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�›�ž�f�ï�¨�•���ï�±�g�ï�x�ž�f�ï�Ö���T�à�U�É�g�ï�à�û�T�’�f�g�x�ï�g�K���T�x�g�ï�þ�û�T�×�f�x�Û�ï�ž���þ�f�ï
�x���ï�±���x�f�T���û�x�±�����û�à�à�ä�ï�T�f�����Ö���f�U�ï���T�’�û���±�ü�û�x�±�����g�Û�ï�B�T�û���U�g�Û�ï
�û���U�ï�±���U�±�Ò�±�U�‘�û�à�ï�g�x�û�T�g�Ü�ï�›�ž�±�g�ï�ž�û�g�ï�J�T�f�û�x�f�U�ï�û�ï�x�T�‘�à�ä�ï�’�à���B�û�à�ï
�J���þ�þ�‘���±�x�ä�ï���‡�ï�‡�û���g�Û�ï�g�K�û�����±���’�ï�f�Ò�f�T�ä�ï�J���T���f�T�ï���‡�ï�x�ž�f�ï�Ö���T�à�U�Ü

�Å���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï�û�T�f�ï�±���J�T�f�û�g�±���’�à�ä�ï�g�ž�û�K�±���’�ï�ž���Ö�ï�x�ž�f�ï
�¨�•�É�ï�x���K�ï�à�f�û�’�‘�f�g�ï�û�K�K�T���û�J�ž�ï�’�à���B�û�à�ï�’�T���Ö�x�ž�Ü�ï�‰�T���þ�ï�þ���T�f�ï
�’�û�þ�f�g�ï�B�f�±���’�ï�K�à�û�ä�f�U�ï���Ò�f�T�g�f�û�g�ï�x���ï�x�ž�f�ï�T�±�g�f�ï���‡�ï�’�à���B�û�à�ï�‡�û���ï
�J���þ�þ�‘���±�x�±�f�g�ï�û���U�ï�U�±�’�±�x�û�à�ï�±���±�x�±�û�x�±�Ò�f�g�Û�ï�à�f�û�’�‘�f�g�ï�û�T�f�ï�B�T�±���’�±���’�ï
�‡�û���g�ï�J�à���g�f�T�ï�x���ï�x�ž�f�ï�û�J�x�±�����´�Ö�ž�f�T�f�Ò�f�T�ï�x�ž�f�ä�ï�û�T�f�ï�±���ï�x�ž�f�ï�Ö���T�à�U�Ü

���g�ï�x�ž�±�g�ï�’�à���B�û�à�ï�g�K���T�x�g�ï�g�x���T�ä�ï�J�����x�±���‘�f�g�ï�x���ï�f�Ò���à�Ò�f�Û�ï�x�ž�f�ï�Ö�û�ä�ï
�‡�û���g�ï�f���’�û�’�f�ï�Ö�±�x�ž�ï�g�K���T�x�ï�±�g�ï�û�à�g���ï�J�ž�û���’�±���’�Ü�ï�A�T�’�û���±�ü�û�x�±�����g�ï
�þ�‘�g�x�ï�B�f�ï�K�û�T�x�ï���‡�ï�x�ž�±�g�ï�g�ž�±�‡�x�Ü�ï�Ë�f�B�?�ï�x�f�J�ž�����à���’�ä�ï�ž�û�g�ï�û�ï�×�f�ä�ï
�T���à�f�ï�x���ï�K�à�û�ä�ï�±���ï�ž�û�T���f�g�g�±���’�ï�‡�û���ï�f���’�û�’�f�þ�f���x�ï�û���U�ï�‘���à���J�×�±���’�ï
���f�Ö�ï�T�f�Ò�f���‘�f�ï�g�x�T�f�û�þ�g�´�x�T�û���g�‡���T�þ�±���’�ï�±���x�f�à�à�f�J�x�‘�û�à�ï�K�T���K�f�T�x�ä�ï
�±���x���ï�J�û�K�±�x�û�à�ï�û���U�ï�K�û�T�x�±�J�±�K�û�x�±�����ï�±���x���ï�Ò�û�à�‘�f�Ü

���x�ï�x�ž�f�ï�g�û�þ�f�ï�x�±�þ�f�Û�ï�û�x�x�±�x�‘�U�f�g�ï�x���Ö�û�T�U�ï�U�±�’�±�x�û�à�ï�û�g�g�f�x�g�ï
�û���U�ï�B�à���J�×�J�ž�û�±���ï�x�f�J�ž�����à���’�ä�ï�±���ï�x�ž�f�ï�¨���±�x�f�U�ï�•�x�û�x�f�g�ï�û�T�f�ï
�þ�û�x�‘�T�±���’�Ü�ï�›�ž�f�ï�þ�û�T�×�f�x�ï�±�g�ï�þ���Ò�±���’�ï�x���Ö�û�T�U�ï�J�à�f�û�T�f�T�Û�ï�þ���T�f�ï
�g�x�T�‘�J�x�‘�T�f�U�ï�T�f�’�‘�à�û�x�±�����Û�ï�J�T�f�û�x�±���’�ï�û�ï�g�x�T�����’�f�T�ï�‡���‘���U�û�x�±�����ï�‡���T�ï
�±�������Ò�û�x�±�����Ü�ï�›�ž�±�g�ï�T�f�’�‘�à�û�x���T�ä�ï�f�Ò���à�‘�x�±�����ï�±�g�ï�K�û�Ò�±���’�ï�x�ž�f�ï�Ö�û�ä�ï
�‡���T�ï�J�T�f�U�±�B�à�f�ï�K�à�û�x�‡���T�þ�g�ï�g�‘�J�ž�ï�û�g�ï�I�ž�±�à�±�ü�ï�x���ï�B�T�±���’�ï�•�K���T�x�‰�±�ï�x���ï
�û���ï�±���J�T�f�û�g�±���’�à�ä�ï�û�x�x�T�û�J�x�±�Ò�f�ï�û���U�ï�f���’�û�’�f�U�ï�þ�û�T�×�f�x�´�����f�ï
�x�ž�û�x�ï�Ò�û�à�‘�f�g�ï�x�T�û���g�K�û�T�f���J�ä�Û�ï�‘�x�±�à�±�x�ä�Û�ï�û���U�ï�à�����’�±�x�f�T�þ�ï�‡�û���ï
�K�û�T�x�±�J�±�K�û�x�±�����Ü

�›���ï�þ���Ò�f�ï�‡���T�Ö�û�T�U�Û�ï�‘���U�f�T�g�x�û���U�±���’�ï�x�ž�f�ï�’�à���B�û�à�ï�‡�û���ï
�J���þ�þ�‘���±�x�ä�ï�±�g�ï�Ò�±�x�û�à�Ü�ï�‰�û���g�ï�û�T�f�ï�x�ž�f�ï�x�T�‘�f�ï�J�T�f�û�x���T�g�ï���‡�ï�Ò�û�à�‘�f�ï
�±���ï�g�K���T�x�´�û���ï�±���U�‘�g�x�T�ä�ï�K�T���Ï�f�J�x�f�U�ï�x���ï�û�K�K�T���û�J�ž�ï�û�ï$1 trillion 
valuation by 2033. �ï�‰���T�ï�x�ž�±�g�ï�T�f�K���T�x�Û�ï�Ö�f�ï�g�‘�T�Ò�f�ä�f�U�ï�<�A�Û�;�;�;�ï
�‡�û���g�ï���‡�ï�¨�•�ï�g�K���T�x�g�ï�‡�T���þ�ï�û�J�T���g�g�ï�x�ž�f�ï�’�à���B�f�Û�ï�‡�T���þ�ï�•���‘�x�ž�ï
�����T�f�û�ï�x���ï�•�K�û�±���Û�ï�x���ï�‘���U�f�T�g�x�û���U�ï�ž���Ö�ï�x�ž�f�ä�ï�f���’�û�’�f�ï�Ö�±�x�ž�ï�¨�•�ï
�g�K���T�x�Û�ï�Ö�ž�û�x�ï�±���±�x�±�û�à�à�ä�ï�g�ž�û�K�f�U�ï�x�ž�f�±�T�ï�‡�û���U���þ�Û�ï�û���U�ï�ž���Ö�ï�x�ž�f�ä�ï
�g�f�f�ï�±�x�ï�U�f�Ò�f�à���K�±���’�ï�±���ï�x�ž�f�ï�‡�‘�x�‘�T�f�Ü�ï�›�ž�f�ï�T�f�g�‘�à�x�g�ï�K�û�±���x�ï�û�ï�K�±�J�x�‘�T�f�ï

���‡�ï�U�f�f�K�à�ä�ï�J���þ�þ�±�x�x�f�U�ï�‡�û���g�ï�û�T���‘���U�ï�x�ž�f�ï�Ö���T�à�U�Û�ï�x�‘���±���’�ï�±���ï�x���ï
�‡���à�à���Ö�ï�x�ž�f�±�T�ï�‡�û�Ò���T�±�x�f�ï�¨�•�ï�û�x�ž�à�f�x�f�g�ï�û���U�ï�x�f�û�þ�g�Ü�ï�›�ž�f�g�f�ï�û�T�f�ï
�U�±�’�±�x�û�à�±���û�x�±�Ò�f�ï�‡�û���g�Û�ï�J���þ�‡���T�x�û�B�à�f�ï�f�ß�K�T�f�g�g�±���’�ï�x�ž�f�±�T�ï�g�‘�K�K���T�x�ï
�����à�±���f�ï�û���U�ï�±���J�T�f�û�g�±���’�à�ä�ï�±���x�f�T�f�g�x�f�U�ï�±���ï�f�ß�K�à���T�±���’�ï�x�ž�f�ï���f�ß�x�ï
�f�Ò���à�‘�x�±�����ï���‡�ï�x�ž�f�ï�U�±�’�±�x�û�à�ï�‡�û���ï�f�ß�K�f�T�±�f���J�f�Ü

�›�ž�f�ï�±���‡�T�û�g�x�T�‘�J�x�‘�T�f�ï�T�f�Q�‘�±�T�f�U�ï�x���ï�g�‘�K�K���T�x�ï�x�ž�±�g�ï���f�ß�x�ï�J�ž�û�K�x�f�T�ï
�±���ï�g�K���T�x�ï�±�g�ï�û�U�Ò�û���J�±���’�ï�T�û�K�±�U�à�ä�Ü�ï�Ë�±�x�ž�ï�±�þ�K�T���Ò�±���’�ï�T�f�’�‘�à�û�x���T�ä�ï
�J�à�û�T�±�x�ä�ï�û���U�ï�’�T���Ö�±���’�ï�±���g�x�±�x�‘�x�±�����û�à�ï�J�����‡�±�U�f���J�f�Û�ï�����Ö�ï�±�g�ï�x�ž�f�ï
�x�±�þ�f�ï�x���ï�J�û�K�x�‘�T�f�ï�x�ž�f�ï�Ò�û�à�‘�f�ï�B�f�±���’�ï�J�T�f�û�x�f�U�ï�û�J�T���g�g�ï�x�ž�f�ï�g�K���T�x�g�ï
�f�J���g�ä�g�x�f�þ�Ü

Fan Tokens™ are central to this shift. �•�±�ß�ï�ä�f�û�T�g�ï�û�‡�x�f�T�ï
�x�ž�f�±�T�ï�±���x�T���U�‘�J�x�±�����Û�ï�x�ž�f�ä�ï�ž�û�Ò�f�ï�B�f�J���þ�f�ï�x�ž�f�ï�þ���g�x�ï�g�‘�J�J�f�g�g�‡�‘�à�ï
�U�±�’�±�x�û�à�ï�û�g�g�f�x�ï�J�à�û�g�g�ï�±���ï�g�K���T�x�g�´�U�f�à�±�Ò�f�T�±���’�ï�T�f�û�à�ï�‘�x�±�à�±�x�ä�ï�‡���T�ï
�‡�û���g�ï�û���U�ï�’�f���f�T�û�x�±���’�ï���Ò�f�T�ï$700M in new revenue for 
clubs, even through volatile crypto cycles. �›���U�û�ä�Û�ï�‰�û���ï
�›���×�f���g���ï�‡�‘���J�x�±�����ï�û�g�ï�à�±�Ò�f�ï�g�f���x�±�þ�f���x�ï�þ�û�T�×�f�x�K�à�û�J�f�g�Û�ï�U�±�T�f�J�x�à�ä�ï
�J�������f�J�x�f�U�ï�x���ï�����±�K�±�x�J�ž�ï�K�f�T�‡���T�þ�û���J�f�ï�û���U�ï�U�f�g�±�’���f�U�ï�x���ï
�T�f�Ö�û�T�U�ï�g�‘�J�J�f�g�g�ï�±���ï�T�f�û�à�ï�x�±�þ�f�Ü

�A�‘�T�ï�T�f�J�f���x�à�ä�ï�û�������‘���J�f�U�ï�=�;�?�;�ï�È�±�g�±�����ï���‘�x�à�±���f�g�ï�ž���Ö�ï�‰�û���ï
�›���×�f���g���ï�Ö�±�à�à�ï�f�ß�K�û���U�ï�±���x���ï�‡�‘�à�à�ä�ï�’�û�þ�±�‡�±�f�U�ï�f�J�������þ�±�f�g�´
�Ö�ž�f�T�f�ï�Ò�û�à�‘�f�ï�±�g�ï�±���J�T�f�û�g�±���’�à�ä�ï�g�ž�û�K�f�U�ï�B�ä�ï�Ö�ž�û�x�ï�ž�û�K�K�f���g�ï
�����ï�û���U�ï���‡�‡�ï�x�ž�f�ï�K�±�x�J�ž�Ü�ï�A�ä�ï�à�±���×�±���’�ï�x���×�f���ï�U�ä���û�þ�±�J�g�ï�x���ï�à�±�Ò�f�ï
�g�K���T�x�±���’�ï���‘�x�J���þ�f�g�Û�ï�Ö�f�É�T�f�ï�‡�‘�T�x�ž�f�T�ï�g�x�T�f���’�x�ž�f���±���’�ï�x�ž�f�ï
�J�������f�J�x�±�����ï�B�f�x�Ö�f�f���ï�J�à�‘�B�g�ï�û���U�ï�g�‘�K�K���T�x�f�T�g�Û�ï�û�à�±�’���±���’�ï
�±���J�f���x�±�Ò�f�g�ï�û�T���‘���U�ï�K�f�T�‡���T�þ�û���J�f�Û�ï�à�û�ä�±���’�ï�x�ž�f�ï�‡���‘���U�û�x�±�����g�ï
�‡���T�ï�û�ï���f�Ö�Û�ï�K�û�T�x�±�J�±�K�û�x���T�ä�ï�f�J�������þ�±�J�ï�à�û�ä�f�T�ï���‡�ï�‡�û���U���þ�Ü

Alexandre
Dreyfus
CEO & FOUNDER
OF CHILIZ
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AMERICAN    FANDOM 

           IN        TRANSITION
�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�±���x�f�’�T�û�x�±���’�ï�U�±�’�±�x�û�à�ï�±�������Ò�û�x�±�����ï�±���x���ï�x�ž�f�ï
�‡�û���ï�f�ß�K�f�T�±�f���J�f�Û�ï�x�ž�f�ï�¨���±�x�f�U�ï�•�x�û�x�f�g�ï�›�¨�•�œ�ï�±�g�ï�����f�ï���‡�ï�x�ž�f�ï
�þ���g�x�ï�û�U�Ò�û���J�f�U�ï�g�K���T�x�g�ï�þ�û�T�×�f�x�g�ï�±���ï�x�ž�f�ï�Ö���T�à�U�Ü�ï���J�T���g�g�ï
�þ�û�Ï���T�ï�à�f�û�’�‘�f�g�Û�ï�x�f�J�ž�����à���’�ä�ï�ž�û�g�ï�û�à�T�f�û�U�ä�ï�T�f�g�ž�û�K�f�U�ï�ž���Ö�ï
�‡�û���g�ï�Ö�û�x�J�ž�Û�ï�‡���à�à���Ö�ï�û���U�ï�K�û�T�x�±�J�±�K�û�x�f�Ü�ï�$���A�É�g�ï�•�x�û�x�J�û�g�x�ï�ž�û�g�ï
�x�T�û���g�‡���T�þ�f�U�ï�ž���Ö�ï�x�ž�f�ï�’�û�þ�f�ï�±�g�ï�û���û�à�ä�ü�f�U�ï�û���U�ï�B�T���û�U�J�û�g�x�Û�ï
�x�ž�f�ï�,�‰���É�g�ï�,�f�ß�x�ï�•�f���ï�•�x�û�x�g�ï�B�T�±���’�ï�T�f�û�à�ï�x�±�þ�f�ï�K�à�û�ä�f�T�ï�x�T�û�J�×�±���’�ï
�±���x���ï�‡�û���g�É�ï�ž���þ�f�g�ï�����ï�þ�û�x�J�ž�ï�U�û�ä�Û�ï�û���U�ï�x�ž�f�ï�,�A���ï�ž�û�g�ï�B�‘�±�à�x�ï
�����f�ï���‡�ï�x�ž�f�ï�þ���g�x�ï�þ�û�x�‘�T�f�ï�g�x�T�f�û�þ�±���’�ï�û���U�ï�û�K�K�ï�f�J���g�ä�g�x�f�þ�g�ï
�±���ï�K�T���‡�f�g�g�±�����û�à�ï�g�K���T�x�ï�’�à���B�û�à�à�ä�Ü�ï�›�ž�f�ï�T�f�g�‘�à�x�ï�±�g�ï�û�ï�þ�û�T�×�f�x�ï
�±���ï�Ö�ž�±�J�ž�ï�U�±�’�±�x�û�à�ï�B�f�ž�û�Ò�±���T�ï�û�à�T�f�û�U�ä�ï�g�±�x�g�ï�û�x�ï�x�ž�f�ï�ž�f�û�T�x�ï���‡�ï
�‡�û���U���þ�Û�ï�J�T�f�û�x�±���’�ï�‡�f�T�x�±�à�f�ï�’�T���‘���U�ï�‡���T�ï�x�ž�f�ï���f�ß�x�ï�‡�T�����x�±�f�T�ï���‡�ï
�K�û�T�x�±�J�±�K�û�x�±�����ï�x���ï�f�þ�f�T�’�f�Ü�ï

���ï�×�f�ä�ï�û�T�f�û�ï�x�ž�û�x�ï�ž�û�g�ï�x�ž�f�ï�K���x�f���x�±�û�à�ï�x���ï�à�f�û�U�ï�x�ž�±�g�ï���f�ß�x�ï
�‡�T�����x�±�f�T�ï�±�g�ï�B�à���J�×�J�ž�û�±���ï�±�������Ò�û�x�±�����ï�´�ï�����x�ï�g�±�þ�K�à�ä�ï�û�g�ï�û�ï
�x�f�J�ž�����à���’�ä�ï�à�û�ä�f�T�Û�ï�B�‘�x�ï�û�g�ï�û�ï���f�Ö�ï�à�û�ä�f�T�ï���‡�ï�±���‡�T�û�g�x�T�‘�J�x�‘�T�f�ï�‡���T�ï
�K�û�T�x�±�J�±�K�û�x�±�����Ü�ï�_�û�T�à�±�f�T�ï�±���ï�=�;�=�C�Û�ï�x�ž�f�ï�•�_�I�ï�û���U�ï�I�‰�›�I�ï�x�����×�ï
�x�ž�f�ï�‘���K�T�f�J�f�U�f���x�f�U�ï�g�x�f�K�ï���‡�ï�±�g�g�‘�±���’�ï�Ï���±���x�ï�’�‘�±�U�û���J�f�ï�����ï�x�ž�f�ï
�J�à�û�g�g�±�‡�±�J�û�x�±�����ï���‡�ï�U�±�’�±�x�û�à�ï�û�g�g�f�x�g�Û�ï�J�T�f�û�x�±���’�ï�û�ï�J�à�f�û�T�ï�‡�T�û�þ�f�Ö���T�×�ï
�x���ï�’�±�Ò�f�ï�B�‘�g�±���f�g�g�f�g�ï�û���U�ï�±���U�±�Ò�±�U�‘�û�à�g�ï�x�ž�f�ï�J�����‡�±�U�f���J�f�ï�x���ï
�f�ß�K�à���T�f�ï�x�ž�±�g�ï���f�Ö�ï�B�‘�T�’�f�����±���’�ï�x�f�J�ž�����à���’�ä�Ü�ï�›�ž�f�ï�’�‘�±�U�û���J�f�ï
�U�±�T�f�J�x�à�ä�ï�T�f�‡�f�T�f���J�f�g�ï�û�g�K�f�J�x�g�ï���‡�ï�x�ž�f�ï�‰�û���ï�›���×�f���ï�þ�û�T�×�f�x�Û�ï
�±���J�à�‘�U�±���’�ï�K�à�û�x�‡���T�þ�g�ï�g�‘�J�ž�ï�û�g�ï�•���J�±���g�Ü�J���þ�ï���K�f�T�û�x�±���’�ï�����ï
�I�ž�±�à�±�ü�ï�I�ž�û�±���Û�ï�û���U�ï�J�à�û�g�g�±�‡�ä�±���’�ï�‰�û���ï�›���×�f���g���ï�û�g�ï�U�±�’�±�x�û�à�ï�x�����à�g�ï
�û���U�ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�Ü

�›�ž�f�ï�U�û�x�û�ï�g�‘�’�’�f�g�x�g�ï�x�ž�û�x�ï�x�ž�f�ï�û�K�K�f�x�±�x�f�ï�û�þ�����’�ï�‡�û���g�ï�±�g�ï
�û�à�T�f�û�U�ä�ï�x�ž�f�T�f�Ü�ï���ï�Q�‘�û�T�x�f�T�ï�›�=�C�Î�œ�ï���‡�ï�¨�•�±�B�û�g�f�U�ï�‡�û���g�ï�g�û�±�U�ï
�x�ž�û�x�ï�‰�û���ï�›���×�f���g���ï�û�g�g���J�±�û�x�f�U�ï�Ö�±�x�ž�ï�x�ž�f�±�T�ï�‡�û�Ò���T�±�x�f�ï�x�f�û�þ�ï
�Ö���‘�à�U�ï�B�f�ï�x�ž�f�ï�U�±�’�±�x�û�à�ï�‡�û���ï�f���’�û�’�f�þ�f���x�ï�K�T���U�‘�J�x�ï�x�ž�f�ä�ï
�û�T�f�ï�þ���g�x�ï�à�±�×�f�à�ä�ï�x���ï�‘�g�f�ï�±���ï�x�ž�f�ï���f�ß�x�ï�<�=�ï�þ�����x�ž�g�Û�ï�Ö�±�x�ž�ï�<�F�Î�ï
�K���±���x�±���’�ï�x���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�Û�ï�û���U�ï�<�C�Î�ï�J�±�x�±���’�ï�K�T�f�U�±�J�x�±�����ï
�þ�û�T�×�f�x�g�ï�T�f�à�û�x�f�U�ï�x���ï�g�K���T�x�g�ï���‘�x�J���þ�f�g�Ü�ï�‰���T�ï�B�T�û���U�g�ï�±���ï�x�ž�f�ï

�g�K�û�J�f�Û�ï�x�ž�f�ï�g�±�’���û�à�ï�±�g�ï�J�à�f�û�T�ï�±�ï�x�ž�f�ï�û�K�K�f�x�±�x�f�ï�f�ß�±�g�x�g�Û�ï�x�ž�f�ï
�J�‘�à�x�‘�T�û�à�ï�±���‡�T�û�g�x�T�‘�J�x�‘�T�f�ï�±�g�ï�±���ï�K�à�û�J�f�Û�ï�û���U�ï�g�‘�J�J�f�g�g�ï�Ö�±�à�à�ï
�U�f�K�f���U�ï�����ï�J�T�f�û�x�±���’�ï�U�±�’�±�x�û�à�ï�x���‘�J�ž�K���±���x�g�ï�x�ž�û�x�ï�‡�f�f�à�ï
�û�‘�x�ž�f���x�±�J�Û�ï�T�f�Ö�û�T�U�±���’�ï�û���U�ï�U�f�f�K�à�ä�ï�J�������f�J�x�f�U�ï�x���ï�x�ž�f�ï
�T�±�x�‘�û�à�g�ï���‡�ï�‡�û���U���þ�ï�x�ž�û�x�ï�¨�•�ï�‡�û���g�ï�û�à�T�f�û�U�ä�ï�à�±�Ò�f�ï�B�ä�Ü�ï

�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�Ö�ž�û�x�ï�Ö���‘�à�U�ï�þ�û�×�f�ï�U�±�’�±�x�û�à�ï�K�T���U�‘�J�x�g�ï
�’�f���‘�±���f�à�ä�ï�J���þ�K�f�à�à�±���’�Û�ï�¨�•�ï�‡�û���g�ï�û�T�f�ï�K�T�û�’�þ�û�x�±�J�Û�ï�Ö�±�x�ž�ï
�û�T���‘���U�ï�û�ï�Q�‘�û�T�x�f�T�ï�J�±�x�±���’�ï�K�f�T�×�g�ï�›�=�C�Î�œ�Û�ï���‡�‡�±�J�±�û�à�ï�à�±�J�f���g�±���’�ï
�B�ä�ï�x�ž�f�ï�x�f�û�þ�ï���T�ï�à�f�û�’�‘�f�ï�›�=�C�Î�œ�Û�ï�û���U�ï�Ò�±�g�‘�û�à�ï�û�K�K�f�û�T�û���J�f�ï
�›�=�@�Î�œ�Û�ï�û�g�ï�x�ž�f�ï�K�T�±�þ�û�T�ä�ï�U�T�±�Ò�f�T�g�Û�ï�g�‘�’�’�f�g�x�±���’�ï�x�ž�û�x�ï�x�ž�f�ï
�K�û�x�ž�ï�x���ï�J�����Ò�f�T�g�±�����ï�à�±�f�g�ï�±���ï�K�T���U�‘�J�x�g�ï�x�ž�û�x�ï�‡�f�f�à�ï�B���x�ž�ï
�à�f�’�±�x�±�þ�û�x�f�ï�û���U�ï�T�f�Ö�û�T�U�±���’�Û�ï�T�û�x�ž�f�T�ï�x�ž�û���ï�g�K�f�J�‘�à�û�x�±�Ò�f�Ü

30 %
of US based fans are aware of Fan Tokens™ 
or digital collectibles, but are yet to own one. 

How do you usually
follow sports ? 

75% 55% 46% 39% 37%

Watch the full game
live on TV

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Watch the full game 
via streaming services

Follow scores 
via apps Social media

32%58%

45%

44%

38%

27%

Watching live matches in full

Following highlights or short clips

Buying / wearing official team merchandise

Following teams on social media

Attending live matches in person

How do you usually 
engage with the 
sports team(s)  you 
support?

26%

26%

24%

18%

14%

It unlocks perks

It’s officially licensed by the league / team

It looks cool / nostalgic

It gives me a deeper connection with my teams

I can trade it based on team performance

What would make a 
Fan Token or digital
collectible worth 
owning to you?

1 in 10 US sports fans (13% US based, 9% 
non-US based) already own Fan Tokens™ 
or digital collectibles.
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of respondents said they 
follow the sport

�›�ž�f�ï�¨���±�x�f�U�ï�•�x�û�x�f�g�ï�ž�û�g�ï�U�f�à�±�Ò�f�T�f�U�ï�û�ï�ž�‘�’�f�ï���‘�þ�B�f�T�ï���‡�ï�J�‘�à�x�‘�T�û�à�ï�f�ß�K���T�x�g�ï
�x���ï�x�ž�f�ï�T�f�g�x�ï���‡�ï�x�ž�f�ï�Ö���T�à�U�ï�‡�T���þ�ï�¡���à�à�ä�Ö�����U�ï�û���U�ï�þ�‘�g�±�J�Û�ï�x���ï�‡�û�g�ž�±�����ï�û���U�ï
�x�f�J�ž�����à���’�ä�ï�±�ï�B�‘�x�ï�ž���Ö�ï�Ö�f�à�à�ï�U���ï�¨�•�ï�g�K���T�x�g�ï�x�T�û�Ò�f�à�ï�B�f�ä�����U�ï�U���þ�f�g�x�±�J�ï�B���T�U�f�T�g�ï
�x���ï�û�ï�’�à���B�û�à�ï�û�‘�U�±�f���J�f�•�ï

�‰���T�ï�x�ž�f�ï�=�;�=�C�ï�•�à���B�û�à�ï�‰�û���ï�€�f�K���T�x�ï�Ö�f�ï�g�‘�T�Ò�f�ä�f�U�ï�x�ž���‘�g�û���U�g�ï���‡�ï�¨�•�ï�g�K���T�x�g�ï
�‡�û���g�ï�û�T���‘���U�ï�x�ž�f�ï�Ö���T�à�U�ï�x���ï�‘���U�f�T�g�x�û���U�ï�ž���Ö�ï���þ�f�T�±�J�û���ï�à�f�û�’�‘�f�g�Û�ï�x�f�û�þ�g�Û�ï�û���U�ï
�û�x�ž�à�f�x�f�g�ï�û�T�f�ï�T�f�g�����û�x�±���’�ï�Ö�±�x�ž�ï�û�ï�’�à���B�û�à�ï�û�‘�U�±�f���J�f�Ü�ï

���g�ï�à�f�û�’�‘�f�g�ï�f�ß�K�û���U�ï�x�ž�f�±�T�ï�±���x�f�T���û�x�±�����û�à�ï�‡�����x�K�T�±���x�g�Û�ï�û���U�ï�Ö�±�x�ž�ï�’�û�þ�f�g�ï�B�f�±���’�ï
�ž�f�à�U�ï�û�T���‘���U�ï�x�ž�f�ï�Ö���T�à�U�ï�û���U�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�g�ï�þ���Ò�±���’�ï�±���x���ï�x�ž�f�ï�,�A���Û�ï�,�‰���Û�ï
�$���A�Û�ï�$���•�ï�û���U�ï�,�¡���Û�ï�±�x�É�g�ï�����ï�Ö�����U�f�T�ï�x�ž�û�x�ï�x�ž�f�ï�g�x�T�f���’�x�ž�ï���‡�ï�‡�û���U���þ�ï���‡�ï�¨�•�ï
�g�K���T�x�g�ï�û�T���‘���U�ï�x�ž�f�ï�Ö���T�à�U�ï�±�g�ï�’���±���’�ï�‡�T���þ�ï�g�x�T�f���’�x�ž�ï�x���ï�g�x�T�f���’�x�ž�Ü

�›�ž�f�ï�•�à���B�û�à�ï�‰�û���ï�€�f�K���T�x�ï�T�û���×�g�ï�x�ž�f�ï�K���K�‘�à�û�T�±�x�ä�ï���‡�ï�¨�•�ï�g�K���T�x�g�ï�à�f�û�’�‘�f�g�ï�û���U�ï
�û�J�T���g�g�ï�û�à�à�ï�þ�û�T�×�f�x�g�ï�Ö�±�x�ž�ï�x�ž�f�ï�,�A���ï�J���þ�±���’�ï���‘�x�ï�����ï�x���K�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�,�‰���Û�ï
�$���A�Û�ï�$���•�ï�û���U�ï�,�¡���Ü

Excluding US Fans

46%59%60%66%
75%

7%10%11%12%
20%

of respondents are a dedicated 
fan and follow closely

Most Popular US SportsGlobal 
Rankings

Global Fan
Audience
I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

12%

24%

30 %

27%

7%

20 %

28%

27%

20 %

5%

11%

22%

27%

30 %

9%

7%

15%

24%

39%

15%

10%

21%

28%

30 %

12%

Global Rankings
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Los Angeles 
Lakers

New York  
Giants 

Los Angeles
Dodgers

Inter 
Miami

New York 
Rangers

Los Angeles 
FC

Los Angeles 
Kings

Los Angeles 
Galaxy

Chicago 
Blackhawks

New York 
Red Bulls

Toronto  
Maple Leafs 

New York City
FC  

Dallas 
Stars

San Francisco 
49ers  

Dallas  
Cowboys 

Miami 
Dolphins

Boston 
Red Sox

New York 
Mets

New England 
Patriots  

Chicago 
Bulls

New York
Yankees

Los Angeles
Angels

Boston
Celtics

Golden State 
Warriors

New York 
Knicks

When it comes to teams with the most international fans, 
it's major cities like New York and LA who dominate the 
top spots with the Giants and Rangers in New York and 
the Lakers and Dodgers in LA and all coming out on top in 
their respective sports. 

Legacy and star power are key deciding factors for 
international fans when it comes to picking teams to 
follow, and a local star making waves in the US can make 
all the difference to fans back home. 

1 2 3 4 5Big
Brands 
Travel 
Best.
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�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�Û�ï�x�ž�f�ï�,�A���ï�±�g�ï
�U���þ�±���û�x�f�U�ï�B�ä�ï�����f�ï�‡�T�û���J�ž�±�g�f�ß�ï�x�ž�f�ïLos Angeles 
Lakers, who boast around a third of global 
NBA fans (32%). �ï�›�ž�f�ï�I�ž�±�J�û�’���ï�A�‘�à�à�g�ï�‡���à�à���Ö�Û�ï�û�ï
�x�f�g�x�û�þ�f���x�ï�x���ï�x�ž�f�ï�f���U�‘�T�±���’�ï�à�f�’�û�J�ä�ï���‡�ï�$�±�J�ž�û�f�à�ï
�
���T�U�û���É�g�ï�ž�f�T���±�J�g�ï�±���ï�x�ž�f�ï�<�F�F�;�g�Ü�ï�›�ž�f�ï�A���g�x�����ï
�I�f�à�x�±�J�g�ï�T�û���×�ï�x�ž�±�T�U�Û�ï�B�f���f�‡�±�x�±���’�ï�‡�T���þ�ï�B���x�ž�ï�ž�±�g�x���T�±�J�ï
�g�‘�J�J�f�g�g�ï�û���U�ï�T�f�J�f���x�ï�û�J�ž�±�f�Ò�f�þ�f���x�g�Û�ï�û�ž�f�û�U�ï���‡�ï
�x�ž�f�ï�•���à�U�f���ï�•�x�û�x�f�ï�Ë�û�T�T�±���T�g�ï�û���U�ï�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï
�����±�J�×�g�Û�ï�x�ž�f�ï�à�û�x�x�f�T�ï�T�f�à�ä�±���’�ï�à�û�T�’�f�à�ä�ï�����ï�x�ž�f�±�T�ï�g�x�û�x�‘�g�ï
�û�g�ï�û�ï�’�à���B�û�à�à�ä�ï�T�f�J���’���±�ü�û�B�à�f�ï�B�T�û���U�Ü

�T�f�g�K�±�x�f�ï�B�f�±���’�ï�T�f�J�f���x�ï�,�A���ï�J�ž�û�þ�K�±�����g�ï
�û���U�ï�û�T�’�‘�û�B�à�ä�ï�����f�ï���‡�ï�x�ž�f�ï�’�T�f�û�x�f�g�x�ï�x�f�û�þ�g�ï
�û�g�g�f�þ�B�à�f�U�ï�±���ï�T�f�J�f���x�ï�ä�f�û�T�g�Û�ï�x�ž�f�ï�A�×�à�û�ž���þ�û�ï�I�±�x�ä�ï
�›�ž�‘���U�f�T�ï�g�x�±�à�à�ï�ž�û�Ò�f�ï�Ö���T�×�ï�x���ï�U���ï�±���ï�B�‘�±�à�U�±���’�ï�x�ž�f�±�T�ï
�±���x�f�T���û�x�±�����û�à�ï�‡���à�à���Ö�±���’�Û�ï�û�g�ï�x�ž�f�ä�ï�g�±�x�ï���‘�x�g�±�U�f�ï�x�ž�f�ï
�x���K�ï�<�;�ï�’�à���B�û�à�à�ä�Ü

�›�ž�f�ï�,�A���ï�K�f�T�‡���T�þ�g�ï�g�x�T�����’�à�ä�ï�����ï�x�ž�f�ï�’�à���B�û�à�ï
�g�x�û�’�f�Û�ï�T�û���×�±���’�ï�û�g�ï�x�ž�f�ïnumber one US sport 

followed in France, Italy and Spain �Û�ï�Ö�ž�±�à�f�ï
�û�à�g���ï�à�f�û�U�±���’�ï�±���ï�þ�û�T�×�f�x�g�ï�g�‘�J�ž�ï�û�g�ï���‘�g�x�T�û�à�±�û�ï�û���U�ï
�›�‘�T�×�f�ä�Ü

���ï�×�f�ä�ï�U�T�±�Ò�f�T�ï���‡�ï�x�ž�±�g�ï�±���x�f�T���û�x�±�����û�à�ï�û�K�K�f�û�à�ï�±�g�ï
�x�ž�f�ï�K�T�f�g�f���J�f�ï���‡�ï�’�à���B�û�à�ï�g�x�û�T�g�Ü�ï�›�ž�f�ï�J�������f�J�x�±�����ï
�B�f�x�Ö�f�f���ï�±���x�f�T���û�x�±�����û�à�ï�K�à�û�ä�f�T�g�ï�û���U�ï�‡�û���ï
�f���’�û�’�f�þ�f���x�ï�±���ï�x�ž�f�±�T�ï�ž���þ�f�ï�J���‘���x�T�±�f�g�ï�±�g�ï�J�à�f�û�T�Ü�ï
�‰�T�û���J�f�É�g�ï�È�±�J�x���T�ï�Ë�f�þ�B�û���ä�û�þ�û�ï�±�g�ï�à�±�’�ž�x�±���’�ï�‘�K�ï
�x�ž�f�ï�à�f�û�’�‘�f�ï�‡���T�ï�x�ž�f�ï�•�û���ï�����x�����±���ï�•�K�‘�T�g�Û�ï�Ö�ž���ï
�J�����g�f�Q�‘�f���x�à�ä�ï�x���K�ï�x�ž�f�ï�à�±�g�x�ï���‡�ï�þ���g�x�±�‡���à�à���Ö�f�U�ï�,�A���ï
�x�f�û�þ�g�ï�±���ï�‰�T�û���J�f�Ü�ï�•�±�þ�±�à�û�T�à�ä�Û�ï�x�ž�f�ï�¡���‘�g�x�����ï�€���J�×�f�x�g�ï
�T�û���×�ï�ž�±�’�ž�à�ä�ï�±���ï�›�‘�T�×�f�ä�Û�ï�Ö�ž�f�T�f�ï�à���J�û�à�ï�g�x�û�T�ï���à�K�f�T�f���ï
�•�f���’�’���ï�K�à�û�ä�g�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�T�û�à�à�û�g�ï�$�û�Ò�f�T�±�J�×�g�ï
�f���Ï���ä�ï�g�x�T�����’�ï�g�‘�K�K���T�x�ï�±���ï�•�f�T�þ�û���ä�ï�´�ï�x�ž�f�ï�ž���þ�f�ï
�J���‘���x�T�ä�ï���‡�ï�T�±�T�×�ï�,���Ö�±�x�ü�×�±�Û�ï�Ö�ž���ï�‡�û�þ���‘�g�à�ä�ï�à�f�U�ï�x�ž�f�ï
�‡�T�û���J�ž�±�g�f�ï�x���ï�û���ï�,�A���ï�J�ž�û�þ�K�±�����g�ž�±�K�ï�Ö�±�x�ž�ï�����f�ï���‡�ï
�x�ž�f�ï�’�T�f�û�x�f�g�x�ï�‰�±���û�à�g�ï�T�‘���g�ï�±���ï�x�ž�f�ï�g�K���T�x�É�g�ï�ž�±�g�x���T�ä�Ü

�›�ž�f�ï�T�f�à�û�x�±�����g�ž�±�K�ï�B�f�x�Ö�f�f���ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�g�ï
�û���U�ï�’�à���B�û�à�ï�‡�û���U���þ�ï�±�g�ï�‘���þ�±�g�x�û�×�û�B�à�f�Ü

RUNNING    THE
                 COURT
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22%
7%

5% 4%
2%3%

6%
12% 11% 10%

32%

�Å�ï�U�����É�x�ï�g�‘�K�K���T�x�ï�û�ï
specific team 4%

Most Followed 
NBA Teams

None of 
the above 0%



Chiliz Global Fan Report U.S. Edition

9

�›�ž�f�ï�,�‰���ï�B���û�g�x�g�ï�����f�ï���‡�ï�x�ž�f�ï�þ���g�x�ï�U�±�Ò�f�T�g�f�ï
�±���x�f�T���û�x�±�����û�à�ï�‡�û���ï�à�û���U�g�J�û�K�f�g�ï�û�J�T���g�g�ï�¨�•�ï�g�K���T�x�g�Û�ï
�Ö�±�x�ž�ï�g�‘�K�K���T�x�ï�g�K�T�f�û�U�ï�û�J�T���g�g�ï�û�ï�B�T���û�U�ï�T�û���’�f�ï���‡�ï
�x�f�û�þ�g�ï�T�û�x�ž�f�T�ï�x�ž�û���ï�J�����J�f���x�T�û�x�f�U�ï�û�T���‘���U�ï�û�ï�g�±���’�à�f�ï
�U���þ�±���û���x�ï�‡�T�û���J�ž�±�g�f�Ü

The New York Giants top the global rankings, 
with 12% of international fans supporting 
the team. �›�ž�f�ä�ï�û�T�f�ï�‡���à�à���Ö�f�U�ï�J�à���g�f�à�ä�ï�B�ä�ï�x�ž�f�ï
�•�û���ï�‰�T�û���J�±�g�J���ï�@�F�f�T�g�ï�›�<�<�Î�œ�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�T�û�à�à�û�g�ï
�I���Ö�B���ä�g�Û�ï�$�±�û�þ�±�ï�T���à�K�ž�±���g�ï�û���U�ï�,�f�Ö�ï�_���’�à�û���U�ï
�w�û�x�T�±���x�g�ï�f�û�J�ž�ï�J���þ�þ�û���U�ï�<�;�Î�ï���‡�ï�’�à���B�û�à�ï�g�‘�K�K���T�x�Ü

�Å���x�f�T�f�g�x�±���’�à�ä�Û�ï�U�f�g�K�±�x�f�ï�Ö�±�����±���’�ï�x�Ö���ï���‡�ï�x�ž�f�ï�K�û�g�x�ï
�x�ž�T�f�f�ï�•�‘�K�f�T�ï�A���Ö�à�ï�x�±�x�à�f�g�Û�ï�x�ž�f�ï���û���g�û�g�ï�I�±�x�ä�ï�I�ž�±�f�‡�g�ï
�g�±�x�ï���‘�x�g�±�U�f�ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�Ü�ï�$�f�û���Ö�ž�±�à�f�Û�ï�x�ž�f�ï�,�f�Ö�ï
�Ø���T�×�ï�•�±�û���x�g�ï�ž�û�Ò�f�ï�����x�ï�Ö�����ï�û�ï�J�ž�û�þ�K�±�����g�ž�±�K�ï

�g�±���J�f�ï�=�;�<�=�ï�´�ï�‘���U�f�T�g�J���T�±���’�ï�x�ž�f�ï�g�±�’���±�‡�±�J�û���x�ï
�T���à�f�ï�x�ž�û�x�ïlegacy plays in driving 
international fandom.

�›�ž�f�ï�,�‰���ï�ž�û�g�ï�û�à�g���ï�f�ß�K�û���U�f�U�ï�±�x�g�ï�K�T�f�g�f���J�f�ï
�����ï�x�ž�f�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�’�f�Û�ï�ž���g�x�±���’�ï�’�û�þ�f�g�ï
�±���ï�x�ž�f�ï�¨���Û�ï�•�f�T�þ�û���ä�ï�û���U�ï�A�T�û�ü�±�à�ï�±���ï�=�;�=�A�Ü�ï�›�ž�f�ï
�U�û�x�û�ï�g�‘�’�’�f�g�x�g�ï�x�ž�±�g�ï�g�x�T�û�x�f�’�ä�ï�±�g�ï�K�û�ä�±���’�ï���‡�‡�Û�ï
�Ö�±�x�ž�ï�x�ž�f�ï�,�‰���ï�T�û���×�±���’�ï�û�g�ï�x�ž�f�ï�x���K�ï�g�K���T�x�ï�±���ï�û�à�à�ï
�x�ž�T�f�f�ï�J���‘���x�T�±�f�g�Ü�ï�Å�x�g�ï�’�à���B�û�à�ï�û�K�K�f�û�à�ï�f�ß�x�f���U�g�ï
�f�Ò�f���ï�‡�‘�T�x�ž�f�T�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�à�f�û�’�‘�f�ï�K�à�û�J�±���’�ï�Ö�±�x�ž�±���ï
�x�ž�f�ï�x���K�ï�x�Ö���ï�g�K���T�x�g�ï�±���ï���f�û�T�à�ä�ï�f�Ò�f�T�ä�ï�þ�û�T�×�f�x�ï
�þ�f�û�g�‘�T�f�U�ï�´�ï�‡�û�à�à�±���’�ï���‘�x�g�±�U�f�ï�x�ž�f�ï�x���K�ï�x�Ö���ï�����à�ä�ï
�±���ï�
�û�K�û���Û�ï�•���‘�x�ž�ï�����T�f�û�ï�û���U�ï�›�‘�T�×�f�ä�Ü

 IN   THE
          ENDZONE
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�•�à���B�û�à�ï�$���A�ï�‡�û���U���þ�ï�±�g�ï�ž�f�û�Ò�±�à�ä�ï�J�����J�f���x�T�û�x�f�U�ï
�û�x�ï�x�ž�f�ï�x���K�Û�ï�Ö�±�x�ž�ï�û�ï�g�þ�û�à�à�ï���‘�þ�B�f�T�ï���‡�ï�±���g�x�û���x�à�ä�ï
�T�f�J���’���±�ü�û�B�à�f�ï�‡�T�û���J�ž�±�g�f�g�ï�û�J�J���‘���x�±���’�ï�‡���T�ï�û�ï
�g�±�’���±�‡�±�J�û���x�ï�g�ž�û�T�f�ï���‡�ï�±���x�f�T���û�x�±�����û�à�ï�g�‘�K�K���T�x�Ü�ï�›�ž�f�ï
Los Angeles Dodgers lead the rankings, 
backed by more than a quarter of fans 
worldwide (27%).

�›�ž�f�ï�T���U�’�f�T�g�É�ï�±���x�f�T���û�x�±�����û�à�ï�U���þ�±���û���J�f�ï
�g�x�f�þ�g�ï�‡�T���þ�ï�g�‘�g�x�û�±���f�U�ï�g�‘�J�J�f�g�g�Û�ï�g�x�T�����’�ï�’�à���B�û�à�ï
�B�T�û���U�±�B�‘�±�à�U�±���’�ï�û���U�ï�x�ž�f�ï�f�‡�‡�f�J�x�±�Ò�f�ï�‘�g�f�ï���‡�ï�g�x�û�T�ï
�K���Ö�f�T�Ü�ï�›�ž�f�ï�û�T�T�±�Ò�û�à�ï���‡�ï�•�ž���ž�f�±�ï�A�ž�x�û���±�ï�ž�û�g�ï�B�f�f���ï
�x�T�û���g�‡���T�þ�û�x�±�Ò�f�ï�‡���T�ï�x�ž�f�ï�‡�T�û���J�ž�±�g�f�ï�´�ï�K�û�T�x�±�J�‘�à�û�T�à�ä�ï
�±���ï�ž�±�g�ï�ž���þ�f�ï�J���‘���x�T�ä�ï���‡�ï�
�û�K�û���Û�ï�Ö�ž�f�T�f�ï�ž�f�ï�±�g�ï
�T�f�’�û�T�U�f�U�ï�B�ä�ï�þ�û���ä�ï�‡�û���g�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�±�J�����±�J�ï�¨�•�ï
�g�K���T�x�g�ï�g�x�û�T�Ü�ï�¡�±�g�ï�±���‡�à�‘�f���J�f�ï�ž�û�g�ï�û�à�g���ï�B�����g�x�f�U�ï
�±���x�f�T�f�g�x�ï�±���ï�x�ž�f�ï�à�f�û�’�‘�f�ï�þ���T�f�ï�B�T���û�U�à�ä�Û�ï�Ö�±�x�ž�ïMLB 
ranking as the most-followed US sport in 

Japan, �Ö�ž�f�T�f�ï�û���ï�±�þ�K�T�f�g�g�±�Ò�f�ï�E�C�Î�ï���‡�ï�‡�û���g�ï
�g�û�ä�ï�x�ž�f�ä�ï�‡���à�à���Ö�ï�x�ž�f�ï�à�f�û�’�‘�f�Ü

�$���A�ï�û�à�g���ï�x���K�g�ï�x�ž�f�ï�T�û���×�±���’�g�ï�û�þ�����’�ï�¨�•�ï
�g�K���T�x�g�ï�±���ï�•���‘�x�ž�ï�����T�f�û�Û�ï�û�ï�þ�û�T�×�f�x�ï�x�ž�f�ï�à�f�û�’�‘�f�ï
�ž�û�g�ï�û�J�x�±�Ò�f�à�ä�ï�x�û�T�’�f�x�f�U�ï�Ö�±�x�ž�ï�‡�û���±�‡���J�‘�g�f�U�ï
�±���±�x�±�û�x�±�Ò�f�g�ï�±���ï�•�f���‘�à�Ü�ï�›�ž�f�ïNew York Yankees 
place second globally (17%) �Û�ï�Ö�±�x�ž�ï�x�ž�f�±�T�ï
�ž�±�g�x���T�±�J�ï�g�‘�J�J�f�g�g�ï�û���U�ï�±�J�����±�J�ï�B�T�û���U�±���’�ï
�J�����x�±���‘�±���’�ï�x���ï�T�f�g�����û�x�f�ï�‡�û�T�ï�B�f�ä�����U�ï�x�ž�f�ï
�¨���±�x�f�U�ï�•�x�û�x�f�g�Ü

�€���‘���U�±���’�ï���‘�x�ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�ï�û�T�f�ï�x�ž�f�ï�����g�ï
�����’�f�à�f�g�ï�����’�f�à�g�Û�ï�A���g�x�����ï�€�f�U�ï�•���ß�ï�û���U�ï�,�f�Ö�ï
�Ø���T�×�ï�$�f�x�g�Ü�ï�A�ž�x�û���±�É�g�ï�g�x�û�T�ï�K���Ö�f�T�ï�´�ï�û���U�ï�±�x�g�ï
�±�þ�K�û�J�x�ï�����ï�B���x�ž�ï�x�ž�f�ï�T���U�’�f�T�g�ï�û���U�ï�$���A�ï�û�g�ï�û�ï
�Ö�ž���à�f�ï�´�ï�g�x�û���U�g�ï���‘�x�ï�û�g�ï�x�ž�f�ï�U�f�‡�±���±���’�ï�x�T�f���U�ï�±���ï
�x�ž�f�ï�g�K���T�x�É�g�ï�±���x�f�T���û�x�±�����û�à�ï�’�T���Ö�x�ž�Ü

 BEYOND         THE
     BOX   SCORE
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�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�û�x�x�T�û�J�x�±���’�ï�±���x�f�T���û�x�±�����û�à�ï
�‡�û���g�Û�ï�x�ž�f�ï�$���•�ï�B�f���f�‡�±�x�g�ï�‡�T���þ�ï�g���J�J�f�T�ï�B�f�±���’�ï
�x�ž�f�ï�’�à���B�û�à�ï�’�û�þ�f�ï�±�ï�‡���à�à���Ö�f�U�ï�û�à�à�ï���Ò�f�T�ï�x�ž�f�ï�Ö���T�à�U�Ü�ï
�›�ž�±�g�ï�þ�f�û���g�ï�x�ž�û�x�ï�Ö�ž�û�x�ï�U�T�±�Ò�f�g�ï�±���x�f�T���û�x�±�����û�à�ï
�‡�û���U���þ�ï�±���ï�x�ž�f�ï�$���•�ï�±�g�ï�±�þ�K���T�x�g�ï�T�û�x�ž�f�T�ï�x�ž�û���ï
�f�ß�K���T�x�g�Û�ï�Ö�±�x�ž�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�g�ï�‡�T���þ�ï�û�B�T���û�U�ï
�B�T�±���’�±���’�ï�x�ž�f�±�T�ï�‡�û���B�û�g�f�ï�x���ï�����x�ï�����à�ä�ï�x�ž�f�±�T�ï�x�f�û�þ�ï
�B�‘�x�ï�x�ž�f�ï�f���x�±�T�f�ï�à�f�û�’�‘�f�Ü�ï�›�ž�±�g�ï�±�g�ï�û�ï�J�à�f�û�T�ï�B�à�‘�f�K�T�±���x�ï
for Inter Miami who are clearly the most 
followed MLS team by international fans, �û 
�J�à�‘�B�ï�x�ž�û�x�ï�±�g�ï���Ö���f�U�ï�B�ä�ï�’�à���B�û�à�ï�g�K���T�x�g�ï�g�x�û�T�ï�T�û�Ò�±�U�ï
�A�f�J�×�ž�û�þ�ï�û���U�ï�ž�û�g�ï�û�T�’�‘�û�B�à�ä�ï�x�ž�f�ï�’�T�f�û�x�f�g�x�ï
�K�à�û�ä�f�T�ï�±���ï�ž�±�g�x���T�ä�ï�±���ï���±�����f�à�ï�$�f�g�g�±�ï�û�g�ï�Ö�f�à�à�ï�û�g�ï
���x�ž�f�T�ï�g�x�û�T�ï�K�à�û�ä�f�T�g�ï�•�f�T�’�±���ï�A�‘�g�Q�‘�f�x�g�Û�ï�
���T�U�±�ï
���à�B�û�ï�û���U�ï���‘�±�g�ï�•�‘�û�T�f�ü�Ü�ï�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�É�g�ï�g�x�û�T�ï
�K���Ö�f�T�ï�±�g�ï�J�à�f�û�T�Û�ï�����x�ï�����à�ä�ï�Ö�±�x�ž�ï�Å���x�f�T�ï�$�±�û�þ�±�ï�B�‘�x�ï
�ž�±�g�ï�‡���T�þ�f�T�ï�x�f�û�þ�ï�����ï�•�û�à�û�ß�ä�ï�±�g�ï�x�±�f�U�ï�‡���T�ï�g�f�J�����U�ï
�K�à�û�J�f�ï�Ö�±�x�ž�ï�����g�ï�����’�f�à�f�g�ï�‰�I�Ü�ï�,�f�Ö�ï�Ø���T�×�ï�x�T�û�±�à�g�ï
�B�f�ž�±���U�ï�����ï�Ö�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�$���•�ï�Ö�±�x�ž�ï�x�ž�f�ï

�,�f�Ö�ï�Ø���T�×�ï�€�f�U�ï�A�‘�à�à�g�ï�û���U�ï�,�f�Ö�ï�Ø���T�×�ï�‰�I�ï�þ�û�×�±���’�ï
�‘�K�ï�x�ž�f�ï�x���K�ï�A�Ü�ï

Lionel Messi and David Beckham �ï�T�û���×�ï�ž�±�’�ž�à�ä�ï
�û�g�ï�¨�•�ï�g�K���T�x�±���’�ï�±�J�����g�ï�‡���T�ï�‡�û���g�ï�û�T���‘���U�ï�x�ž�f�ï
�Ö���T�à�U�ï�Ö�ž�±�J�ž�ï�±�g�ï�U�T�±�Ò�±���’�ï�±���x�f�T�f�g�x�ï�±���ï�J���‘���x�T�±�f�g�ï
�Ö�ž�f�T�f�ï�g���J�J�f�T�ï�û�à�T�f�û�U�ä�ï�ž�û�g�ï�û�ï�g�±�’���±�‡�±�J�û���x�ï
�‡���à�à���Ö�±���’�Û�ï�T�û���×�±���’�ï�ž�±�’�ž�f�T�ï�±���ï�B���x�ž�ï�x�ž�f�ï�¨���ï�û���U�ï
�A�T�û�ü�±�à�Ü�ï�›�ž�f�T�f�ï�û�T�f�ï�û�à�g���ï�K���J�×�f�x�g�ï���‡�ï�g�‘�K�K���T�x�ï
�B�û�g�f�U�ï�����ï�g�x�û�T�ï�K�à�û�ä�f�T�g�ï�þ���Ò�±���’�ï�x���ï�K�à�û�ä�ï�±���ï�x�ž�f�ï
�$���•�Û�ï�‡���T�ï�f�ß�û�þ�K�à�f�ï�±���ï�•�f�T�þ�û���ä�ï�x�ž�f�ïVancouver 
Whitecaps come second among MLS fans 
who boast German legend Thomas Muller
in their ranks. ���f�Ò�f�T�û�’�±���’�ï�x�ž�f�ï�K���Ö�f�T�‡�‘�à�ï�K�‘�à�à�ï
���‡�ï�f�g�x�û�B�à�±�g�ž�f�U�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�g�ï�±�g�ï�×�f�ä�ï�x���ï
�’�T���Ö�±���’�ï�$���•�ï�‡�û���ï�f���’�û�’�f�þ�f���x�ï�û�T���‘���U�ï�x�ž�f�ï
�Ö���T�à�U�Ü

STAR  PULL
EFFECT
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�›�ž�f�ï�,�¡���ï�U���f�g���É�x�ï�ž�û�Ò�f�ï�û�ï�ž�‘�’�f�à�ä�ï�U���þ�±���û���x�ï
�‡�T�û���J�ž�±�g�f�ï�Ö�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�±���x�f�T���û�x�±�����û�à�ï
�‡�û���g�Û�ï�Ö�±�x�ž�ï�g�‘�K�K���T�x�ï�Q�‘�±�x�f�ï�f�Ò�f���à�ä�ï�g�K�T�f�û�U�ï
�û�J�T���g�g�ï�þ�‘�à�x�±�K�à�f�ï�x�f�û�þ�g�Ü�ïThe New York 
Rangers and Los Angeles Kings jointly
lead global fandom �Û�ï�T�f�‡�à�f�J�x�±���’�ï�x�ž�f�ï�±���‡�à�‘�f���J�f�ï
���‡�ï�ž�±�g�x���T�±�J�ï�g�‘�J�J�f�g�g�Ü�ï�‰���à�à���Ö�±���’�ï�J�à���g�f�à�ä�ï�û�T�f�ï
�x�ž�f�ï�I�ž�±�J�û�’���ï�A�à�û�J�×�ž�û�Ö�×�g�ï�û���U�ï�›���T�����x���ï�$�û�K�à�f�ï
���f�û�‡�g�ï�›�E�Î�ï�f�û�J�ž�œ�Û�ï�û�à�����’�ï�Ö�±�x�ž�ï�x�ž�f�ï�T�û�à�à�û�g�ï
�•�x�û�T�g�Ü�ï

�›�ž�f�ï�,�¡���ï�±�g�ï�g�f�f�þ�±���’�à�ä lagging behind 
other US leagues when it comes to 
international fans �Û�ï�T�û���×�±���’�ï�±���ï�à�û�g�x�ï�K�à�û�J�f�ï�±���ï
�þ���g�x�ï���‡�ï�x�ž�f�ï�þ�û�T�×�f�x�g�ï�g�‘�T�Ò�f�ä�f�U�Ü�ï�A���f�ï�þ�û�T�×�f�x�ï
�Ö�ž�±�J�ž�ï�B�‘�J�×�g�ï�x�ž�f�ï�x�T�f���U�ï�±�g�ï�•�f�T�þ�û���ä�ï�Ö�ž�f�T�f�ï
�x�ž�f�ï�,�¡���ï�g�±�x�g�ï�±���ï�x�ž�±�T�U�ï�K�à�û�J�f�ï�Ö�±�x�ž�ï64% of 
German fans saying they follow the sport.  

�›�ž�f�T�f�ï�±�g�ï�û�à�g���ï�g�x�T�����’�ï�g�‘�K�K���T�x�ï�±���ï�•�f�T�þ�û���ä�ï
�‡���T�ï�x�ž�f�ï�_�U�þ�����x�����ï�A�±�à�f�T�g�Û�ï�J�û�K�x�û�±���f�U�ï�B�ä�ï
�•�f�T�þ�û���ï�K�à�û�ä�f�T�ï���f�����ï�T�T�û�±�g�û�±�x�à�Ü�ï�T�f�g�K�±�x�f�ï�x�ž�û�x�ï
�g�‘�K�K���T�x�Û�ï�±�x�É�g�ï�J�à�f�û�T�ï�x�ž�û�x�ï�x�ž�f�ï�,�¡���ï�ž�û�g���É�x�ï�ž�û�U�ï
�û�ï�B�T�f�û�×���‘�x�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�ï�û�g�ï�x�ž�f�ï�±�J�����g�ï
�à�±�g�x�ï�±�g�ï�U���þ�±���û�x�f�U�ï�B�ä�ï�g�x�û�T�g�ï�‡�T���þ�ï�x�ž�f�ï���x�ž�f�T�ï�¨�•�ï
�g�K���T�x�g�Ü

COOL SPORT               
HOT     RIVALRIES
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6%
5%
3%4%

8% 7%
12%

1%

Most Followed
NHL Teams

�Å�ï�U�����É�x�ï�g�‘�K�K���T�x�ï�û�ï
specific team

None of 
the above9%
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Very likely

Somewhat unlikely

Very unlikely

I would definitely not change team

20 %

12%

8%

11%

�›�ž�f�ï�•�A���›�ï�U�f�B�û�x�f�ï�±�g�ï�g���þ�f�x�ž�±���’�ï�x�ž�û�x�ï�‡�û���g�ï���‡�ï�û�à�à�ï
�g�K���T�x�g�ï�ž�û�Ò�f�ï�g�K�f���x�ï�ž���‘�T�g�ï�U�±�g�K�‘�x�±���’�Ü�ï�
���T�U�û���ï�Ò�g�ï
���f�A�T�����Û�ï�A�T�û�U�ä�ï�Ò�g�ï�$�û�ž���þ�f�g�Û�ï�A�ž�x�û���±�ï�Ò�g�ï�€�‘�x�ž�Û�ï
�$�f�g�g�±�ï�Ò�g�ï�€�����û�à�U���Ý�ï�±�x�ï�±�g�ï�x�ž�f�g�f�ï�J�����Ò�f�T�g�û�x�±�����g�ï
�Ö�ž�±�J�ž�ï�’�f���f�T�û�x�f�ï�U�f�B�û�x�f�ï�û�þ�����’�ï�‡�û���g�ï�û���U�ï�û�x�ï�x�ž�f�ï
�g�û�þ�f�ï�x�±�þ�f�ï�’�f�x�g�ï�x�ž�f�þ�ï�ž�����×�f�U�Ü�ï

88%

88% 12%

47%

of fans say individual athletes 
were important in sparking their 
interest in US sports.

of fans are likely to change their 
US team if a major player traded 
to/from that team.

Important Not Important

�8�L�M�R�O�M�R�K���F�E�G�O���X�S���[�L�I�R���]�S�Y�����V�W�X���K�S�X
into American sports, how important 
were individual athletes in sparking 
your interest?

Global fans who would switch their primary 
�9�7���X�I�E�Q���M�J���E���W�X�E�V���T�P�E�]�I�V���N�S�M�R�I�H���S�V���P�I����

Somewhat likely 23%

Neither likely nor unlikely 18%

I would definitely change team 4%

GOATS      OF 
THE         GAME
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�Å���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï�ž�û�Ò�f�ï�ž�û�U�ï�x�ž�f�±�T�ï�g�û�ä�ï�´�ï�û���U�ïNBA 
legend Michael Jordan stands head and shoulders 
above the competition, �ï�Ö�±�x�ž�ï�û�à�þ���g�x�ï�û�ï�‡�±�‡�x�ž�ï���‡�ï�’�à���B�û�à�ï
�‡�û���g�ï���û�þ�±���’�ï�x�ž�f�ï�‡���T�þ�f�T�ï�I�ž�±�J�û�’���ï�A�‘�à�à�g�ï�g�x�û�T�ï�û�g�ï�x�ž�f�ï
�þ���g�x�ï�±�J�����±�J�ï�¨�•�ï�û�x�ž�à�f�x�f�ï���‡�ï�û�à�à�ï�x�±�þ�f�Ü

�
���T�U�û���ï�K�à�û�ä�f�U�ï�û�ï�K�±�Ò���x�û�à�ï�T���à�f�ï�±���ï�x�û�×�±���’�ï�x�ž�f�ï�,�A���ï�x���ï�û�ï
�Ö���T�à�U�Ö�±�U�f�ï�û�‘�U�±�f���J�f�Û�ï�B�‘�±�à�U�±���’�ï�����x�ï�����à�ä�ï�û�ï�U�ä���û�g�x�ä�ï�����ï
�x�ž�f�ï�J���‘�T�x�ï�B�‘�x�ï�û�à�g���ï�����f�ï���‡�ï�x�ž�f�ï�þ���g�x�ï�K���Ö�f�T�‡�‘�à�ï�K�f�T�g�����û�à�ï
�B�T�û���U�g�ï�±���ï�g�K���T�x�Ü�ï�I�����x�±���‘�f�U�ï�±���x�f�T�f�g�x�ï�±���ï�,�G�Y�h�Á�’�À�ª�H�Ð�›�•�G�Ð
���û�H�Y�Ð�T�û�æ�+�G�Ð�U���J�‘�þ�f���x�û�T�ä�ï�‡�‘�T�x�ž�f�T�ï�‘���U�f�T�à�±���f�g�ï�ž�±�g�ï
�f���U�‘�T�±���’�ï�g�x�û�x�‘�g�ï�û�g�ï�û�ï�’�à���B�û�à�ï�J�‘�à�x�‘�T�û�à�ï�±�J�����Ü

�Å���ï�û�ï�à�f�û�’�‘�f�ï�x�ž�û�x�ï�J�f�à�f�B�T�û�x�f�g�ï�x�ž�f�ï�±���‡�à�‘�f���J�f�ï���‡�ï�x�ž�f�ï
�±���U�±�Ò�±�U�‘�û�à�ï�g�x�û�T�Û�ï�±�x�ï�±�g�ï�����ï�g�‘�T�K�T�±�g�f�ï�x�ž�û�x�ïNBA players 
dominate the rankings, claiming four of the top 10 
spots. �ï�Ë�ž�±�à�f�ï�x�ž�f�ï�x�T�û�U�±�x�±�����û�à�ï�U�f�B�û�x�f�ï���‡�x�f���ï�J�f���x�T�f�g�ï�����ï
�
���T�U�û���ï�Ò�f�T�g�‘�g�ï���f�A�T�����ï�
�û�þ�f�g�ï�û�g�ï�x�ž�f�ï�’�T�f�û�x�f�g�x�ï���‡�ï�û�à�à�ï
�x�±�þ�f�Û�ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï�K�à�û�J�f�ï�û�����x�ž�f�T�ï�,�A���ï�à�f�’�f���U�ï
�g�f�J�����U�ï�B�f�ž�±���U�ï�
���T�U�û���ß�ï�x�ž�f�ï�à�û�x�f�ï���û�×�f�T�g�ï�±�J�����Û�ï�����B�f�ï
�A�T�ä�û���x�Ü

Our collaboration with Jordan began in 
September 2018, with the launch of our 
first co-branded line. This partnership 
has always been based on 
a mutual respect for our 
respective worlds: elite sport 
and avant-garde creativity. By 
maintaining this consistency 
since 2011 in our president's 
strategic vision: to make Paris 
Saint-Germain a global brand. 
We have always championed 
the idea that football is part 
of what we define as culture, 
and therefore to make our 
brand the link between sport, 
�h�û�H�•�’�÷�æ�¼�Ð�ß�r�H�’�+�¼�Ð�û�5�Y�½
�

THE   POWER
OF  JORDAN.

#TOP 5 US SPORTS 
STARS ACCORDING
TO THE GLOBAL
FAN AUDIENCE

Michael 
Jordan#1

Shohei 
Ohtani

LeBron 
James

Lionel 
Messi

Kobe 
Bryant#2 #3 #4 #5

”

Fabien Allègre, PSG Chief Brand 
�U�B�°�º���¨���P�M���W���X�L�I���P�M�H���S�R���X�L�I���M�G�S�R�M�G��
�*�V�I�R�G�L���J�S�S�X�F�E�P�P���G�P�Y�F���W���T�E�V�X�R�I�V�W�L�M�T��
with the Jordan brand �������[�L�M�G�L���R�S�X��
�S�R�P�]���L�M�K�L�P�M�K�L�X�W���X�L�I���F�P�Y�V�V�I�H���P�M�R�I�W��
�F�I�X�[�I�I�R���W�T�S�V�X�����G�Y�P�X�Y�V�I���E�R�H���J�E�W�L�M�S�R��
�F�Y�X���E�P�W�S���T�E�]�W���X�I�W�X�E�Q�I�R�X���X�S���X�L�I��
�I�R�H�Y�V�M�R�K���P�I�K�E�G�]���S�J���9�7���W�T�S�V�X�W����
�K�V�I�E�X�I�W�X���I�Z�I�V���M�G�S�R��

Fabien Allègre PSG CHIEF 
BRAND OFFICER
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�P

�_�à�g�f�Ö�ž�f�T�f�Û�ïShohei Ohtani �ï�B�T�f�û�×�g�ï�±���x���ï�x�ž�f�ï�x���K�ï
�?�ï�U�T�±�Ò�f���ï�B�ä�ï�x�ž�f�ï�g�ž�f�f�T�ï�û�þ���‘���x�ï���‡�ï�g�‘�K�K���T�x�ï�ž�f�ï
�ž�û�g�ï�±���ï�ž�±�g�ï�ž���þ�f�ï�J���‘���x�T�ä�ï���‡�ï�
�û�K�û���ï�Ö�±�x�ž�ï���Ò�f�T�ï
�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�±���ï�
�û�K�û���ï�K�‘�x�x�±���’�ï�A�ž�x�û���±�ï�T�±�’�ž�x�ï�û�x�ï
�x�ž�f�ï�x���K�ï���‡�ï�x�ž�f�ï�à�±�g�x�Ü�ï�¡�f�ï�û�à�g���ï�K�f�T�‡���T�þ�g�ï�g�x�T�����’�à�ä�ï
�±���ï�•���‘�x�ž�ï�����T�f�û�ï�Ö�ž�f�T�f�ï�$���A�ï�±�g�ï�x�ž�f�ï���‘�þ�B�f�T�ï�����f�ï
�¨�•�ï�g�K���T�x�Û�ï�B�‘�x�ï�
���T�U�û���ï�±�g�ï�g�x�±�à�à�ï�T�f�J���’���±�ü�f�U�ï�x�ž�f�T�f�ï
�û�g�ï�x�ž�f�ï�B�±�’�’�f�g�x�ï�±�J�����ï�±���ï�¨�•�ï�g�K���T�x�ï�ž�±�g�x���T�ä�Ü�ï�A�ž�x�û���±�ï
�±�g�ï�x�ž�f�ï�ž�±�’�ž�f�g�x�ï�B�û�g�f�B�û�à�à�ï�K�à�û�ä�f�T�ï�����ï�x�ž�f�ï�à�±�g�x�ï�û���U�ï�±�g�ï
�±���J�à�‘�U�f�U�ï�û�ž�f�û�U�ï���‡�ï�x�ž�f�ï�à�f�’�f���U�û�T�ä�ïBabe Ruth�Û�ï
�Ö�ž���g�f�ï�J�û�T�f�f�T�ï�Ö�±�x�ž�ï�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï�Ø�û���×�f�f�g�ï
�ž�f�à�K�f�U�ï�U�f�‡�±���f�ï�B�û�g�f�B�û�à�à�É�g�ï�’���à�U�f���ï�û�’�f�Û�ï
�û���U�ïAlex Rodriguez �Û�ï�û�ï�U���þ�±���û���x�ï�$���A�ï
�‡�±�’�‘�T�f�ï���‡�ï�x�ž�f�ï�à�û�x�f�ï�<�F�F�;�g�ï�û���U�ï�=�;�;�;�g�Ü

�Å���ï�x�ž�f�ï�,�‰���Û�ï�›���þ�ï�A�T�û�U�ä�ï�Ö�ž���ï�ž���à�U�g�ï
�x�ž�f�ï�T�f�J���T�U�ï�‡���T�ï�þ���g�x�ï�g�‘�K�f�T�ï�B���Ö�à�ï�Ö�±���g�ï
�±�g�ï�x�ž�f�ï�g�x�û���U���‘�x�ï�g�x�û�T�ï�‡���T�ï�x�ž�f�ï�g�K���T�x�ï
�‡���T�ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï�û���U�ï�x�ž�f�ï�����à�ä�ï
�,�‰���ï�K�à�û�ä�f�T�ï�x���ï�‡�f�û�x�‘�T�f�ï�±���ï�x�ž�f�ï�x���K�ï�x�f���Ü�ï
�A�T�û�U�ä�ï�ž�û�g�ï�f�g�x�û�B�à�±�g�ž�f�U�ï�ž�±�þ�g�f�à�‡�ï�û�g�ï
�û���ï�±���x�f�T���û�x�±�����û�à�ï�B�T�û���U�ï���‘�x�g�±�U�f�ï�x�ž�f�ï
�Ö���T�à�U�ï���‡�ï�,�‰���ï�Ö�±�x�ž�ï�þ�‘�à�x�±�K�à�f�ï�B�‘�g�±���f�g�g�ï
�Ò�f���x�‘�T�f�g�Û�ï�����x�ï�à�f�û�g�x�ï�ž�±�g�ï�±���Ò�f�g�x�þ�f���x�ï
�±���x���ï�_���’�à�±�g�ž�ï�‡�����x�B�û�à�à�ï�J�à�‘�B�ï�A�±�T�þ�±���’�ž�û�þ�ï
�I�±�x�ä�ï�‰�I�Û�ï�Ö�±�x�ž�ï�û�ï�T�f�J�f���x�ï���þ�û�ü�����ï�w�T�±�þ�f�ï
�U���J�‘�þ�f���x�û�T�ä�ï�û���U�ï�K�à�û���g�ï�‡���T�ï�û�ï���f�Ö�ï
�g�x�û�U�±�‘�þ�Ü

�›�ž�f�ï�$���•�ï�B�f���f�‡�±�x�g�ï�‡�T���þ�ï�B�f�±���’�ï�K�û�T�x�ï���‡�ï�û�ï�g�K���T�x�ï
�x�ž�û�x�ï�±�g�ï�û�à�T�f�û�U�ä�ï�û�ï�’�à���B�û�à�ï�’�û�þ�f�ï�û���U�ï�±�þ�K���T�x�±���’�ï
�g�x�û�T�g�ï�‡�T���þ�ï�û�B�T���û�U�ï�ž�û�g�ï�û�à�Ö�û�ä�g�ï�B�f�f���ï�û�ï�×�f�ä�ï
�g�x�T�û�x�f�’�ä�ï�‡���T�ï�B�����g�x�±���’�ï�x�ž�f�ï�à�f�û�’�‘�f�É�g�ï�û�K�K�f�û�à�Ü�ï

�›�ž�û�x�ï�±�g�ï�Ö�ž�ä�ï�±�x�ï�±�g�ï�����x�ï�g�‘�T�K�T�±�g�±���’�ï�x���ï�g�f�f�ï���±�����f�à�ï
�$�f�g�g�±�ï�û���U�ï�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�ï�K�f�T�‡���T�þ�ï�ž�±�’�ž�à�ä�ï
�Ö�±�x�ž�ï�x�ž�f�±�T�ï�J�����x�T�±�B�‘�x�±�����ï�x���ï�B���x�ž�ï�x�ž�f�ï�’�à���B�û�à�ï�’�û�þ�f�ï
�û���U�ï�U�f�Ò�f�à���K�þ�f���x�ï���‡�ï�x�ž�f�ï�$���•�Ü�ï�$�f�g�g�±�ï�±�g�ï�Ö�±�U�f�à�ä�ï
�T�f�’�û�T�U�f�U�ï�û�g�ï�x�ž�f�ï�’�T�f�û�x�f�g�x�ï�K�à�û�ä�f�T�ï�f�Ò�f�T�ï�±���ï�x�ž�f�ï
�’�û�þ�f�ï���‡�ï�g���J�J�f�T�ï�û���U�ï�û�‡�x�f�T�ï�Ö�±�����±���’�ï�û�à�à�ï���‡�ï�x�ž�f�ï
�’�û�þ�f�É�g�ï�x���K�ï�K�T�±�ü�f�g�ï�ž�f�ï�B�T���‘�’�ž�x�ï�x�ž���g�f�ï�x�û�à�f���x�g�ï�x���ï
�Å���x�f�T�ï�$�±�û�þ�±�Ü�ï�Ë�ž�±�à�f�ï�
���T�U�û���ï�þ�±�’�ž�x�ï�x���K�ï�x�ž�f�ï�±�J�����ï
�à�±�g�x�Û�ï�x�ž�f�T�f�ï�±�g�ï�û���ï�û�T�’�‘�þ�f���x�ï�x�ž�û�x�ï�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�ï
�ž�û�g�ï�f�J�à�±�K�g�f�U�ï�ž�±�þ�ï�±���ï�x�f�T�þ�g�ï���‡�ï�±���x�f�T���û�x�±�����û�à�ï�‡�û�þ�f�ï
�û���U�ï�x�ž�f�ï�$���•�ï�J�f�T�x�û�±���à�ä�ï�B�f���f�‡�±�x�ï�‡�T���þ�ï�ž�±�g�ï�B�T�û���U�ï�û�g�ï
�x�ž�f�ï�Å���x�f�T�ï�$�±�û�þ�±�ï���Ö���f�T�Ü

GOATS      OF 
THE         GAME

#TOP RANKED
ATHLETES

#1 Michael Jordan

#2 Kobe Bryant

#3 Shohei Ohtani

#4 LeBron James

#5 Lionel Messi

#6 David Beckham

#7 Tom Brady 

#8 Babe Ruth         

#9 Stephen Curry         

#10 Aaron Rodgers       

#11 Magic Johnson         

#12 Alex Rodriguez (A-Rod) 

#13 Shaquille O’Neal         

#14 Alex Ovechkin         

#15 �%�Y�W�X�S�R���1�E���L�I�[�W������������������

#16 Aaron Judge        

#17 Christian Pulisic        

#18 �>�P�E�X�E�R���-�F�V�E�L�M�Q�S�Z�M�Ç������������������

#19 Victor Wembanyama         

#20 Connor McDavid         

#21 Kevin Durant   

#22 Wayne Gretzky         

#23 Luka Doncic        

#24 Derek Jeter         

#25 Patrick Mahomes

#26 Travis Kelce        

#27 Lamar Jackson         

#28 Jerry Rice         

#29 Giannis Antetokounmpo 



Chiliz Global Fan Report U.S. Edition

20

UK

Italy

Turkey

France

Brazil

South Korea

Germany

Japan

Spain

Australia 

#1 Lionel Messi 11%

#2 Michael Jordan 10%

#3 David Beckham 9%

#4 Tom Brady 7%

#5 Kobe Bryant 6%

#1 Michael Jordan 22%

#2 Kobe Bryant 13%

#3 LeBron James 6%

#4 Magic Johnson 5%

#5 David Beckham 5%

#1 Michael Jordan 17%

#2 Kobe Bryant 15%

#3 LeBron James 10%

#4 Lionel Messi 7%

#5 David Beckham 6%

#1 Michael Jordan 25%

#2 Victor Wembanyama 9%

#3 David Beckham 8%

#4 LeBron James 6%

#5 Lionel Messi 5%

#1 Michael Jordan 23%

#2 LeBron James 14%

#3 David Beckham 8%

#4 Kobe Bryant 6%

#5 Tom Brady 6%

#1 Michael Jordan 34%

#2 Shohei Ohtani 9%

#3 Babe Ruth 7%

#4 Lionel Messi 6%

#5 Alex Rodriguez (A-Rod) 4%

#1 Michael Jordan 12%

#2 Tom Brady 9%

#3 Kobe Bryant 7%

#4 David Beckham 6%

#5 Lionel Messi 4%

#1 Shohei Ohtani 57%

#2 Michael Jordan 15%

#3 Babe Ruth 8%

#4 Tom Brady 3%

#5 Aaron Judge 3%

#1 Michael Jordan 20%

#2 Kobe Bryant 13%

#3 Lionel Messi 9%

#4 LeBron James 6%

#5 David Beckham 5%

#1 Michael Jordan 34%

#2 LeBron James 11%

#3 Kobe Bryant 7%

#4 David Beckham 6%

#5 Lionel Messi 5%

Most Followed 
Athletes by 
Country.
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���ï�g�K���T�x�g�ï�‡�û���ï�±���ï�•�����ï�w�û�‘�à���ï���T�ï�������U�����ï�U���f�g���É�x�ï�‡���à�à���Ö�ï�x�ž�f�ï
�’�û�þ�f�ï�x�ž�f�ï�g�û�þ�f�ï�Ö�û�ä�ï�g���þ�f�����f�ï�±���ï�I�à�f�Ò�f�à�û���U�ï�U���f�g�Ü�ï�›�ž�f�ä�ï
�J�û���É�x�ï�U�T���K�ï�±���x���ï�x�ž�f�ï�g�x�û�U�±�‘�þ�ï�û�‡�x�f�T�ï�Ö���T�×�Û�ï�x�ž�f�ä�É�T�f�ï���‡�x�f���ï
�Ö�û�x�J�ž�±���’�ï�û�x�ï���U�U�ï�ž���‘�T�g�Û�ï�û���U�ï�x�ž�f�ä�É�T�f�ï�B�‘�±�à�U�±���’�ï�à���ä�û�à�x�ä�ï
�x�ž�T���‘�’�ž�ï�ž�±�’�ž�à�±�’�ž�x�g�Û�ï�g�x���T�ä�à�±���f�g�Û�ï�û���U�ï�’�T���‘�K�ï�J�ž�û�x�g�Ü
�›�ž�û�x�É�g�ï�����x�ï�û�ï�K�T���B�à�f�þ�ï�x���ï�g���à�Ò�f�Ü�ï�Å�x�É�g�ï�x�ž�f�ï�g�ž�û�K�f�ï���‡�ï�x�ž�f�ï���f�ß�x�ï
�’�T���Ö�x�ž�ï�J�ä�J�à�f�Ü

���g�ï�û���ï�û�x�ž�à�f�x�f�ï�K�à�û�ä�±���’�ï�û�x�ï�x�ž�f�ï�ž�±�’�ž�f�g�x�ï�à�f�Ò�f�à�Û�ï�ä���‘�ï�f�ß�K�f�T�±�f���J�f�ï
�f���’�û�’�f�þ�f���x�ï�Ö�±�x�ž�ï�‡�û���g�ï�U�±�T�f�J�x�à�ä�ï�´�ï�±���ï�x�ž�f�ï�g�x�û�U�±�‘�þ�Û�ï�Ö�ž�f�T�f�ï
�û�x�x�f���x�±�����ï�±�g�ï�à���‘�U�ï�û���U�ï�‡�à�f�f�x�±���’�Ü�ï�Å�ï�g�x�û�T�x�f�U�ï�B�‘�±�à�U�±���’�ï�±���ï�Ë�f�B�?�ï
�B�f�J�û�‘�g�f�ï�Å�ï�T�f�J���’���±�ü�f�U�ï�x�ž�û�x�ï�x�ž�±�g�ï�±�g�ï�Ö�ž�f�T�f�ï�J���þ�þ�‘���±�x�±�f�g�ï
�g�x�±�J�×�ï�û���U�ï�Ö�ž�f�T�f�ï�û�ï�’�à���B�û�à�ï�û�‘�U�±�f���J�f�ï�J�û���ï�B�f�ï�x�T�‘�à�ä�ï�±���Ò���à�Ò�f�U�ï
�û���U�ï�f���’�û�’�f�U�Ü�ï�Ë�ž�f���ï�ä���‘�ï�K�‘�x�ï�x�ž���g�f�ï�x�Ö���ï�Ö���T�à�U�g�ï�g�±�U�f�ï
�B�ä�ï�g�±�U�f�Û�ï�x�ž�f�ï���K�K���T�x�‘���±�x�ä�ï�‡���T�ï�‡�û���g�Û�ï�K�à�û�ä�f�T�g�Û�ï�û���U�ï�g�K���T�x�g�ï
�‡�T�û���J�ž�±�g�f�g�ï�B�f�J���þ�f�g�ï�J�à�f�û�T�Ü�ï�•�à���B�û�à�ï�‡�û���U���þ�ï�±�g�ï�T�f�û�à�Û�ï�x�ž�f�ï
�x�����à�g�ï�x���ï�U�f�f�K�f���ï�±�x�ï�f�ß�±�g�x�Û�ï�û���U�ï�Ö�f�É�T�f�ï�g�x�±�à�à�ï�f�û�T�à�ä�ï�±���ï�x�ž�f�ï
�K�T���J�f�g�g�Ü

�›�ž�f�ï�‡�±���U�±���’�g�ï���‡�ï�x�ž�±�g�ï�T�f�K���T�x�ï�þ�û�×�f�ï�x�ž�û�x�ï�J�à�f�û�T�ï�´�ï�û���U�ï
�x�ž�f�ä�É�T�f�ï�ž�û�T�U�ï�x���ï�±�’�����T�f�Ü�ï�‰���T�ï�’�à���B�û�à�ï�¨�Ü�•�Ü�ï�g�K���T�x�g�ï�‡�û���g�Û�ï�U�±�’�±�x�û�à�ï
�f���’�û�’�f�þ�f���x�ï�±�g���É�x�ï�û���ï�û�U�U�±�����Ü�ï�Å�x�É�g�ï�x�ž�f�ï�þ�û�±���ï�T���‘�x�f�ï�±���Ü�ï

�$���g�x�ï�‡�û���g�ï�û�’�T�f�f�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�ï
�K�à�û�ä�ï�û�ï�K�±�Ò���x�û�à�ï�T���à�f�ï�±���ï�f���ž�û���J�±���’�ï�x�ž�f�±�T�ï�f�ß�K�f�T�±�f���J�f�Ü�ï
�T�±�’�±�x�û�à�ï�f���x�f�T�x�û�±���þ�f���x�ï�±�g�ï�Ö�ž�û�x�ï�×�f�f�K�g�ï�x�ž�f�þ�ï�f���’�û�’�f�U�Ü�ï

�€�f�à�û�x�±�����g�ž�±�K�g�ï�B�f�x�Ö�f�f���ï�’�à���B�û�à�ï�‡�û���g�ï�û���U�ï�K�à�û�ä�f�T�g�ï�à�±�×�f�ï
LeBron James and Tom Brady �ï�û�T�f�ï�B�‘�±�à�x�ï�B�f�x�Ö�f�f���ï�’�û�þ�f�g�Û�ï
�����x�ï�Ï�‘�g�x�ï�U�‘�T�±���’�ï�x�ž�f�þ�Ü

�Å�É�Ò�f�ï�ž�û�U�ï�x�ž�f�ï�ž�������T�ï���‡�ï�K�à�û�ä�±���’�ï�‡���T�ï�g���þ�f�ï���‡�ï�x�ž�f�ï�þ���g�x�ï
�’�à���B�û�à�à�ä�ï�T�f�J���’���±�ü�f�U�ï�‡�T�û���J�ž�±�g�f�g�ï�±���ï�¨�Ü�•�Ü�ï�g�K���T�x�Û�ï�û���U�ï�±�x�ï�Ö�û�g�ï
�����ï�g�‘�T�K�T�±�g�f�ï�x���ï�g�f�f�ï�x�ž�f�ïLakers and the Celtics �ï�U���þ�±���û�x�f�ï
�x�ž�f�ï�x�f�û�þ�ï�T�û���×�±���’�g�Ü�ï�Ë�ž�f���ï�ä���‘�ï�K�à�û�ä�ï�‡���T�ï�û�ï�x�f�û�þ�ï�à�±�×�f�ï�x�ž�û�x�Û�ï
�ä���‘�ï�‘���U�f�T�g�x�û���U�ï�x�ž�f�ï�K���Ö�f�T�ï���‡�ï�x�ž�f�ï�B�T�û���U�ï�û���U�ï�x�ž�f�ï�f�‡�‡�f�J�x�ï�±�x�ï
�ž�û�g�ï�����ï�‡�û���g�Ü�ï�Ø���‘�ï�B�‘�±�à�U�ï�J�������f�J�x�±�����g�ï�Ö�±�x�ž�ï�K�f���K�à�f�ï�û�T���‘���U�ï
�x�ž�f�ï�Ö���T�à�U�ï�´�ï�û���U�ï�x�ž�û�x�ï�±�g�ï�û�ï�K���Ö�f�T�‡�‘�à�ï�x�ž�±���’�Ü

�w�à�û�ä�±���’�ï�û�à�����’�g�±�U�f�ï�û�ï�’�à���B�û�à�ï�g�‘�K�f�T�g�x�û�T�ï�à�±�×�f�ïLeBron�ï�þ�û�U�f�ï�±�x�ï
�J�à�f�û�T�ï�x�ž�û�x�ï�ž�±�g�ï�x�û�à�f���x�ï�Ö�û�g���É�x�ï�Ï�‘�g�x�ï�û�ï�U�±�‡�‡�f�T�f���J�f�±�þ�û�×�f�T�ï�����ï�x�ž�f�ï
�J���‘�T�x�Û�ï�B�‘�x�ï�û�ï�ž�‘�’�f�ï�û�g�g�f�x�ï�x���ï�û�ï�B�T�û���U�Ü�ï�›�ž�±�g�ï�T�f�K���T�x�ï�T�f�±���‡���T�J�f�g�ï
�x�ž�f�ï�K���Ö�f�T�ï���‡�ï�û�ï�g�x�û�T�ï�K�à�û�ä�f�T�Ü�ï�����U�ï�±�‡�ï�x�ž�f�T�f�É�g�ï�û�ï�à�f�g�g�����ï�±���ï�x�ž�f�ï
�f���U�‘�T�±���’�ï�à�f�’�û�J�ä�ï���‡�ï�’�T�f�û�x�g�ï�g�‘�J�ž�ï�û�g�ïMichael Jordan �Û�ï�±�x�É�g�ï
�x�ž�û�x�ï�x�ž�f�ï�Ò�û�à�‘�f�ï�’�f���f�T�û�x�f�U�ï�B�ä�ï�±�J�����g�ï���‡�ï�x�ž�f�ï�’�û�þ�f�ï�f�ß�x�f���U�g�ï
�‡�û�T�ï�B�f�ä�����U�ï�J���þ�K�f�x�±�x�±�����Ü

�Å�É�Ò�f�ï�g�K���×�f���ï�x���ï�J�‘�T�T�f���x�ï�û���U�ï�‡���T�þ�f�T�ï�û�x�ž�à�f�x�f�g�ï�Ö�ž���ï�û�T�f�ï
�Ö�û�×�±���’�ï�‘�K�ï�x���ï�x�ž�f�ï�±�U�f�û�ï�x�ž�û�x�ï���Ö���f�T�g�ž�±�K�ï�þ�û�x�x�f�T�g�Ü�ï�,���x�ï
�K�f�T�‡���T�þ�û�x�±�Ò�f�ï�±���‡�à�‘�f���J�f�Ü�ï�,���x�ï�Ì�f�ß�K���g�‘�T�f�Ü�Í�ï�A�‘�x�ï�T�f�û�à�ï
�K�û�T�x�±�J�±�K�û�x�±�����ï�±���ï�x�ž�f�ï�f�J�������þ�±�J�g�ï���‡�ï�x�ž�f�ï�J���þ�þ�‘���±�x�±�f�g�ï�x�ž�f�ä�ï
�ž�f�à�K�ï�B�‘�±�à�U�Ü�ïWeb3 and Fan Tokens™ point toward a 
potential solution for both athletes and teams.

FROM                THE COURT 
TO          THE COMMUNITY:
THE NEW PLAYBOOK FOR ENGAGEMENT

�B�ä Tristan Thompson 
NBA Player & Web3 Entrepreneur 
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�›�ž�û�x�ï�U���f�g���É�x�ï�þ�f�û���ï�f�Ò�f�T�ä�ï�û�x�ž�à�f�x�f�ï�g�ž���‘�à�U�ï�à�û�‘���J�ž�ï�û�ï�x���×�f���Ü�ï�Å�x�ï
�þ�f�û���g�ï�x�ž�f�ï�K���Ö�f�T�ï�U�ä���û�þ�±�J�ï�±�g�ï�g�ž�±�‡�x�±���’�Ü�ï�‰�û���g�ï�û�T�f�ï�T�f�û�U�ä�ï�‡���T�ï�U�f�f�K�f�T�ï
�T�f�à�û�x�±�����g�ž�±�K�g�Û�ï�û���U�ï�û�x�ž�à�f�x�f�g�ï�û���U�ï�x�f�û�þ�g�ï�����Ö�ï�ž�û�Ò�f�ï�x�ž�f�ï�x�����à�g�ï�x���ï
�þ�f�f�x�ï�x�ž�f�þ�ï�x�ž�f�T�f�Ü

�›�ž�f�ï�‡�±�T�g�x�ï�Ö�û�Ò�f�ï���‡�ï�’�à���B�û�à�ï�‡�û���U���þ�ï�´�ï�û���U�ï�±�x�g�ï�þ�����f�x�±�ü�û�x�±�����ï�´�ï�ž�û�g�ï
�B�f�f���ï�û�B���‘�x�ï�û�J�J�f�g�g�Ü�ï�›�ž�f�ï�T�f�K���T�x�ï�g�ž���Ö�g�ï�x�ž�û�x�ï�g�x�T�f�û�þ�±���’�ï�û���U�ï�g���J�±�û�à�ï
�þ�f�U�±�û�ï�K�à�û�x�‡���T�þ�g�ï�ž�û�Ò�f�ï�ž�û�U�ï�û�ï�þ�û�Ï���T�ï�±�þ�K�û�J�x�ï�����ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�É�ï
�f�ß�K�f�T�±�f���J�f�Ü�Ü�ï�•�x���T�ä�x�f�à�à�±���’�ï�J�����x�f���x�ï�K�f�T�‡���T�þ�g�ï�B�f�g�x�ï�B�f�J�û�‘�g�f�ï�x�ž�f�ï
�’�à���B�û�à�ï�‡�û���ï�f�ß�K�f�T�±�f���J�f�ï�±�g�ï�B�‘�±�à�x�ï�����ï�þ���þ�f���x�g�Û�ï�K�f�T�g�����û�à�±�x�ä�Û�ï�û���U�ï
�J�����x�f�ß�x�ß�ï�x�ž�f�ï�U�‘���×�Û�ï�x�ž�f�ï�ž���þ�f�ï�T�‘���Û�ï�x�ž�f�ï�à���J�×�f�T�±�T�����þ�ï�B�f�ž�±���U�±�x�ž�f�±
�g�J�f���f�g�Ü

���J�J�f�g�g�ï�ž�û�g�ï�B�f�J���þ�f�ï�x�ž�f�ï�����T�þ�Ü�ï�A�‘�x�ï�‡�û���g�ï�U�����É�x�ï�Ï�‘�g�x�ï�Ö�û���x�ï�x���ï
watch — they want to participate. �ï�Å���x�f�T�û�J�x�±�Ò�f�ï�‡���T�þ�û�x�g�ï�ž�û�Ò�f�ï
�û�à�T�f�û�U�ä�ï�g�x�û�T�x�f�U�ï�x���ï�U�f�f�K�f���ï�x�ž�f�ï�T�f�à�û�x�±�����g�ž�±�K�ï�B�f�x�Ö�f�f���ï�g�x�û�T�ï�û�x�ž�à�f�x�f�g�ï
�û���U�ï�’�à���B�û�à�ï�‡�û���g�Û�ï�Ö�±�x�ž�ï���f�Ö�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�B�T�±���’�±���’�ï�‡�û���g�ï�‡�T���þ�ï
�û�T���‘���U�ï�x�ž�f�ï�Ö���T�à�U�ï�f�Ò�f���ï�J�à���g�f�T�Ü

�›�ž�f�ï�‡�±�T�g�x�ï�Ö�û�Ò�f�ï���‡�ï�U�±�’�±�x�û�à�ï�‡�û���ï�f���’�û�’�f�þ�f���x�ï�Ö�û�g�ï�û�B���‘�x�ï�û�J�J�f�g�g�Û�ï�x�ž�f�ï
���f�ß�x�ï�K�ž�û�g�f�ï�±�g�ï�û�B���‘�x�ï�K�û�T�x�±�J�±�K�û�x�±�����Û�ï�û���U�ï�‘�à�x�±�þ�û�x�f�à�ä�Û�ï�B�f�à�����’�±���’�ï�´�ï
�x�ž�±�g�ï�±�g�ï�Ö�ž�f�T�f�ï�U�±�’�±�x�û�à�ï�±���‡�T�û�g�x�T�‘�J�x�‘�T�f�ï�B�f�J���þ�f�g�ï�±�þ�K���T�x�û���x�Ü�ï�Ë�f�B�?�Û�ï
�û���U�ï�‰�û���ï�›���×�f���g���ï�g�K�f�J�±�‡�±�J�û�à�à�ä�Û�ï�û�T�f���É�x�ï�Ï�‘�g�x�ï�K�T���U�‘�J�x�g�Û�ï�B�‘�x�ï�x�����à�g�ï
�x�ž�û�x�ï�f���û�B�à�f�ï�û�J�x�±�Ò�f�ï�±���Ò���à�Ò�f�þ�f���x�ï�ž�f�à�K�±���’�ï�x���ï�x�‘�T���ï�à�f�’�û�J�ä�ï�B�‘�±�à�x�ï���Ò�f�T�ï
�U�f�J�û�U�f�g�ï�±���x���ï�Ò�û�à�‘�f�ï�‡���T�ï�x�ž�f�ï�‡�‘�x�‘�T�f�Ü

�›�ž�±�g�ï�T�f�K���T�x�ï�x�f�à�à�g�ï�x�ž�f�ï�g�x���T�ä�ï���‡�ï�û�ï�‡�‘�x�‘�T�f�ï�Ö�ž�f�T�f�ï�‡�û���g�ï�±���ï�f�Ò�f�T�ä�ï�J���T���f�T�ï
���‡�ï�x�ž�f�ï�Ö���T�à�U�ï�J�û���ï�B�f�J���þ�f�ï�û�J�x�±�Ò�f�ï�K�û�T�x�±�J�±�K�û���x�g�ï�±���ï�x�ž�f�ï�g�K���T�x�g�ï�x�ž�f�ä�ï
�à���Ò�f�Ü�ï�›�ž�f�ï�þ���Ò�f�þ�f���x�ï�±�g�ï�B�‘�±�à�U�±���’�ï�f�û�T�à�ä�ï�þ���þ�f���x�‘�þ�Ü�ï���à�þ���g�x�ï�<�ï�±���ï
�<�;�ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï�f���’�û�’�±���’�ï�Ò�±�û�ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï
�›���×�f���g���ï�þ�±�’�ž�x�ï�g���‘���U�ï�g�þ�û�à�à�Û�ï�B�‘�x�ï�û�ï�g�±�’���û�à�ï���‡�ï�J�ž�û���’�±���’�ï�B�f�ž�û�Ò�±���‘�T�Ü

�$�±�à�à�±�����g�ï���‡�ï�K�f���K�à�f�ï�û�J�T���g�g�ï�þ�û�T�×�f�x�g�ï�û�T�f�ï�û�à�T�f�û�U�ä�ï�J�ž�����g�±���’�ï�x���ï
�f���’�û�’�f�ï�x�ž�T���‘�’�ž�ï�û�ï���f�Ö�ï�×�±���U�ï���‡�ï�U�±�’�±�x�û�à�ï�T�f�à�û�x�±�����g�ž�±�K�Ü�ï�����U�ï�����Ö�Û�ï�Ö�±�x�ž�ï
�±���J�T�f�û�g�±���’�ï�T�f�’�‘�à�û�x���T�ä�ï�J�à�û�T�±�x�ä�ï�±���ï�×�f�ä�ï�þ�û�T�×�f�x�g�ï�à�±�×�f�ï�x�ž�f�ï�¨�Ü�•�Ü�Û�ï�x�ž�f�T�f�ï�±�g�ï
�û�ï�g�x�T�����’�f�T�ï�K�à�û�x�‡���T�þ�ï�‡���T�ï�’�T���Ö�x�ž�Ü

The appetite is there. �ï�$���T�f�ï�x�ž�û���ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï
�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���ï�û�g�ï�K�û�T�x�ï���‡�ï�x�ž�f�±�T�ï�‡�û���ï
�f�ß�K�f�T�±�f���J�f�Ü�ï�›�ž�f�ï�’�û�K�ï�B�f�x�Ö�f�f���ï�Ö�ž�û�x�ï�‡�û���g�ï�U���ï�x���U�û�ä�ï�û���U�ï�Ö�ž�û�x�ï
�x�ž�f�ä�ï�g�û�ä�ï�x�ž�f�ä�ï�Ö�û���x�ï�±�g�ï�x�ž�f�ï���K�K���T�x�‘���±�x�ä�Ü

�¡�f�T�f�É�g�ï�x�ž�f�ï�þ�±�g�x�û�×�f�ï�x�f�û�þ�g�ï�þ�û�×�f�ï�Ö�ž�f���ï�x�ž�f�ä�ï�x�ž�±���×�ï�û�B���‘�x�ï
�þ�����f�x�±�ü�û�x�±�����ß�ï�x�ž�f�ä�ï�x�T�f�û�x�ï�±�x�ï�û�g�ï�û�����x�ž�f�T�ï�g�û�à�f�g�ï�J�ž�û�����f�à�Ü�ï�������x�ž�f�T�ï
�K�T���U�‘�J�x�ï�x���ï�K�‘�g�ž�Ü�ï�A�‘�x�ï�’�à���B�û�à�ï�‡�û���g�ï�U�����É�x�ï�ž�û�Ò�f�ï�x�ž�f�ï�g�û�þ�f�ï�K�ž�ä�g�±�J�û�à�ï
�x���‘�J�ž�K���±���x�g�Û�ï�g���ï�x�ž�f�ï���à�U�ï�K�à�û�ä�B�����×�ï�U���f�g���É�x�ï�x�T�û�Ò�f�à�ï�Ö�f�à�à�Ü

Digital assets offer a different route. �›�ž�f�ä�ï�J�û���ï
�‡�‘���J�x�±�����ï�û�g�ï�û�ï�þ�f�þ�B�f�T�g�ž�±�K�ï�à�û�ä�f�T�ï�´�ï�T�f�Ö�û�T�U�±���’�ï
�û�x�x�f���x�±�����ï�Ö�±�x�ž�ï�û�J�J�f�g�g�Û�ï�T�f�J���’���±�x�±�����Û�ï�û���U�ï�g�ž�û�T�f�U�ï
�þ���þ�f���x�g�Ü�ï�‰�û���ï�›���×�f���g���ï�J�û���ï�þ�û�×�f�ï�‡�û���g�ï�‡�f�f�à�ï�g�f�f���ï
�T�f�’�û�T�U�à�f�g�g�ï���‡�ï�’�f���’�T�û�K�ž�ä�Û�ï�û���U�ï�x���×�f���ï�þ���U�f�à�g�ï�J�û���ï�B�f�ï
�U�f�g�±�’���f�U�ï�x���ï�f���J���‘�T�û�’�f�ï�à�����’�±�x�f�T�þ�ï�f���’�û�’�f�þ�f���x�ï�T�û�x�ž�f�T�ï
�x�ž�û���ï�Q�‘�±�J�×�ï�‡�à�±�K�g�Ü

�›�ž�û�x�É�g�ï�x�ž�f�ï���K�x�±�þ�±�g�x�±�J�ï�Ò�f�T�g�±�����Ü�ï�Å�x�É�g�ï�û�J�ž�±�f�Ò�û�B�à�f�Ü�ï�A�‘�x�ï�±�x�ï
�±�g���É�x�ï�û�‘�x���þ�û�x�±�J�Ü�ï�Å���ï�g�K���T�x�Û�ï�x�T�‘�g�x�ï�±�g�ï�x�ž�f�ï�Ö�ž���à�f�ï�’�û�þ�f�ï�´�ï
�û���U�ï�x�ž�û�x�É�g�ï�x�ž�f�ï�þ�±���U�g�f�x�ï���T�’�û���±�ü�û�x�±�����g�ï�þ�‘�g�x�ï�û�U���K�x�ï
�x���ï�x�T�‘�à�ä�ï�B�f���f�‡�±�x�ï�‡�T���þ�ï�x�ž�f�ï���f�ß�x�ï�Ö�û�Ò�f�ï���‡�ï�±�������Ò�û�x�±�����ï�±���ï
�•�K���T�x�‰�±�Ü

�¨�Ü�•�Ü�ï�g�K���T�x�ï�ž�û�g�ï�û�à�T�f�û�U�ä�ï�K�T���Ò�f�U�ï�±�x�ï�J�û���ï�f�ß�K���T�x�ï
�J���þ�K�f�x�±�x�±�����Û�ï�J�ž�û�T�û�J�x�f�T�g�Û�ï�û���U�ï�J�‘�à�x�‘�T�f�Ü�ï�›�ž�f�ï���f�ß�x�ï�f�ß�K���T�x�ï
�±�g�ï�B�f�à�����’�±���’�Ü

�Ë�ž�f���ï�’�à���B�û�à�ï�‡�û���g�ï�J�û���ï�K�û�T�x�±�J�±�K�û�x�f�ï�±���ï�Ö�û�ä�g�ï�x�ž�û�x�ï�‡�f�f�à�ï
�T�f�û�à�Û�ï�x�ž�f�ï�‘�K�g�±�U�f�ï�±�g���É�x�ï�Ï�‘�g�x�ï�±���J�T�f�þ�f���x�û�à�ï�T�f�Ò�f���‘�f�Ü�ï
�Å�x�É�g�ï�à���ä�û�à�x�ä�ï�x�ž�û�x�ï�g�‘�T�Ò�±�Ò�f�g�ï�à���g�±���’�ï�g�f�û�g�����g�Û�ï�x�±�þ�f�ü�����f�ï
�‡�û�x�±�’�‘�f�Û�ï�û���U�ï�x�ž�f�ï�f���U�à�f�g�g�ï�g�J�T���à�à�Ü

�Ë�f�É�T�f�ï�g�x�±�à�à�ï�����à�ä�ï�g�J�T�û�x�J�ž�±���’�ï�x�ž�f�ï�g�‘�T�‡�û�J�f�Ü
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Los Angeles 
Lakers

Dallas 
Cowboys

Los Angeles
Dodgers

Inter 
Miami

Los Angeles 
Galaxy

Atlanta
United

New York 
Red Bulls

Chicago
Fire

Chicago
Bears 

New York  
Giants 

Boston 
Red Sox

�4�M���W�F�Y�V�K�L��
Steelers

Philadelphia 
Eagles

Chicago 
Bulls

New York
Yankees

Atlanta
Braves

Golden State 
Warriors

New York 
Knicks

Boston 
Celtics

1 2 3 4 5

8%

8%

10%

3% 3% 3% 2% 2%

7%

7%

5% 5%

7%

6% 5% 5%

6% 5%

5% 5%

New York 
Rangers

Boston 
Bruins

Detroit 
Red Wings

Chicago 
Blackhawks

Philadelphia 
Flyers

5% 5% 5%5% 4%

�Å���ï�x�ž�f�ï�¨���±�x�f�U�ï�•�x�û�x�f�g�Û�ï�g�K���T�x�ï�±�g�ï�û�ï�‡�±�ß�x�‘�T�f�ï���‡�ï�f�Ò�f�T�ä�U�û�ä�ï�à�±�‡�f�Û�ï�T�f�‡�à�f�J�x�f�U�ï�±���ï�x�ž�f�ï
�U�û�x�û�Ü�ï�›�ž�f�ï�,�‰���ï�x���K�g�ï�U���þ�f�g�x�±�J�ï�T�û���×�±���’�g�ï�B�ä�ï�û�ï�Ö�±�U�f�ï�þ�û�T�’�±���Û�ï�Ö�±�x�ž�ï�A�@�Î�ï���‡�ï
�‡�û���g�ï�g�û�ä�±���’�ï�±�x�ï�±�g�ï�x�ž�f�ï�à�f�û�’�‘�f�ï�x�ž�f�ä�ï�‡���à�à���Ö�ï�þ���g�x�ï�J�à���g�f�à�ä�Ü�ï�$���A�ï�T�û���×�g�ï�g�f�J�����U�Û�ï
�ž�±�’�ž�à�±�’�ž�x�±���’�ï�±�x�g�ï�f���U�‘�T�±���’�ï�J�‘�à�x�‘�T�û�à�ï�T�����x�g�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�,�A���ï�±�g�ï�x�ž�±�T�U�ï�Ö�±�x�ž�ï
�<�@�Î�Ü�ï�›�ž�f�ï�,�¡���ï�‡���à�à���Ö�g�ï�û�x�ï�D�Î�Û�ï�û���U�ï�$���•�ï�x�T�û�±�à�g�ï�û�x�ï�?�Î�Û�ï�þ�û�×�±���’�ï�±�x�ï�x�ž�f�ï�à�f�û�g�x�ï
�‡���à�à���Ö�f�U�ï���‡�ï�x�ž�f�ï�‡�±�Ò�f�ï�þ�û�Ï���T�ï�à�f�û�’�‘�f�g�ï�U�f�g�K�±�x�f�ï�ž�±�’�ž�±�K�T���‡�±�à�f�ï�±���x�f�T���û�x�±�����û�à�ï
�g�±�’���±���’�g�ï�g�‘�J�ž�ï�û�g�ï���±�����f�à�ï�$�f�g�g�±�Û�ï�•�����ï�¡�f�‘���’�±�$�±���ï�û���U�ï�›�ž���þ�û�g�ï�$�‘�à�à�f�T�Ü

�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�x�f�û�þ�ï�K���K�‘�à�û�T�±�x�ä�Û�ï�±�J�����±�J�ï�‡�T�û���J�ž�±�g�f�g�ï�Ö�±�x�ž�ï�B�T�û���U�g�ï�x�ž�û�x�ï
�x�T�û���g�J�f���U�ï�g�K���T�x�ï�û���U�ï�’�f���’�T�û�K�ž�ä�ï�à�f�û�U�ï�x�ž�f�ï�Ö�û�ä�Ü�ï�Å���ï�x�ž�f�ï�,�‰���Û�ï�x�ž�f�ï�T�û�à�à�û�g�ï
�I���Ö�B���ä�g�ï�T�û���×�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�K���K�‘�à�û�T�ï�x�f�û�þ�ï�›�E�Î�œ�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�w�ž�±�à�û�U�f�à�K�ž�±�û�ï
�_�û�’�à�f�g�Û�ï�,�f�Ö�ï�Ø���T�×�ï�•�±�û���x�g�Û�ï�I�ž�±�J�û�’���ï�A�f�û�T�g�Û�ï�w�±�x�x�g�B�‘�T�’�ž�ï�•�x�f�f�à�f�T�g�Û�ï���û���g�û�g�ï
�I�±�x�ä�ï�I�ž�±�f�‡�g�ï�û���U�ï�,�f�Ö�ï�_���’�à�û���U�ï�w�û�x�T�±���x�g�ï�x�±�f�U�ï�Ï�‘�g�x�ï�B�f�ž�±���U�ï�����ï�A�Î�Ü
�›�ž�f�ï�����ï���û�×�f�T�g�ï�›�E�Î�œ�ï�x���K�ï�x�ž�f�ï�,�A���ï�T�û���×�±���’�g�Û�ï�ž�û�Ò�±���’�ï�B�‘�±�à�x�ï�x�ž�f�±�T�ï�B�T�û���U�ï
�x�ž�T���‘�’�ž�ï�g�x�û�T�g�ï�g�‘�J�ž�ï�û�g�ï�$�û�’�±�J�ï�
���ž���g�����Û�ï�•�ž�û�Q�‘�±�à�à�f�ï�A�É�,�f�û�à�Û�ï�����B�f�ï�A�T�ä�û���x�ï
�û���U�ï���f�A�T�����ï�
�û�þ�f�g�Û�ï�Ö�ž���ï�Ö�±�à�à�ï�B�f�ï�û�±�þ�±���’�ï�x���ï�à�f�û�U�ï�û�����x�ž�f�T�ï�K�à�û�ä���‡�‡�ï�T�‘���ï�±���ï
�=�;�=�C�Ü

�Å���ï�$���A�Û�ï�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï�Ø�û���×�f�f�g�ï�›�<�;�Î�œ�ï�à�f�û�U�Û�ï�Ö�ž�±�à�f�ï�±���ï�x�ž�f�ï�,�¡���ï�x�ž�f�ï�T�f�x�T���±�x�ï
�€�f�U�ï�Ë�±���’�g�Û�ï�,�f�Ö�ï�Ø���T�×�ï�€�û���’�f�T�g�Û�ï�A���g�x�����ï�A�T�‘�±���g�ï�û���U�ï�I�ž�±�J�û�’���ï�A�à�û�J�×�ž�û�Ö�×�g�ï
�g�ž�û�T�f�ï�x�ž�f�ï�x���K�ï�g�K���x�ï�û�x�ï�A�Î�ï�f�û�J�ž�Ü�ï�Å���ï�$���•�Û�ï�Å���x�f�T�ï�$�±�û�þ�±�Û�ï�,�f�Ö�ï�Ø���T�×�ï�€�f�U�ï�A�‘�à�à�g�ï
�û���U�ï�I�ž�±�J�û�’���ï�‰�±�T�f�ï�à�f�û�U�ï�Ö�±�x�ž�ï�?�Î�Û�ï�‘���U�f�T�à�±���±���’�ï�x�ž�f�ï�à�f�û�’�‘�f�É�g�ï�K���x�f���x�±�û�à�ï�x���ï
�J�����Ò�f�T�x�ï�þ���T�f�ï�J�û�g�‘�û�à�ï�‡�û���g�ï�±���x���ï�J���þ�þ�±�x�x�f�U�ï�g�‘�K�K���T�x�f�T�g�Ü

USA

Chicago 
Cubs

What league do you follow
most closely?

54% 19% 14% 7% 3%

Top 5 Teams by US Fan Support



24

Chiliz Global Fan Report U.S. Edition

Los Angeles 
Lakers

New York  
Giants 

Los Angeles
Dodgers

Inter 
Miami

Los Angeles 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

New York
City FC  

New York 
Jets

Miami 
Dolphins

Boston 
Red Sox

New York 
Mets

Chicago
Bears 

New England 
Patriots  

Chicago 
Bulls

New York
Yankees

Los Angeles
Angels

Miami
Heat

Golden State 
Warriors

New York 
Knicks

1 2 3 4 5

Top 5 Teams by UK Fan Support

15%

26%

18%

28% 17% 14% 13% 12%

19%

12%

12% 12%

14%

12% 11% 10%

11% 11%

11% 10%

New York 
Rangers

Los Angeles 
Kings

Chicago 
Blackhawks

15% 14% 9%10% 9%

New York
Islanders

Dallas 
Stars

�›�ž�f�ï�¨���ï�ž�û�g�ï�à�����’�ï�B�f�f���ï�û�ï�K�T�±���T�±�x�ä�ï�þ�û�T�×�f�x�ï�‡���T�ï�¨�•�ï�g�K���T�x�g�Ü�ï�›�ž�f�ï�,�A���ï�T�f�x�‘�T���f�U�ï
�Ö�±�x�ž�ï�x�ž�f�ï�=�;�=�C�ï�������U�����ï�•�û�þ�f�g�ï�‡�f�û�x�‘�T�±���’�ï�x�ž�f�ï�$�f�þ�K�ž�±�g�ï�•�T�±�ü�ü�à�±�f�g�ï�û���U�ï
�A�T�à�û���U���ï�$�û�’�±�J�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�,�‰���ï�ž���g�x�f�U�ï�x�ž�T�f�f�ï�’�û�þ�f�g�ï�±���ï�������U�����ï�x���Ö�û�T�U�g�ï
�x�ž�f�ï�f���U�ï���‡�ï�=�;�=�A�Ü�ï���g�ï�û�ï�T�f�g�‘�à�x�Û�ï�x�ž�f�ï�¨���ï�T�f�K�T�f�g�f���x�g�ï�û�ï�ž�±�’�ž�à�ä�ï�J���þ�K�f�x�±�x�±�Ò�f�ï
�à�û���U�g�J�û�K�f�Û�ï�Ö�±�x�ž�ï�þ�‘�à�x�±�K�à�f�ï�à�f�û�’�‘�f�g�ï�Ò�ä�±���’�ï�‡���T�ï�‡�û���g�É�ï�û�x�x�f���x�±�����Ü

�I�‘�T�T�f���x�à�ä�Û�ï�x�ž�f�ï�,�‰���ï�à�f�û�U�g�ï�x�ž�f�ï�Ö�û�ä�ï�û�g�ï�x�ž�f�ï�þ���g�x�±�‡���à�à���Ö�f�U�ï�¨�•�ï�g�K���T�x�ï�±���ï�x�ž�f�ï
�¨���Û�ï�Ö�±�x�ž�ï�$���•�ï���û�T�T���Ö�à�ä�ï�f�U�’�±���’�ï���‘�x�ï�x�ž�f�ï�,�A���ï�x���ï�J�à�û�±�þ�ï�g�f�J�����U�ï�K�à�û�J�f�Ü

�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�Ö�ž�û�x�ï�U�T�±�Ò�f�g�ï�¨���ï�‡�û���g�Û�ï�x�f�û�þ�ï�ž�±�g�x���T�ä�ï�û���U�ï�à�f�’�û�J�ä�ï�û�T�f�ï�x�ž�f�ï
�þ���g�x�ï�±���‡�à�‘�f���x�±�û�à�ï�‡�û�J�x���T�g�Ü�ï�›�ž�±�g�ï�±�g�ï�T�f�‡�à�f�J�x�f�U�ï�±���ï�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï�•�±�û���x�g�ï�x���K�K�±���’�ï
�x�ž�f�ï�,�‰���ï�T�û���×�±���’�g�ï�U�f�g�K�±�x�f�ï�����x�ï�ž�û�Ò�±���’�ï�Ö�����ï�û�ï�•�‘�K�f�T�ï�A���Ö�à�ï�±���ï���Ò�f�T�ï�û�ï�U�f�J�û�U�f�Û�ï
�Ö�ž�±�à�f�ï�x�ž�f�ï���û���g�û�g�ï�I�±�x�ä�ï�I�ž�±�f�‡�g�ï�´�ï�Ö�±�����f�T�g�ï���‡�ï�x�Ö���ï���‡�ï�x�ž�f�ï�K�û�g�x�ï�x�ž�T�f�f�ï�•�‘�K�f�T�ï
�A���Ö�à�g�ï�´�ï�g�±�x�ï���‘�x�g�±�U�f�ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�Ü�ï���ï�g�±�þ�±�à�û�T�ï�K�û�x�x�f�T���ï�f�þ�f�T�’�f�g�ï�±���ï�x�ž�f�ï�,�A���ß�ï
�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï�����±�J�×�g�Û�ï�Ö�ž���ï�ž�û�Ò�f�ï�����x�ï�Ö�����ï�û�ï�J�ž�û�þ�K�±�����g�ž�±�K�ï�g�±���J�f�ï�x�ž�f�ï
�<�F�D�;�g�Û�ï�T�û���×�ï�û�g�ï�x�ž�f�ï�x�ž�±�T�U�ï�þ���g�x�±�‡���à�à���Ö�f�U�ï�x�f�û�þ�Û�ï�Ö�ž�f�T�f�û�g�ï�x�ž�f�ï�A�×�à�û�ž���þ�û�ï�I�±�x�ä�ï
�›�ž�‘���U�f�T�Û�ï�‡�T�f�g�ž�ï���‡�‡�ï�x�ž�f�ï�þ���g�x�ï�T�f�J�f���x�ï�,�A���ï�x�±�x�à�f�ï�û���U�ï�Ö�±�U�f�à�ä�ï�x�±�K�K�f�U�ï�‡���T�ï�‡�‘�T�x�ž�f�T�ï
�g�‘�J�J�f�g�g�Û�ï�‡�û�à�à�ï�‡�‘�T�x�ž�f�T�ï�U���Ö���ï�x�ž�f�ï�à�±�g�x�Ü

�$���•�É�g�ï�û�K�K�f�û�à�ï�±���ï�x�ž�f�ï�¨���ï�û�K�K�f�û�T�g�ï�J�à���g�f�à�ä�ï�x�±�f�U�ï�x���ï�±�x�g�ï�û�B�±�à�±�x�ä�ï�x���ï�û�x�x�T�û�J�x�ï�ž�±�’�ž�±
�K�T���‡�±�à�f�ï�K�à�û�ä�f�T�g�ï�‡�T���þ�ï�x�ž�f�ï�w�T�f�þ�±�f�T�ï���f�û�’�‘�f�ï�û���U�ï�_�‘�T���K�f�É�g�ï�x���K�ï�à�f�û�’�‘�f�g�Ü�ï�›�ž�±�g�ï
�±���‡�à�‘�f���J�f�ï�±�g�ï�f�Ò�±�U�f���x�ï�±���ï�K�f�T�J�f�K�x�±�����g�ï���‡�ï�¨�•�±�B�û�g�f�U�ï�û�x�ž�à�f�x�f�g�Û�ï�Ö�±�x�ž�ï�Å���x�f�T�ï
�$�±�û�þ�±�É�g�ï���±�����f�à�ï�$�f�g�g�±�ï���û�þ�f�U�ï�x�ž�f�ï�þ���g�x�ï�±�J�����±�J�ï�¨�•�ï�g�K���T�x�g�ï�‡�±�’�‘�T�f�ï�±���ï�x�ž�f�ï�¨���ï
�´�ï�þ�û�×�±���’�ï�±�x�ï�����f�ï���‡�ï�x�ž�f�ï�‡�f�Ö�ï�þ�û�T�×�f�x�g�ï�Ö�ž�f�T�f�ï�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�U���f�g�ï�����x�ï
�J�à�û�±�þ�ï�x�ž�f�ï�x���K�ï�g�K���x�Ü

�¡���g�x�±���’�ï�’�û�þ�f�g�ï�±���ï�x�ž�f�ï�¨���ï�ž�û�g�ï�J�à�f�û�T�à�ä�ï�T�f�g�����û�x�f�U�ï�Ö�±�x�ž�ï�‡�û���g�Ü�ï���ï�g�±�’���±�‡�±�J�û���x�ï
�þ�û�Ï���T�±�x�ä�ï�›�D�F�Î�œ�ï�g�û�ä�ï�x�ž�f�ä�ï�ž�û�Ò�f�ï�û�x�x�f���U�f�U�ï�û�ï�à�±�Ò�f�ï�¨�•�ï�g�K���T�x�g�ï�f�Ò�f���x�ï�±���ï�x�ž�f�ï
�¨���Û�ï�Ö�ž�±�à�f�ï�þ���T�f�ï�x�ž�û���ï�û�ï�x�ž�±�T�U�ï�›�?�E�Î�œ�ï�ž�û�Ò�f�ï�x�T�û�Ò�f�à�à�f�U�ï�x���ï�x�ž�f�ï�¨�•�ï�x���ï�Ö�û�x�J�ž�ï
�’�û�þ�f�g�ï�±���ï�K�f�T�g�����Ü�ï�‰���T�ï�x�ž���g�f�ï�Ö�ž���ï�f���’�û�’�f�ï�‡�T���þ�ï�û�‡�û�T�Û�ï�x�f�J�ž�����à���’�ä�ï�K�à�û�ä�g�ï�û�ï
�J�T�‘�J�±�û�à�ï�T���à�f�Û�ï�Ö�±�x�ž�ï�þ���g�x�ï�‡�û���g�ï�û�’�T�f�f�±���’�ï�x�ž�û�x�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�f���ž�û���J�f�ï
�x�ž�f�±�T�ï�f���Ï���ä�þ�f���x�ï���‡�ï�¨�•�ï�g�K���T�x�g�Ü�ï�Å���x�f�T�f�g�x�ï�±���ï�f�þ�f�T�’�±���’�ï�U�±�’�±�x�û�à�ï���‡�‡�f�T�±���’�g�ï�±�g�ï
�û�à�g���ï�g�x�T�����’�Û�ï�Ö�±�x�ž�ï�Ö�f�à�à�ï���Ò�f�T�ï�ž�û�à�‡�ï���‡�ï�¨���ï�‡�û���g�ï�f�ß�K�T�f�g�g�±���’�ï�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï
�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���Ü

UK

SNAP THIS
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

19%

37%

27%

15%

3%

17%

29%

28%

23%

4%

10%

23%

31%

32%

5%

7%

21%

28%

38%

7%

18%

30 %

19%

19%

19%

How Closely UK 
Fans Follow US 
Sports

11%

Lionel 
Messi

10%

Michael
Jordan

9%

David 
Beckham

7%

Tom 
Brady

6%

Kobe 
Bryant 

Top 5 
US Based 
Sports Icons 
According to 
UK Fans

Top 5 Factors Shaping
UK Fandom

40 %
Individual players/
managers

34%
Team’s culture
and values

25%
Media / social 
media presence

24%
Team’s current 
performance

23%
Team history
and legacy

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on UK Fans

29%

8%

14%

48%
Very

influential

Not at all
influential

Not very
influential

Moderately
influential
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36%

22%

22%

18%

Somewhat interested

Very interested

Not at all interested

Not very interested

Moderately
important

Very
important

Not very
important

Not important
at all

52% 30 % 12% 5%

Importance of Non-Live Digital 
Entertainment for UK Fans

UK Fan
�%���I�R�H�E�R�G�I
at US Sports 
League Events, at 
Home or Abroad

UK interest
in Digital 
Collectibles
and Fan Tokens™
for US Sports

How UK Fans Interact with 
their US Sports Teams

61% 51% 44% 37% 33%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Top 
Barriers for 
UK fans
Following 
US Sports

32%
Cost of

subscriptions

13%
Cultural

disconnect

13%
Lack of local 
community / 

events

23%
Lack of time to do 

so I prefer watching 
domestic sports / 

teams

50 %
Time zone 
differences

21%
Access to local

broadcast 
coverage

38%

26%

23%

15%

10%

Yes, in the US

Yes, domestically (i.e. in the country I live in)

No, but I plan to

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to
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Top 5 Teams by Japanese
Fan Support

�
�û�K�û���ï���‡�‡�f�T�g�ï�x�ž�f�ï�J�à�f�û�T�f�g�x�ï�f�ß�û�þ�K�à�f�ï���‡�ï�ž���Ö�ï�û�ï�g�±���’�à�f�ï�’�à���B�û�à�ï�g�‘�K�f�T�g�x�û�T�ï�J�û���ï
�T�f�g�ž�û�K�f�ï�û���ï�±���x�f�T���û�x�±�����û�à�ï�þ�û�T�×�f�x�Ü�ï�$���A�ï�U���þ�±���û�x�f�g�ï�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�±���ï
�x�ž�f�ï�B�û�g�f�B�û�à�à�±���B�g�f�g�g�f�U�ï���û�x�±�����Û�ï�Ö�±�x�ž�ï�E�C�Î�ï���‡�ï�‡�û���g�ï�‡���à�à���Ö�±���’�ï�x�ž�f�ï�à�f�û�’�‘�f�Ü�ï
�A�x�ž�f�T�ï�¨�•�ï�g�K���T�x�g�ï�û�T�f�ï�f�J�à�±�K�g�f�U�ï�B�ä�ï�B�û�g�f�B�û�à�à�â�ï�f�Ò�f���ï�x�ž�f�ï�,�A���Û�ï�Ö�ž�±�J�ž�ï�T�û���×�g�ï
�g�f�J�����U�Û�ï�x�T�û�±�à�g�ï�g�±�’���±�‡�±�J�û���x�à�ä�Û�ï�Ö�ž�±�à�f�ï�±���x�f�T�f�g�x�ï�±���ï�x�ž�f�ï�,�‰���ï�T�f�þ�û�±���g�ï�þ���U�f�g�x�ï
�J���þ�K�û�T�f�U�ï�x���ï���x�ž�f�T�ï�±���x�f�T���û�x�±�����û�à�ï�þ�û�T�×�f�x�g�Ü

�$���A�ï�‡�û���U���þ�ï�±���ï�
�û�K�û���ï�´�ï�û���U�ï�g�‘�K�K���T�x�ï�‡���T�ï�g�K�f�J�±�‡�±�J�ï�x�f�û�þ�g�ï�´�ï�±�g�ï�U�T�±�Ò�f���ï
�à�û�T�’�f�à�ä�ï�B�ä�ï�����f�ï�‡�±�’�‘�T�f�ß�ï�•�ž���ž�f�±�ï�A�ž�x�û���±�Ü�ï���g�ï�B�û�g�f�B�û�à�à�ï���‘�x�K�û�J�f�g�ï�û�à�à�ï���x�ž�f�T�ï�¨�•�ï
�g�K���T�x�g�Û�ï�A�ž�x�û���±�ï�g�x�û���U�g�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�‡���à�à���Ö�f�U�ï�¨�•�ï�û�x�ž�à�f�x�f�ï�±���ï�x�ž�f�ï�J���‘���x�T�ä�Û�ï
�Ö�±�x�ž�ï�Ö�f�à�à�ï���Ò�f�T�ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï���û�þ�±���’�ï�ž�±�þ�ï�x�ž�f�ï�þ���g�x�ï�±�J�����±�J�ï�¨�•�ï�g�K���T�x�g�ï�‡�±�’�‘�T�f�Û�ï
�K�û�g�x�ï���T�ï�K�T�f�g�f���x�Ü�ï�¡�±�g�ï�K���K�‘�à�û�T�±�x�ä�ï�U�±�T�f�J�x�à�ä�ï�‡�‘�f�à�g�ï�g�‘�K�K���T�x�ï�‡���T�ï�x�ž�f�ï�����g�ï�����’�f�à�f�g�ï
�T���U�’�f�T�g�Û�ï�Ö�ž���ï�J���þ�þ�û���U�ï���Ò�f�T�Ö�ž�f�à�þ�±���’�ï�B�û�J�×�±���’�ï�û�þ�����’�ï�
�û�K�û���f�g�f�ï�‡�û���g�Ü�ï
���’�û�±���g�x�ï�x�ž�±�g�ï�B�û�J�×�U�T���K�Û�ï�±�x�ï�±�g�ï�û�ï�x�f�g�x�û�þ�f���x�ï�x���ï�$�±�J�ž�û�f�à�ï�
���T�U�û���É�g�ï�f���U�‘�T�±���’�ï
�’�à���B�û�à�ï�à�f�’�û�J�ä�ï�x�ž�û�x�ï�ž�f�ï�T�û���×�g�ï�g�f�J�����U�ï���Ò�f�T�û�à�à�Û�ï�g�f�J�‘�T�±���’�ï�<�A�Î�ï���‡�ï�x�ž�f�ï�Ò���x�f�Ü

�I���þ�K�û�T�f�U�ï�x���ï���x�ž�f�T�ï�þ�û�T�×�f�x�g�Û�ï�
�û�K�û���f�g�f�ï�‡�û���g�ï�û�T�f�ï�à�f�g�g�ï�à�±�×�f�à�ä�ï�x���ï�ž�û�Ò�f�ï
�û�x�x�f���U�f�U�ï�û�ï�¨�•�ï�g�K���T�x�g�ï�f�Ò�f���x�ï�±���ï�K�f�T�g�����ï�û���U�ï�û�T�f�ï�à�f�g�g�ï�±���J�à�±���f�U�ï�x���ï�K�à�û���ï�‡�‘�x�‘�T�f�ï
�û�x�x�f���U�û���J�f�Û�ï�Ö�±�x�ž�ï�þ���T�f�ï�x�ž�û���ï�ž�û�à�‡�ï�g�û�ä�±���’�ï�x�ž�f�ä�ï�ž�û�Ò�f�ï�����ï�±���x�f���x�±�����ï���‡�ï�U���±���’�ï
�g���Ü�ï���g�ï�û�ï�T�f�g�‘�à�x�Û�ï�U�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�K�à�û�ä�g�ï�û�ï�J�T�±�x�±�J�û�à�ï�T���à�f�Ü�ï�›�ž�T�f�f�ï�Q�‘�û�T�x�f�T�g�ï
���‡�ï�‡�û���g�ï�g�û�ä�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�û�T�f�ï�±�þ�K���T�x�û���x�ï�x���ï�x�ž�f�±�T�ï�f���Ï���ä�þ�f���x�ï���‡�ï�¨�•�ï
�g�K���T�x�g�Û�ï�û���U�ï�Ö�f�à�à�ï���Ò�f�T�ï�ž�û�à�‡�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï
�›���×�f���g���ï�û�g�ï���f�Ö�ï�Ö�û�ä�g�ï�x���ï�J�������f�J�x�ï�Ö�±�x�ž�ï�x�ž�f�±�T�ï�‡�û�Ò���T�±�x�f�ï�à�f�û�’�‘�f�g�ï�û���U�ï�x�f�û�þ�g�Ü

JAPAN

Los Angeles 
Lakers

San Francisco
49ers

Inter 
Miami

Los Angeles 
FC

New York 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

New England
Patriots

�7�I�E���P�I
 Mariners

San Diego  
Padres

New York 
Yankees

New York 
Jets

Los Angeles
Rams

Dallas 
Cowboys

Chicago 
Bulls

Los Angeles 
Dodgers

Chicago 
Cubs

Boston 
Celtics

Golden State
Warriors

New York 
Knicks

1 2 3 4 5

25%

56%

81%

16% 12% 12% 12% 11%

25%

19%

12% 11%

9%

16% 11% 9%

8% 5%

10% 9%

New York 
Rangers

Los Angeles 
Kings

Toronto 
Maple Leafs

Montreal 
Canadiens

9% 9% 7%8% 6%

�4�M���W�F�Y�V�K�L��
Penguins

SNAP THIS
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

4%

7%

23%

49%

17%

3%

7%

26%

49%

15%

26%

31%

29%

14%

2%

1%

2%

9%

56%

32%

2%

4%

15%

48%

31%

How Closely 
Japanese Fans  
Follow US Sports

57%

Shohei 
Ohtani

15%

Michael
Jordan

9%

Babe
Ruth

6%

Aaron
Judge

3%

Tom
Brady

Top 5 
US Based 
Sports Icons 
According 
to Japanese 
Fans

Top 5 Factors Shaping
Japanese Fandom

75%
Team’s current 
performance

23%
Team history 
and legacy

27%
A specific 
match

24%
Team’s culture 
and values

15%
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Japanese Fans

20 %

10%

17%

50 %
Not very

influential

Not at all
influential

Very
influential

Moderately
influential
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33%

24%

24%

4%

Not very interested

Somewhat interested

Not at all interested

Very interested

Moderately
important

Very
important

Not very
important

Not important
at all

51% 25% 16% 3%

Importance of Non-Live Digital 
Entertainment for Japanese Fans

Japanese Fan
�%���I�R�H�E�R�G�I
at US Sports 
League Events, at 
Home or Abroad

Japanese 
Interest in Digital 
Collectibles
and Fan Tokens™
for US Sports

How Japanese Fans Interact 
with their US Sports Teams

64% 58% 57% 19% 16%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online) or online)

Following team(s) 
on social media

Following 
team(s) on social 
media

Buying / 
wearing 
official team 
merchandise

Top 
Barriers for 
Japanese 
Fans
Following 
US Sports

29%
Cost of

subscriptions

10%
Cultural

disconnect

19%
Lack of time to do 

so I prefer watching 
domestic sports / 

teams

37%
Time zone 
differences

12%
Access to local

broadcast 
coverage

23%

11%

9%

2%

Yes, domestically (i.e. in the country I live in)

Yes, in the US

No, but I plan to

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)
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Top 5 Teams by Australian 
Fan Support

���‘�g�x�T�û�à�±�û�ï�±�g�ï�T�f�����Ö���f�U�ï�‡���T�ï�±�x�g�ï�K�û�g�g�±�����ï�‡���T�ï�g�K���T�x�Ü�ï�Ë�±�x�ž�ï�g�x�T�����’�ï�û���U�ï�U�f�f�K�à�ä�ï
�T�����x�f�U�ï�U���þ�f�g�x�±�J�ï�J���þ�K�f�x�±�x�±�����g�ï�g�‘�J�ž�ï�û�g�ï�x�ž�f�ï���‰���ï�û���U�ï�,�€���Û�ï�±�x�ï�±�g�ï�g�x�T�±�×�±���’�ï�x���ï
�g�f�f�ï�ž���Ö�ï�¨�•�ï�g�K���T�x�g�ï�K�f�T�‡���T�þ�ï�±���ï�g�‘�J�ž�ï�û�ï�J���þ�K�f�x�±�x�±�Ò�f�ï�à�û���U�g�J�û�K�f�Ü�ï�T�f�g�K�±�x�f�ï
�à���ä�û�à�x�ä�ï�x���ï�x�T�û�U�±�x�±�����û�à�ï�J���U�f�g�Û�ï�¨�•�ï�à�f�û�’�‘�f�g�ï�f���Ï���ä�ï�g�x�T�����’�ï�f���’�û�’�f�þ�f���x�Û�ï
�Ö�±�x�ž�ï�x�ž�f�ï�,�A���ï�û���U�ï�,�‰���ï�g�±�x�x�±���’�ï�à�f�Ò�f�à�ï�û�x�ï�x�ž�f�ï�x���K�ï���‡�ï���‘�g�x�T�û�à�±�û�É�g�ï�¨�•�ï�g�K���T�x�g�ï
�ž�±�f�T�û�T�J�ž�ä�ï�û���U�ï�û�x�x�T�û�J�x�±���’�ï�g�‘�B�g�x�û���x�±�û�à�ï�‡���à�à���Ö�±���’�g�Ü

�‰���T�ï���‘�g�x�T�û�à�±�û���ï�‡�û���g�Û�ï�x�ž�f�ï�,�A���É�g�ï�û�K�K�f�û�à�ï�±�g�ï�J�à���g�f�à�ä�ï�x�±�f�U�ï�x���ï�g�‘�K�f�T�g�x�û�T�ï�K�à�û�ä�f�T�g�Ü�ï
�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�±�g�ï�T�f�J���’���±�ü�f�U�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�±�J�����±�J�ï�¨�•�ï�g�K���T�x�g�ï�‡�±�’�‘�T�f�Û�ï
�‡���à�à���Ö�f�U�ï�B�ä�ï�‡�f�à�à���Ö�ï�à�f�’�f���U�g�ï���f�A�T�����ï�
�û�þ�f�g�ï�û���U�ï�����B�f�ï�A�T�ä�û���x�Ü�ï�,�f�û�T�à�ä�ï
�‡���‘�T�ï�±���ï�x�f���ï���‘�g�x�T�û�à�±�û���ï�¨�•�ï�g�K���T�x�g�ï�‡�û���g�ï�g�û�ä�ï�x�ž�û�x�ï�±���U�±�Ò�±�U�‘�û�à�ï�K�à�û�ä�f�T�g�ï�û�T�f�ï�x�ž�f�ï
�K�T�±�þ�û�T�ä�ï�T�f�û�g�����ï�x�ž�f�ä�ï�g�‘�K�K���T�x�ï�û�ï�x�f�û�þ�Ü�ï�›�ž�f�ï�f���U�‘�T�±���’�ï�à�f�’�û�J�ä�ï���‡�ï�x�ž�f�ï�����ï
���û�×�f�T�g�Û�ï�J���þ�B�±���f�U�ï�Ö�±�x�ž�ï�A�T�ä�û���x�É�g�ï�g�x�û�T�ï�K���Ö�f�T�Û�ï�K�à�û�J�f�g�ï�x�ž�f�þ�ï�û�x�ï�x�ž�f�ï�x���K�ï���‡�ï
�x�ž�f�ï�,�A���ï�T�û���×�±���’�g�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�I�ž�±�J�û�’���ï�A�‘�à�à�g�ï�g�±�x�ï�g�f�J�����U�ï�´�ï�à�±�×�f�à�ä�ï�T�f�‡�à�f�J�x�±���’�ï
�B���x�ž�ï�
���T�U�û���É�g�ï�à�f�’�û�J�ä�ï�û���U�ï�x�ž�f�ï�K�T�f�g�f���J�f�ï���‡�ï���‘�g�x�T�û�à�±�û���ï�’�‘�û�T�U�ï�
���g�ž�ï�•�±�U�U�f�ä�Ü�ï
�Å���ï�x�ž�f�ï�,�‰���Û�ï�T�f�J�f���x�ï�•�‘�K�f�T�ï�A���Ö�à�ï�g�‘�J�J�f�g�g�ï�ž�û�g�ï�K�T���K�f�à�à�f�U�ï�x�ž�f�ï���û���g�û�g�ï�I�±�x�ä�ï
�I�ž�±�f�‡�g�ï�x���ï�x�ž�f�ï�x���K�ï�g�K���x�Ü

�_���’�û�’�f�þ�f���x�ï�Ö�±�x�ž�ï�¨�•�ï�g�K���T�x�g�ï�T�‘���g�ï�U�f�f�K�ß�ï�C�=�Î�ï���‡�ï���‘�g�x�T�û�à�±�û���ï�‡�û���g�ï�g�û�ä�ï�x�ž�f�ä�ï
�ž�û�Ò�f�ï�û�x�x�f���U�f�U�ï�û�ï�¨�•�ï�g�K���T�x�±���’�ï�f�Ò�f���x�Ü�ï�T�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�û�à�g���ï�K�à�û�ä�g�ï�û�ï
�J�T�±�x�±�J�û�à�ï�T���à�f�Û�ï�Ö�±�x�ž�ï�E�@�Î�ï�û�’�T�f�f�±���’�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�ï
�g�±�’���±�‡�±�J�û���x�à�ä�ï�f���ž�û���J�f�ï�x�ž�f�±�T�ï�f�ß�K�f�T�±�f���J�f�ï�û�g�ï�¨�•�ï�g�K���T�x�g�ï�‡�û���g�Ü�ï�Ë�ž�±�à�f�ï�g�K���T�x�g�ï
�J�����x�f���x�Û�ï�à�±�Ò�f�g�x�T�f�û�þ�±���’�ï�û���U�ï�g���J�±�û�à�ï�’�û�þ�±���’�ï�û�T�f�ï�x�ž�f�ï�þ���g�x�ï�K���K�‘�à�û�T�ï�U�±�’�±�x�û�à�ï
�x���‘�J�ž�K���±���x�g�Û�ï�þ���T�f�ï�x�ž�û���ï�ž�û�à�‡�ï�›�A�?�Î�œ�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï
���T�ï�‰�û���ï�›���×�f���g���ï�û�g�ï�û�U�U�±�x�±�����û�à�ï�Ö�û�ä�g�ï�x���ï�f���’�û�’�f�Ü

Los Angeles 
Lakers

Kansas City
Chiefs

New York 
Yankees

Inter
Miami CF

Los Angeles 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

New York
City FC  

New York 
Giants

San Francisco 
49ers

SanFrancisco 
Giants

Boston 
Red Sox

Philadelphia 
Eagles

Dallas
Cowboys

Chicago 
Bulls

Los Angeles 
Dodgers

Los Angeles 
Angels

New York 
Knicks

Boston
Celtics

Golden State 
Warriors

12%

27%

18%

18% 16% 15% 10%

19%

16%

11% 10%

14%

11% 11%

11%

11%

Los Angeles 
Kings

Toronto
Maple Leafs

Anaheim 
Ducks

13% 12% 8%11%

New York 
Rangers

Chicago 
Blackhawks

AUSTRALIA

SNAP THIS
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

21%

33%

29%

15%

2%

30 %

30 %

26%

13%

2%

11%

22%

30 %

33%

4%

9%

18%

27%

39%

8%

12%

20 %

23%

35%

10%

How Closely
Australian Fans 
Follow US Sports

17% 11% 7% 6% 5%

Top 5 
US Based 
Sports Icons 
According 
to Australian 
Fans

Top 5 Factors Shaping
Australian Fandom

39%
Team history
and legacy

36%
Team’s current 
performance

30 %
Team’s culture 
and values

25%
Family/peer
influence

20 %
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Australian Fans

30 %

6%

15%

48%
Very

influential

Not at all
influential

Not very
influential

Moderately
influentialMichael

Jordan
Lebron
James

Kobe
Bryant

David
Beckham

Lionel
Messi
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32%

23%

22%

21%

Somewhat interested

Not very interested

Not at all interested

Very interested

Moderately
important

Very
important

Not very
important

Not important
at all

49% 32% 13% 5%

Importance of Non-Live Digital 
Entertainment for Australian Fans

How Australian Fans Interact 
with their US Sports Teams

71% 55% 47% 42% 39%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Buying / 
wearing 
official team 
merchandise

Top
Barriers for 
Australian 
Fans
Following 
US Sports

39%
Cost of

subscriptions

12%
Lack of local 
community / 

events

24%
Access to local 

broadcast Coverage

56%
Time zone 
differences

19%
Lack of time to do 

so I prefer watching 
domestic sports/ 

teams

36%

34%

15%

13%

11%

No, but I plan to

Yes, in the US

Yes, domestically (i.e. in the country I live in)

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to

Australian 
Interest in Digital 
Collectibles
and Fan Tokens™
For US sports

Australian Fan
�%���I�R�H�E�R�G�I
at US Sports 
League Events, at 
Home or Abroad
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Top 5 Teams by French
Fan Support

�Å���ï�‰�T�û���J�f�Û�ï�x�ž�f�ï�×�f�ä�ï�B�û�x�x�à�f�’�T���‘���U�ï�±���ï�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�±�g�ï�à�f�’�f���U�ï�Ò�f�T�g�‘�g�ï
�T�±�g�±���’�ï�g�x�û�T�ß�ï�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�Ò�f�T�g�‘�g�ï�È�±�J�x���T�ï�Ë�f�þ�B�û���ä�û�þ�û�Ü�ï�
���T�U�û���ï�J���þ�f�g�ï
���‘�x�ï�����ï�x���K�Û�ï�B�‘�x�ï�û�‡�x�f�T�ï�Ï�‘�g�x�ï�x�Ö���ï�,�A���ï�g�f�û�g�����g�Û�ï�x�ž�f�ï�J�‘�T�T�f���x�ï�g�f���g�û�x�±�����ï
�Ë�f�þ�B�û���ä�û�þ�û�ï�J�à�û�±�þ�g�ï�g�f�J�����U�ï�K�à�û�J�f�Ü�ï�Ë�±�x�ž�ï�B���x�ž�ï�à�f�’�û�J�ä�ï�û���U�ï�þ���U�f�T���ï
�g�x�û�T�U���þ�ï�±���‡�à�‘�f���J�±���’�ï�‡�û���g�Û�ï�±�x�ï�±�g�ï�‘���g�‘�T�K�T�±�g�±���’�ï�x�ž�û�x�ï�x�ž�f�ï�,�A���ï�x���K�g�ï�x�ž�f�ï
�T�û���×�±���’�g�ï�±���ï�‰�T�û���J�f�Û�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�x�ž�f�ï�,�‰���ï�±���ï�g�f�J�����U�ï�K�à�û�J�f�Ü�ï�›�ž�f�ï�$���•�ï�T�û���×�g�ï
�x�ž�±�T�U�Û�ï�Ö�ž�f�T�f�ï�±���x�f�T���û�x�±�����û�à�ï�g�x�û�T�g�ï�´�ï�±���J�à�‘�U�±���’�ï�‡���T�þ�f�T�ï�w�û�T�±�g�ï�•�û�±���x�±�•�f�T�þ�û�±���ï
�K�à�û�ä�f�T�g�ï�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�ï�û���U�ï���±�����f�à�ï�$�f�g�g�±�ï�´�ï�K�à�û�ä�ï�û�ï�K�T���þ�±���f���x�ï�T���à�f�ï�û�g�ï
�±�J�����g�ï���‡�ï�¨�•�ï�g�K���T�x�Ü

�Ë�f�þ�B�û���ä�û�þ�û�É�g�ï�±�þ�K�û�J�x�ï�����ï�‰�T�f���J�ž�ï�‡�û���g�ï�±�g�ï�f�Ò�±�U�f���x�Ü�ï�¡�±�g�ï�J�‘�T�T�f���x�ï�x�f�û�þ�Û�ï
�x�ž�f�ï�•�û���ï�����x�����±���ï�•�K�‘�T�g�Û�ï�±�g�ï�x�ž�f�ï�þ���g�x�ï�g�‘�K�K���T�x�f�U�ï�,�A���ï�‡�T�û���J�ž�±�g�f�ï�±���ï�‰�T�û���J�f�Û�ï
�Ö�±�x�ž�ï���f�û�T�à�ä�ï�û�ï�x�ž�±�T�U�ï���‡�ï�‡�û���g�ï�‡���à�à���Ö�±���’�ï�x�ž�f�ï�x�f�û�þ�ï�´�ï�g�‘�T�K�û�g�g�±���’�ï�f�Ò�f���ï���f�A�T�����ï
�
�û�þ�f�g�É�ï���û�×�f�T�g�Û�ï�Ö�ž���ï�û�à�g���ï�f���Ï���ä�ï�û�ï�g�x�T�����’�ï�‡���à�à���Ö�±���’�Ü�ï�›�ž�f�ï�•�K�‘�T�g�É�ï�K���K�‘�à�û�T�±�x�ä�ï
�±�g�ï�‡�‘�T�x�ž�f�T�ï�T�f�±���‡���T�J�f�U�ï�B�ä�ï�x�ž�f�ï�à�f�’�û�J�ä�ï���‡�ï�‰�T�f���J�ž�ï�g�x�û�T�ï�›�����ä�ï�w�û�T�×�f�T�Û�ï�Ö�ž���ï
�ž�f�à�K�f�U�ï�à�f�û�U�ï�x�ž�f�ï�x�f�û�þ�ï�x���ï�‡���‘�T�ï�,�A���ï�J�ž�û�þ�K�±�����g�ž�±�K�g�ï�B�f�x�Ö�f�f���ï�=�;�;�?�ï�û���U�ï
�=�;�<�@�Ü�ï�Å���ï�x�ž�f�ï�$���•�Û�ï�x�ž�f�ï�,�f�Ö�ï�Ø���T�×�ï�€�f�U�ï�A�‘�à�à�g�ï�´�ï�Ö�ž�f�T�f�ï�›�ž�±�f�T�T�ä�ï�¡�f���T�ä�ï�K�à�û�ä�f�U�ï
�x���Ö�û�T�U�ï�x�ž�f�ï�f���U�ï���‡�ï�ž�±�g�ï�J�û�T�f�f�T�ï�´�ï�T�û���×�ï�x�ž�±�T�U�Û�ï�Ö�ž�±�à�f�ï�±���ï�x�ž�f�ï�,�¡���Û�ï�‰�T�f���J�ž�ï�‡�û���g�ï
�g�ž���Ö�ï�û�ï�J�������f�J�x�±�����ï�x���ï�x�ž�f�ï�$�����x�T�f�û�à�ï�I�û���û�U�±�f���g�Ü

�›�ž�f�ï�±���‡�à�‘�f���J�f�ï���‡�ï�g�x�û�T�ï�K�à�û�ä�f�T�g�ï�±�g�ï�J�à�f�û�T�ß�ï�D�=�Î�ï���‡�ï�‰�T�f���J�ž�ï�‡�û���g�ï�g�û�ä�ï�±���U�±�Ò�±�U�‘�û�à�ï
�û�x�ž�à�f�x�f�g�ï�K�à�û�ä�f�U�ï�û�ï�×�f�ä�ï�T���à�f�ï�±���ï�g�K�û�T�×�±���’�ï�x�ž�f�±�T�ï�±���x�f�T�f�g�x�ï�±���ï�¨�•�ï�g�K���T�x�g�Ü�ï�Ë�ž�±�à�f�ï
�U�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�±�g�ï�g�à�±�’�ž�x�à�ä�ï�à�f�g�g�ï�J�T�±�x�±�J�û�à�ï�x�ž�û���ï�±���ï���x�ž�f�T�ï�þ�û�T�×�f�x�g�Û�ï�Ö�f�à�à�ï
���Ò�f�T�ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�û�’�T�f�f�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�ï�f���ž�û���J�f�ï
�x�ž�f�±�T�ï�f�ß�K�f�T�±�f���J�f�Û�ï�û���U�ï�@�;�Î�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï
�›���×�f���g���Ü

San Antonio 
Spurs

New York
Giants

Los Angeles 
Dodgers

Inter Miami 
CF

New York 
Red Bulls

Los Angeles 
FC

New York 
City FC

LA Galaxy

�&�Y���E�P�S���&�M�P�P�WMiami
Dolphins

New York 
Mets

Boston 
Red Sox

New York 
Jets

San Francisco 
49ers

Los Angeles 
Lakers

New York
Yankees

Los Angeles 
Angels

Boston
Celtics

New York 
Knicks

Chicago Bulls

1 2 3 4 5

14%

29%

14%

22% 14% 12% 11%

29%

13%

14% 11%

24%

11% 10%

10%

10%

New York 
Rangers

Montreal
Canadiens

Chicago 
Blackhawks

13% 12% 9%9%

Dallas Stars Los Angeles 
Kings

FRANCE

SNAP THIS



34

Chiliz Global Fan Report U.S. Edition

I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

7%

16%

23%

39%

15%

13%

21%

27%

29%

11%

5%

12%

19%

39%

24%

6%

11%

20 %

39%

25%

5%

14%

24%

36%

21%

How Closely French 
Fans Follow US Sports

11% 11% 9% 6% 6%

Top 5 
US Based 
Sports Icons 
According to 
French Fans

Top 5 Factors Shaping
French Fandom

36%
Team’s current 
performance

28%
Team history
and legacy

27%
Team’s culture 
and values

22%
Connection to the 
specific US city or state

16%
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on French Fans

4%

13%

14%

44%
Not very

influential

Not at all
influential

Very
influential

Moderately
influentialLionel 

Messi
Michael
Jordan

David 
Beckham

Tom
Brady

Kobe
Bryant
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28%

27%

27%

13%

Not at all interested

Somewhat interested

Not very interested

Very interested

Moderately
important

Very
important

Not very
important

Not important
at all

42% 24% 16% 14%

Importance of Non-Live Digital 
Entertainment for French Fans

French Fan
�%���I�R�H�E�R�G�I���E�X��
US Sports League 
Events, at Home 
or Abroad

How French Fans Interact 
with their US Sports Teams

45% 41% 38% 34% 24%

Following highlights or short clips 
(i.e. TV, streaming, or online)

Watching live matches in 
full (i.e. TV or streaming)

Watching 
documentaries / 
TV shows

Following 
team(s) on 
social media

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Top
Barriers for 
French Fans
Following 
US Sports

40 %
Cost of

subscriptions

11%
Cultural

disconnect

22%
Lack of time to do 

so I prefer watching 
domestic sports/ 

teams

47%
Time zone 
differences

16%

Access to local
broadcast 
coverage

32%

31%

16%

16%

10%

No, but I plan to

No, I don’t have any plans to

Yes, domestically (i.e. in the country I live in)

Yes, in the US

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

French Interest 
in Digital 
Collectibles
and Fan Tokens™
for US sports
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Top 5 Teams by Spanish 
Fan Support

�›�ž�û���×�g�ï�x���ï�û�ï�g�x�T�����’�ï�±���x�f�T���û�x�±�����û�à�ï�K�T�f�g�f���J�f�ï�û���U�ï�û�ï�þ�±�ß�ï���‡�ï�K�û�g�x�ï�û���U�ï�K�T�f�g�f���x�ï
�g�x�û�T�g�Û�ï�x�ž�f�ï�,�A���ï�±�g�ï�x�ž�f�ï�þ���g�x�ï�K���K�‘�à�û�T�ï�¨�•�ï�g�K���T�x�ï�±���ï�•�K�û�±���Û�ï�Ö�f�à�à�ï�û�ž�f�û�U�ï���‡�ï�x�ž�f�ï
�,�‰���ï�û���U�ï�$���•�ï�±���ï�x�f�T�þ�g�ï���‡�ï�g�‘�K�K���T�x�Ü

�‰���T�ï�•�K�û���±�g�ž�ï�‡�û���g�Û�ï�±���U�±�Ò�±�U�‘�û�à�ï�û�x�ž�à�f�x�f�g�ï�K�à�û�ä�ï�û�ï�×�f�ä�ï�T���à�f�ï�±���ï�g�K�û�T�×�±���’�ï�±���x�f�T�f�g�x�ï
�±���ï�¨�•�ï�g�K���T�x�g�Ü�ï�Å�x�ï�±�g�ï�x�ž�f�T�f�‡���T�f�ï�‘���g�‘�T�K�T�±�g�±���’�ï�x�ž�û�x�ï�w�û�‘�ï�•�û�g���à�É�g�ï�‡���T�þ�f�T�ï�x�f�û�þ�Û�ï
�x�ž�f�ï�����ï���û�×�f�T�g�Û�ï�±�g�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�û�à�þ���g�x�ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�±���ï�•�K�û�±���Ü�ï�T�f�g�K�±�x�f�ï�g�x�T�����’�ï
�g�‘�K�K���T�x�ï�‡���T�ï���û�×�f�T�g�ï�à�f�’�f���U�g�ï�à�±�×�f�ï�����B�f�ï�A�T�ä�û���x�Û�ï���f�A�T�����ï�
�û�þ�f�g�Û�ï�$�û�’�±�J�ï
�
���ž���g�����Û�ï�û���U�ï�J�‘�T�T�f���x�ï�g�x�û�T�ï���‘�×�û�ï�T�����Q�±�N�Û�ï�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�T�f�þ�û�±���g�ï�x�ž�f�ï
�‘�à�x�±�þ�û�x�f�ï�±�J�����Û�ï�Ö�±�x�ž�ï���f�û�T�à�ä�ï�û�ï�‡�±�‡�x�ž�ï���‡�ï�‡�û���g�ï���û�þ�±���’�ï�ž�±�þ�ï�x�ž�f�ï�þ���g�x�ï�±�J�����±�J�ï
�g�K���T�x�g�ï�g�x�û�T�ï���‡�ï�û�à�à�ï�x�±�þ�f�Ü�ï�•�x�û�T�ï�K���Ö�f�T�ï�f�ß�x�f���U�g�ï�B�f�ä�����U�ï�x�ž�f�ï�,�A���Û�ï�Ö�±�x�ž�ï�Å���x�f�T�ï
�$�±�û�þ�±�É�g�ï���±�����f�à�ï�$�f�g�g�±�ï�T�û���×�±���’�ï�ž�±�’�ž�à�ä�ï�±���ï�x�ž�f�ï�$���•�â�ï�x�ž�f�ï���T�’�f���x�±���f�ï�g�‘�K�f�T�g�x�û�T�Û�ï
�Ö�ž���ï�T���g�f�ï�x���ï�‡�û�þ�f�ï�û�x�ï�A�û�T�J�f�à�����û�Û�ï�ž�û�g�ï�J�à�f�û�T�à�ä�ï�B�T���‘�’�ž�x�ï�þ�û���ä�ï���‡�ï�ž�±�g�ï�‡�û���g�ï�Ö�±�x�ž�ï
�ž�±�þ�ï�x���ï�$�±�û�þ�±�Ü

�•�K�û���±�g�ž�ï�‡�û���g�ï���‡�ï�¨�•�ï�g�K���T�x�ï�û�T�f�ï�ž�±�’�ž�à�ä�ï�f���’�û�’�f�U�Û�ï�Ö�±�x�ž�ï�Ö�f�à�à�ï���Ò�f�T�ï�ž�û�à�‡�ï
�ž�û�Ò�±���’�ï�û�x�x�f���U�f�U�ï�û�ï�à�±�Ò�f�ï�’�û�þ�f�ï�û���U�ï�þ���T�f�ï�x�ž�û���ï�����f�ï�±���ï�‡�±�Ò�f�ï�x�T�û�Ò�f�à�à�±���’�ï�x���ï�x�ž�f�ï
�¨�•�ï�x���ï�Ö�û�x�J�ž�ï�±���ï�K�f�T�g�����Ü�ï���x�ï�x�ž�f�ï�g�û�þ�f�ï�x�±�þ�f�Û�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�T�f�þ�û�±���ï
�±�þ�K���T�x�û���x�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�þ�û�Ï���T�±�x�ä�ï���‡�ï�‡�û���g�ï�û�’�T�f�f�±���’�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�f���ž�û���J�f�g�ï
�x�ž�f�±�T�ï�f���Ï���ä�þ�f���x�Ü�ï�•�K���T�x�g�ï�û�K�K�g�Û�ï�à�±�Ò�f�g�x�T�f�û�þ�±���’�Û�ï�û���U�ï�È�€�ï�f�ß�K�f�T�±�f���J�f�g�ï�û�T�f�ï
�K�û�T�x�±�J�‘�à�û�T�à�ä�ï�K���K�‘�à�û�T�Û�ï�û���U�ï�C�?�Î�ï���‡�ï�•�K�û���±�g�ž�ï�‡�û���g�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï
�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���Ü

Los Angeles 
Lakers

San Francisco
49ers

Inter 
Miami

Los Angeles 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

New York 
FC

�&�Y���E�P�S 
Bills

Texas 
Rangers

Boston 
Red Sox

Los Angeles
Dodgers

New York 
Mets

New England
Patriots

Miami 
Dolphins

Dallas 
Cowboys

Chicago 
Bulls

New York
Yankees

Miami
Heat

Boston 
Celtics

Golden State
Warriors

1 2 3 4 5

20 %

43%

21%

37% 15% 12% 11% 10%

21%

12%

12% 12%

18%

10% 10% 9%

12% 10%

11% 11%

New York 
Rangers

Los Angeles 
Kings

New Jersey 
Devils

Chicago 
Blackhawks

12% 11% 8%8% 8%

New York 
Islanders

SPAIN

SNAP THIS
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

10%

22%

33%

30 %

5%

26%

34%

27%

11%

2%

8%

13%

26%

40 %

12%

4%

13%

25%

43%

15%

9%

21%

33%

28%

9%

How Closely Spanish 
Fans Follow US 
Sports

20 % 13% 9% 6% 5%

Top 5 
US Based 
Sports Icons 
According to 
Spanish Fans

Top 5 Factors Shaping
Spanish Fandom

40 %
Team’s current 
performance

29%
Team’s culture 
and values

27%
Individual players/
managers

25%
Connection to the 
specific US city or state

21%
Team history
and legacy

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Spanish Fans

27%

2%

16%

54%
Not very

influential

Not at all
influential

Not very
influential

Moderately
influential

Michael
Jordan

Kobe
Bryant

Lionel 
Messi

LeBron 
James

David 
Beckham
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43%

25%

20 %

11%

Somewhat interested

Not very interested

Very interested

Not at all interested 

Moderately
important

Very
important

Not very
important

Not important
at all

53% 34% 11% 2%

Importance of Non-Live Digital 
Entertainment for Spanish Fans

Spanish Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

How Spanish Fans Interact 
with their US Sports Teams

54% 43% 42% 40 % 34%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries 
/ TV shows

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Top
Barriers for 
Spanish fans
Following 
US Sports

35%
Cost of

subscriptions

23%

Lack of time to do 
so I prefer watching 

domestic sports / 
teams23%

Access to local 
broadcast 
coverage

60 %
Time zone 
differences 37%

22%

20 %

17%

10%

No, but I plan to

Yes, in the US

Yes, domestically (i.e. in the country I live in)

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to

Spanish Interest 
in Digital 
Collectibles
and Fan Tokens™
for US Sports

17%

Lack of local 
community / events
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Top 5 Teams by Italian Fan Support

�Å���ï�Å�x�û�à�ä�Û�ï�x�ž�f�ï�,�A���ï�U���þ�±���û�x�f�g�ï�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�±���ï�x�f�T�þ�g�ï���‡�ï�à�f�û�’�‘�f�ï
�±���x�f�T�f�g�x�Û�ï�g�K���T�x�g�ï�±�J�����g�Û�ï�û���U�ï�x�f�û�þ�g�ï�‡���à�à���Ö�f�U�Ü�ï�›�ž�f�ï�,�‰���ï�û�à�g���ï�f���Ï���ä�g�ï
�g�±�’���±�‡�±�J�û���x�ï�g�‘�K�K���T�x�Û�ï�û���U�ï�f�Ò�f���ï�±���ï�x�ž�±�g�ï�g���J�J�f�T�±�þ�û�U�ï�J���‘���x�T�ä�Û�ï�x�ž�f�ï�$���•�ï�ž�û�g�ï
�J�‘�à�x�±�Ò�û�x�f�U�ï�û�ï�ž�f�û�à�x�ž�ä�ï�‡�û���B�û�g�f�Ü

�›�ž�f�ï�,�A���ï�à�f�û�U�g�ï�B�ä�ï�û�ï�Ö�±�U�f�ï�þ�û�T�’�±���Û�ï�û���U�ï�Ö�±�x�ž�ï�x�ž�T�f�f�±�Q�‘�û�T�x�f�T�g�ï���‡�ï�Å�x�û�à�±�û���ï�‡�û���g�ï
�g�û�ä�±���’�ï�x�ž�f�ä�ï�û�T�f�ï�±���‡�à�‘�f���J�f�U�ï�B�ä�ï�û�x�ž�à�f�x�f�±�‡���J�‘�g�f�U�ï�J�����x�f���x�Û�ï�±�x�ï�±�g�ï�J�à�f�û�T�ï�x�ž�û�x�ï
�à�f�’�f���U�û�T�ä�ï�K�à�û�ä�f�T�g�ï�U�T�±�Ò�f�ï�þ�‘�J�ž�ï���‡�ï�x�ž�±�g�ï�±���x�f�T�f�g�x�Ü�ï�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�x���K�g�ï�x�ž�f�ï
�à�±�g�x�Û�ï�Ï���±���f�U�ï�B�ä�ï�����B�f�ï�A�T�ä�û���x�ï�´�ï�Ö�ž���ï�g�K�f���x�ï�K�û�T�x�ï���‡�ï�ž�±�g�ï�J�ž�±�à�U�ž�����U�ï�±���ï�Å�x�û�à�ä�ï
�´�ï�û���U�ï���f�A�T�����ï�
�û�þ�f�g�Ü�ï�������x�ž�f�T�ï���û�×�f�T�g�ï�à�f�’�f���U�Û�ï�$�û�’�±�J�ï�
���ž���g�����Û�ï�û�à�g���ï
�‡�f�û�x�‘�T�f�g�ï�±���ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�Ü�ï�›�ž�±�g�ï�g�x�û�T�ï�K���Ö�f�T�ï�x�T�û���g�à�û�x�f�g�ï�±���x���ï�x�f�û�þ�ï�g�‘�K�K���T�x�Û�ï
�Ö�±�x�ž�ï���Ò�f�T�ï�û�ï�x�ž�±�T�U�ï���‡�ï�Å�x�û�à�±�û���ï�‡�û���g�ï�‡���à�à���Ö�±���’�ï�x�ž�f�ï�����ï���û�×�f�T�g�Ü

�Å���ï�x�ž�f�ï�$���•�Û�ï�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�É�g�ï�Å�x�û�à�±�û���ï�J�������f�J�x�±�����ï�‡�T���þ�ï�ž�±�g�ï�x�±�þ�f�ï�û�x�ï���I�ï
�$�±�à�û���ï�ž�û�g�ï�B�����g�x�f�U�ï�g�‘�K�K���T�x�ï�‡���T�ï�Å���x�f�T�ï�$�±�û�þ�±�ï�û���U�ï�����ï�•�û�à�û�ß�ä�Û�ï�Ö�ž�±�à�f�ï�����g�ï
�����’�f�à�f�g�ï�‰�I�ï�T�û���×�g�ï�ž�±�’�ž�à�ä�ï�x�ž�û���×�g�ï�±���ï�K�û�T�x�ï�x���ï�Å�x�û�à�ä�É�g�ï�à�f�’�f���U�û�T�ä�ï�J�û�K�x�û�±���ï
�•�±���T�’�±���ï�I�ž�±�f�à�à�±���±�Û�ï�Ö�ž���ï�‡�±���±�g�ž�f�U�ï�ž�±�g�ï�J�û�T�f�f�T�ï�x�ž�f�T�f�Ü�ï�Å�x�û�à�±�û���ï�,�‰���ï�‡�û���g�ï�û�T�f�ï�þ���T�f�ï
�f�Ò�f���à�ä�ï�U�±�g�x�T�±�B�‘�x�f�U�ï�û�J�T���g�g�ï�x�f�û�þ�g�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�•�û���ï�‰�T�û���J�±�g�J���ï�@�F�f�T�g�ï���û�T�T���Ö�à�ä�ï
�f�U�’�±���’�ï���‘�x�ï�x�ž�f�ï�T�û�à�à�û�g�ï�I���Ö�B���ä�g�ï�‡���T�ï�x�ž�f�ï�x���K�ï�g�K���x�Ü

�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�±���ï�Å�x�û�à�ä�ï�±�g�ï�J�à�f�û�T�à�ä�ï�f���’�û�’�f�U�ß�ï�û�à�þ���g�x�ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�ž�û�Ò�f�ï
�û�x�x�f���U�f�U�ï�û�ï�à�±�Ò�f�ï�’�û�þ�f�Û�ï�û���U�ï�û�����x�ž�f�T�ï�ž�û�à�‡�ï�K�à�û���ï�x���ï�U���ï�g���ï�±���ï�x�ž�f�ï�‡�‘�x�‘�T�f�Ü�ï
�A�f�ä�����U�ï�±���±�K�f�T�g�����ï�û�x�x�f���U�û���J�f�Û�ï�U�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�K�à�û�ä�g�ï�û�ï�J�f���x�T�û�à�ï
�T���à�f�Ü�ï���±�Ò�f�ï�g�x�T�f�û�þ�±���’�ï�û���U�ï�g���J�±�û�à�ï�þ�f�U�±�û�ï�û�T�f�ï�×�f�ä�ï�x���‘�J�ž�K���±���x�g�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï
�Ò�û�g�x�ï�þ�û�Ï���T�±�x�ä�ï���‡�ï�‡�û���g�ï�û�’�T�f�f�±���’�ï�x�ž�û�x�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�f���ž�û���J�f�ï�x�ž�f�±�T�ï
�J�������f�J�x�±�����ï�x���ï�¨�•�ï�g�K���T�x�g�Ü�ï���à�þ���g�x�ï�ž�û�à�‡�ï���‡�ï�Å�x�û�à�±�û���ï�‡�û���g�ï�û�à�g���ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï
�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�Ü

Los Angeles 
Lakers

San Francisco
49ers

Inter 
Miami

Los Angeles 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

Toronto 
FC

New York 
Giants

San Francisco
Giants

Boston 
Red Sox

New York 
Mets

Miami 
Dolphins

Chicago
Bears 

Dallas 
Cowboys

Chicago 
Bulls

New York
Yankees

Los Angeles
Angels

Miami
Heat

Boston 
Celtics

New York 
Knicks

1 2 3 4 5

12%

35%

14%

23% 14% 11% 8% 8%

21%

11%

11% 10%

14%

10% 9% 9%

7% 7%

10% 9%

New York 
Rangers

Los Angeles 
Kings

Montreal 
Canadiens

Chicago 
Blackhawks

11% 9% 8%8% 6%

Boston 
Bruins

ITALY

SNAP THIS
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

10%

23%

44%

19%

5%

20 %

34%

33%

10%

4%

7%

18%

31%

37%

8%

7%

18%

27%

40 %

9%

8%

25%

34%

26%

8%

How Closely Italian
Fans Follow US Sports

22%

Michael 
Jordan

13%

Kobe 
Bryant

6%

LeBron 
James

5%

Magic 
Johnson

5%

David 
Beckham

Top 5 
US Based 
Sports Icons 
According to 
Italian Fans

Top 5 Factors Shaping
Italian Fandom

36%
Team history 
and legacy

35%
Connection to the 
specific US city or state

25%
Team’s culture 
and values

22%
Team’s current 
performance

21%
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Italian Fans

4%

51%
23%

21%

Not at all
influential

Moderately
influential Very  

influential

Not very
influential
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34%

27%

22%

14%

Somewhat interested

Not very interested

Not at all interested

Very interested

Moderately 
important

Very
important

Not very
important

Not important
at all

55% 33% 13% 3%

Importance of Non-Live Digital 
Entertainment for Italian Fans

How Italian Fans Interact 
with their US Sports Teams

46% 44% 34% 34% 25%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Engaging 
with team 
channels 
(non-social 
media) (e.g. 
online blogs, 
newsletters, 
websites etc.)

Top
Barriers for 
Italian Fans 
Following 
US Sports

30 %
Cost of

subscriptions

26%
Lack of time to do 

so I prefer watching 
domestic sports / 

teams

54%
Time zone 
differences

25%

Access to local
broadcast 
coverage

49%

21%

16%

11%

8%

No, but i plan to

Yes, in the US

Yes, not in the US but somewhere else abroad (i.e. 
outside the country I live in)

Yes, domestically (i.e. in the country I live in)

No, I don’t have any plans to 

13%
Cultural

disconnect

Italian Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

Italian Interest 
in Digital 
Collectibles
and Fan Tokens™
for US Sports
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Top 5 Teams by German Fan Support

SNAP THIS

�•�f�T�þ�û���ä�ï�g�x�û���U�g�ï���‘�x�ï�û�g�ï�����f�ï���‡�ï�x�ž�f�ï�g�x�T�����’�f�g�x�ï�_�‘�T���K�f�û���ï�þ�û�T�×�f�x�g�ï�‡���T�ï�¨�•�ï
�g�K���T�x�g�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�,�‰���ï�f���Ï���ä�±���’�ï�K�û�T�x�±�J�‘�à�û�T�à�ä�ï�g�x�T�����’�ï�g�‘�K�K���T�x�ï�û���U�ï�•�f�T�þ�û���ï
�g�x�û�T�g�ï�U�T�±�Ò�±���’�ï�f���’�û�’�f�þ�f���x�ï�û�J�T���g�g�ï�þ�‘�à�x�±�K�à�f�ï�à�f�û�’�‘�f�g�Ü�ï�›�ž�f�ï�,�‰���ï�x���K�g�ï�x�ž�f�ï
�T�û���×�±���’�g�ï�±���ï�•�f�T�þ�û���ä�Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�,�¡���ï�K�f�T�‡���T�þ�g�ï�B�f�g�x�ï�ž�f�T�f�ï�J���þ�K�û�T�f�U�ï�x���ï���x�ž�f�T�ï
�±���x�f�T���û�x�±�����û�à�ï�þ�û�T�×�f�x�g�Û�ï�T�f�‡�à�f�J�x�±���’�ï�x�ž�f�ï�J���‘���x�T�ä�É�g�ï�g�x�T�����’�ï�±�J�f�ï�ž���J�×�f�ä�ï�J�‘�à�x�‘�T�f�Ü�ï
�›�ž�f�ï�$���•�ï�û�à�g���ï�ž�û�g�ï�û�ï�g���à�±�U�ï�‡���à�à���Ö�±���’�Û�ï�B���à�g�x�f�T�f�U�ï�B�ä�ï�T�f�J�f���x�ï�þ�û�T�Q�‘�f�f�ï�g�±�’���±���’�g�ï
�‡�T���þ�ï�•�f�T�þ�û���ï�K�à�û�ä�f�T�g�Ü

���à�x�ž���‘�’�ž�ï�x�ž�f�ï�,�‰���ï�±�g�ï�x�ž�f�ï�þ���g�x�ï�K���K�‘�à�û�T�ï�¨�•�ï�g�K���T�x�Û�ï�x�ž�f�ï�à�f�’�û�J�ä�ï���‡�ï�$�±�J�ž�û�f�à�ï
�
���T�U�û���ï�T�f�þ�û�±���g�ï�f�ß�J�f�K�x�±�����û�à�à�ä�ï�g�x�T�����’�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï�B�û�g�×�f�x�B�û�à�à�ï�±�J�����ï�g�‘�T�K�û�g�g�±���’�ï
�,�‰���ï�à�f�’�f���U�ï�›���þ�ï�A�T�û�U�ä�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�±�þ�K���T�x�û���x�ï�¨�•�ï�g�K���T�x�g�ï�‡�±�’�‘�T�f�ï�±���ï
�•�f�T�þ�û���ä�Ü�ï�›�ž�f�ï�•�û���ï�‰�T�û���J�±�g�J���ï�@�F�f�T�g�ï�û�T�f�ï�x�ž�f�ï�þ���g�x�ï�g�‘�K�K���T�x�f�U�ï�,�‰���ï�x�f�û�þ�Û�ï
�B�‘�x�ï�û�T�’�‘�û�B�à�ä�ï�x�ž�f�ï�þ���g�x�ï�J���þ�K�f�à�à�±���’�ï�x�f�û�þ�ï�g�x���T�±�f�g�ï�J���þ�f�ï�‡�T���þ�ï�‡�T�û���J�ž�±�g�f�g�ï�Ö�±�x�ž�ï
�•�f�T�þ�û���ï�g�x�û�T�g�Ü�ï�›�ž�f�ï�_�U�þ�����x�����ï�A�±�à�f�T�g�ï�à�f�û�U�ï�x�ž�f�ï�,�¡���ï�x�ž�û���×�g�ï�x���ï�J�û�K�x�û�±���ï���f�����ï
�T�T�û�±�g�û�±�x�à�Û�ï�x�ž�f�ï�È�û���J���‘�Ò�f�T�ï�Ë�ž�±�x�f�J�û�K�g�ï�T�û���×�ï�g�f�J�����U�ï�±���ï�x�ž�f�ï�$���•�ï�‡���à�à���Ö�±���’�ï�x�ž�f�ï
�g�±�’���±���’�ï���‡�ï�Ë���T�à�U�ï�I�‘�K�ï�Ö�±�����f�T�ï�›�ž���þ�û�g�ï�$�’�à�à�f�T�Û�ï�û���U�ï�x�ž�f�ï�T�û�à�à�û�g�ï�$�û�Ò�f�T�±�J�×�g�ï�û�T�f�ï
�x�ž�f�ï�x�ž�±�T�U�±�‡�û�Ò���T�±�x�f�ï�,�A���ï�x�f�û�þ�Û�ï�T�f�‡�à�f�J�x�±���’�ï�x�ž�f�ï�à�f�’�û�J�ä�ï���‡�ï�•�f�T�þ�û���ä�É�g�ï���Ö���ï�,�A���ï
�à�f�’�f���U�Û�ï�T�±�T�×�ï�,���Ö�±�x�ü�×�±�Ü

�•�f�T�þ�û���ï�‡�û���g�ï�û�T�f�ï�ž�±�’�ž�à�ä�ï�f���’�û�’�f�U�Û�ï�Ö�±�x�ž�ï�û�à�þ���g�x�ï�ž�û�à�‡�ï�ž�û�Ò�±���’�ï�û�x�x�f���U�f�U�ï�û�ï
�¨�•�ï�g�K���T�x�g�ï�’�û�þ�f�ï�à�±�Ò�f�Ü�ï�›�±�þ�f�ï�ü�����f�ï�U�±�‡�‡�f�T�f���J�f�g�ï�T�f�þ�û�±���ï�û�ï�B�û�T�T�±�f�T�ï�‡���T�ï�g���þ�f�Û�ï
�Ö�±�x�ž�ï�ž�û�à�‡�ï���‡�ï�‡�û���g�ï�J�±�x�±���’�ï�±�x�ï�û�g�ï�û�ï�J�ž�û�à�à�f���’�f�ï�x���ï�‡���à�à���Ö�±���’�ï�’�û�þ�f�g�Ü�ï�A�Ò�f�T�ï�x�ž�T�f�f�±
�Q�‘�û�T�x�f�T�g�ï���‡�ï�‡�û���g�ï�û�’�T�f�f�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�ï�f���ž�û���J�f�ï�x�ž�f�±�T�ï
�f�ß�K�f�T�±�f���J�f�Û�ï�Ö�±�x�ž�ï�g�K���T�x�g�ï�û�K�K�g�ï�J�����g�±�U�f�T�f�U�ï�x�ž�f�ï�þ���g�x�ï�±�þ�K���T�x�û���x�ï�U�±�’�±�x�û�à�ï�x�����à�Ü�ï
�Å���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���ï�±�g�ï�û�à�g���ï�g�x�T�����’�Û�ï�ž�±�’�ž�à�±�’�ž�x�±���’�ï
�x�ž�f�ï�’�T���Ö�±���’�ï�T���à�f�ï���‡�ï�U�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�±���ï�x�ž�f�ï�•�f�T�þ�û���ï�þ�û�T�×�f�x�Ü

Los Angeles 
Lakers

San Francisco
49ers

Inter 
Miami

Vancouver 
Whitecaps 

FC

Los Angeles 
FC

Los Angeles 
Galaxy

New York 
Red Bulls

New York
Giants

New England
Patriots

Los Angeles 
Angels

Texas 
Rangers

New York 
Mets

New York 
Yankees

Kansas City
Chiefs

Dallas 
Cowboys

Chicago 
Bulls

Chicago 
White Sox

Orlando 
Magic

Dallas 
Mavericks

New York 
Knicks

1 2 3 4 5

13%

21%

14%

20 % 15% 13% 10% 10%

18%

12%

11% 10%

17%

10% 9% 9%

11% 9%

10% 9%

New York 
Rangers

Edmonton 
Oilers

Toronto 
Maple Leafs

14% 12% 9%9% 8%

Chicago 
Blackhawks

�4�M���W�F�Y�V�K�L��
Penguins

GERMANY



43

Chiliz Global Fan Report U.S. Edition

I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

21%

34%

26%

15%

4%

18%

30 %

27%

21%

4%

8%

18%

26%

38%

11%

11%

23%

30 %

29%

8%

12%

23%

28%

28%

9%

How Closely German
Fans Follow US Sports

12%

Michael 
Jordan

9%

Tom 
Brady

7%

Kobe 
Bryant

6%

David 
Beckham

4%

Lionel 
Messi

Top 5 
US Based 
Sports Icons 
According to 
German Fans

Top 5 Factors Shaping
German Fandom

34%
Individual players/
managers

33%
Team’s current 
performance

33%
Team’s culture 
and values

21%
Connection to the 
specific US city or state

20 %
Team history
and legacy

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on German Fans

7%

51%
21%

21%

Not at all
influential

Moderately
influential Very  

influential

Not very
influential
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Moderately 
important

Very
important

Not very
important

Not important
at all

52% 25% 18% 4%

Importance of Non-Live Digital 
Entertainment for German Fans

38%
Cost of

subscriptions

28%

Access to local 
broadcast 
coverage

49%
Time zone 
differences

25%
Lack of time to do 

so I prefer watching 
domestic sports / 

teams

18%
Lack of local 

community / events

32%

27%

24%

16%

Somewhat interested

Not very interested

Not at all interested

Very interested

35%

21%

26%

8%

Yes, in the US

Yes, domestically (i.e. in the country I live in)

No, but I plan to

No, I don’t have any plans to 

How German Fans Interact 
with their US Sports Teams

50 % 40 % 34% 33% 29%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Buying / 
wearing 
official team 
merchandise

German Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

German Interest 
in Digital 
Collectibles
and Fan Tokens™
for US SportsTop

Barriers for 
German Fans 
Following 
US Sports
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Top 5 Teams by Korean Fan Support

SNAP THIS

�Å���ï�•���‘�x�ž�ï�����T�f�û�Û�ï�$���A�ï�g�x�û���U�g�ï���‘�x�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�K���K�‘�à�û�T�ï�¨�•�ï�g�K���T�x�Û�ï�‡���à�à���Ö�f�U�ï
�B�ä�ï�E�@�Î�ï���‡�ï�‡�û���g�Û�ï�Ö�±�x�ž�ï���f�û�T�à�ä�ï�û�ï�Q�‘�û�T�x�f�T�ï�U�f�g�J�T�±�B�±���’�ï�x�ž�f�þ�g�f�à�Ò�f�g�ï�û�g�ï
�U�f�U�±�J�û�x�f�U�ï�‡���à�à���Ö�f�T�g�ï���‡�ï�x�ž�f�ï�à�f�û�’�‘�f�Ü�ï�Å���x�f�T�f�g�x�±���’�à�ä�Û�ï�x�ž�f�ï�,�A���ï�û�à�g���ï�ž�û�g�ï�û�ï
�g�±�’���±�‡�±�J�û���x�ï�‡���à�à���Ö�±���’�Û�ï�T�û���×�±���’�ï�û�B���Ò�f�ï�x�ž�f�ï�$���•�Û�ï�U�f�g�K�±�x�f�ï�x�ž�f�ï�¨�•�ï�•���J�J�f�T�ï
���f�û�’�‘�f�ï�‡�f�û�x�‘�T�±���’�ï�����f�ï���‡�ï�•���‘�x�ž�ï�����T�f�û�É�g�ï�þ���g�x�ï�K�T���þ�±���f���x�ï�’�à���B�û�à�ï�g�K���T�x�g�ï
�g�x�û�T�g�Ü

�A�û�g�f�B�û�à�à�É�g�ï�K���K�‘�à�û�T�±�x�ä�ï�±�g�ï�T�f�‡�à�f�J�x�f�U�ï�±���ï�‡�û���g�É�ï�J�ž���±�J�f�g�ï�‡���T�ï�x�ž�f�ï�B�±�’�’�f�g�x�ï�¨�•�ï
�g�K���T�x�g�ï�±�J�����g�Û�ï�Ö�±�x�ž�ï�x�ž�T�f�f�ï���‡�ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�ï�J���þ�±���’�ï�‡�T���þ�ï�$���A�ï�´�ï�x�ž���‘�’�ž�ï
�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�g�x�±�à�à�ï�J�à�û�±�þ�g�ï�x�ž�f�ï�x���K�ï�g�K���x�Ü�ï�•�ž���ž�f�±�ï�A�ž�x�û���±�ï�f���Ï���ä�g�ï�û�ï�g�x�T�����’�ï
�‡���à�à���Ö�±���’�ï�±���ï�•���‘�x�ž�ï�����T�f�û�Û�ï�g�f�J�����U�ï�����à�ä�ï�x���ï�ž�±�g�ï�ž���þ�f�ï�J���‘���x�T�ä�ï���‡�ï�
�û�K�û���Û�ï
�Ö�ž�±�J�ž�ï�û�à�g���ï�J�����x�T�±�B�‘�x�f�g�ï�x���ï�x�ž�f�ï�����ï�T���U�’�f�T�g�ï�B�f�±���’�ï�x�ž�f�ï�þ���g�x�ï�g�‘�K�K���T�x�f�U�ï
�$���A�ï�x�f�û�þ�Ü�ï�Å���ï�x�ž�f�ï�$���•�Û�ï�����ï�‰�I�ï�T�û���×�g�ï�ž�±�’�ž�à�ä�Û�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�@�;�Î�ï���‡�ï�‡�û���g�Û�ï
�U�f�þ�����g�x�T�û�x�±���’�ï�x�ž�f�ï�±���‡�à�‘�f���J�f�ï���‡�ï�•���‘�x�ž�ï�����T�f�û���ï�g�x�û�T�ï�•�����ï�¡�f�‘���’�±�þ�±���ï�±���ï
�’�f���f�T�û�x�±���’�ï�±���x�f�T���û�x�±�����û�à�ï�g�‘�K�K���T�x�ï�‡���T�ï�x�ž�f�ï�x�f�û�þ�Ü

�›�ž�f�ï�$���A�ï�•�f���‘�à�ï�•�f�T�±�f�g�ï�±���ï�=�;�=�@�ï�J�à�f�û�T�à�ä�ï�J�û�K�x�‘�T�f�U�ï�‡�û���g�É�ï�û�x�x�f���x�±�����Û�ï�Ö�±�x�ž�ï
�C�F�Î�ï�g�û�ä�±���’�ï�x�ž�f�ä�ï�ž�û�Ò�f�ï�û�x�x�f���U�f�U�ï�à�±�Ò�f�ï�’�û�þ�f�g�Ü�ï�T�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�û�à�g���ï
�K�à�û�ä�g�ï�û�ï�K�±�Ò���x�û�à�ï�T���à�f�ß�ï�x�ž�f�ï�Ò�û�g�x�ï�þ�û�Ï���T�±�x�ä�ï���‡�ï�‡�û���g�ï�û�’�T�f�f�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï
�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�f���ž�û���J�f�ï�x�ž�f�±�T�ï�J�������f�J�x�±�����ï�x���ï�¨�•�ï�g�K���T�x�g�Û�ï�û���U�ï�û�à�þ���g�x�ï
�û�à�à�ï�J�����g�±�U�f�T�ï�������±�à�±�Ò�f�ï�U�±�’�±�x�û�à�ï�J�����x�f���x�ï�±�þ�K���T�x�û���x�Ü�ï�•���‘�x�ž�ï�����T�f�û���ï�‡�û���g�ï�û�T�f�ï
�û�þ�����’�ï�x�ž�f�ï�þ���g�x�ï�‡���T�Ö�û�T�U�±�x�ž�±���×�±���’�ï�’�à���B�û�à�à�ä�Û�ï�Ö�±�x�ž�ï�Ö�f�à�à�ï���Ò�f�T�ï�ž�û�à�‡�ï�f�ß�K�T�f�g�g�±���’�ï
�±���x�f�T�f�g�x�ï�±���ï�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���Ü

Los Angeles 
Lakers

New York
Giants

San Francisco 
Giants

Los Angeles 
FC

Inter Miami 
CF

Los Angeles 
Galaxy

New York 
Red Bulls

New York
City FC  

Dallas
Cowboys

Los Angeles 
Rams

San Diego
Padres

Boston 
Red Sox

New York 
Jets

Los Angeles 
Chargers

Chicao 
Bulls

Los Angeles 
Dodgers

New York 
Yankees

Boston
Celtics

New York 
Knicks

Golden State 
Warriors

1 2 3 4 5

15%

31%

48%

40 % 28% 15% 9% 8%

25%

23%

15% 13%

24%

22% 10% 10%

11% 11%

11% 8%

New York 
Rangers

Los Angeles 
Kings

Chicago 
Blackhawks

17% 11% 9%10% 9%

New Jersey 
Devils

�4�M���W�F�Y�V�K�L��
Penguins

SOUTH
KOREA
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

4%

16%

27%

43%

10%

12%

25%

32 %

27%

5%

24%

36%

24%

15%

2%

17%

11%

10%

9%

9%

9%

21%

32%

30 %

8%

How Closely South 
Korean Fans Follow 
US Sports

34%

Michael 
Jordan

9%

Shohei 
Ohtani

7%

Babe
Ruth

6%

Lionel
Messi

4%

Alex 
Rodriguez 
(A-Rod)

Top 5 
US Based 
Sports Icons 
According to 
Korean Fans

Top 5 Factors Shaping
South Korean Fandom

61%
Team’s current 
performance

31%
Team’s culture
and values

27%
Team history
and legacy

27%
A specific
match

24%
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Korean Fans

1%

11%

58%
30 %

Not at all
influential

Not very
influential

Moderately
influential Very

influential
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43%

31%

14%

10%

Somewhat interested

Very interested

Not at all interested

Not very interested

Moderately  
important

Very
important

Not very
important

Not important
at all

60 % 32% 7% 1%

Importance of Non-Live Digital 
Entertainment for Korean Fans

How South Korean Fans 
Interact with their US Sports Teams

60 % 59% 35% 29% 25%

Following highlights or short clips 
(i.e. TV, streaming, or online)

Watching live matches in full 
(i.e. TV or streaming)

Watching 
documentaries / 
TV shows

Following 
team(s) on
social media

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Top 
Barriers
for South
Korean Fans
Following 
US Sports

37%

30 %

19%

13%

10%

Yes, domestically (i.e. in the country I live in)

No, but I plan to

Yes, in the US

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to

34%
Cost of

subscriptions

28%

Access to local 
broadcast 
coverage

28%
Lack of time to do 

so I prefer watching 
domestic sports

/ teams

59%
Time zone 
differences

17%
Lack of local 
community / 

events

Korean Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

Korean
Interest in Digital 
Collectibles
and Fan Tokens™
for US Sports
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Top 5 Teams by Brazilian Fan Support

SNAP THIS

Los Angeles 
Lakers

�&�Y���E�P�S 
Bills

Inter 
Miami

Orlando City
FC

Los Angeles 
FC

Chicago Fire
FC

New York 
Red Bulls

Chicago
Cubs

Los Angeles
Dodgers

New York 
Mets

New England
Patriots

Kansas City
Chiefs

Chicago
Bears 

Dallas 
Cowboys

Chicago 
Bulls

New York
Yankees

Los Angeles
Angels

Orlando
Magic

Boston 
Celtics

Golden State
Warriors

1 2 3 4 5

19%

34%

15%

30 % 15% 13% 13% 11%

32%

14%

15% 12%

15%

12% 12% 11%

13% %

11% 11%

New York 
Rangers

Los Angeles 
Kings

New Jersey
Devils

New York 
Islanders

Chicago 
Blackhawks

15% 11% 7%9% 7%

�A�T�û�ü�±�à�É�g�ï�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�T�f�‡�à�f�J�x�g�ï�û�ï�þ�±�ß�ï���‡�ï�à�f�’�û�J�ä�Û�ï�g�x�û�T�ï�K���Ö�f�T�Û�ï�û���U�ï
�J�‘�à�x�‘�T�û�à�ï�J�T���g�g���Ò�f�T�Ü�ï�›�ž�f�ï�,�‰���ï�f�þ�f�T�’�f�g�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�‡���à�à���Ö�f�U�ï�à�f�û�’�‘�f�Û�ï
�J�à���g�f�à�ä�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�x�ž�f�ï�,�A���Û�ï�Ö�ž�±�à�f�ï�x�ž�f�ï�$���•�ï�T�û���×�g�ï�x�ž�±�T�U�ï�´�ï�‘���g�‘�T�K�T�±�g�±���’�ï�±���ï
�û�ï�J���‘���x�T�ä�ï�T�f�����Ö���f�U�ï�‡���T�ï�±�x�g�ï�g���J�J�f�T�ï�f�ß�J�f�à�à�f���J�f�Ü

�›�ž�f�ï�,�‰���É�g�ï�x���K�ï�K���g�±�x�±�����ï�±�g�ï�B���à�g�x�f�T�f�U�ï�B�ä�ï�x�ž�f�ï�û�������‘���J�f�þ�f���x�ï�x�ž�û�x�ï�€�±���ï�U�f�ï
�
�û���f�±�T���ï�Ö�±�à�à�ï�ž���g�x�ï�T�f�’�‘�à�û�T�±�g�f�û�g�����ï�’�û�þ�f�g�ï�±���ï�=�;�=�C�Û�ï�Ö�±�x�ž�ï�þ���T�f�ï�K�à�û�����f�U�ï�±���ï
�x�ž�f�ï�J���þ�±���’�ï�ä�f�û�T�g�Ü�ï�A�T�û�ü�±�à�ï�û�à�g���ï�þ�û�U�f�ï�ž�±�g�x���T�ä�ï�û�g�ï�x�ž�f�ï�‡�±�T�g�x�ï�J���‘���x�T�ä�ï�x���ï�ž���g�x�ï�û���ï
�,�A���ï�K�T�f�g�f�û�g�����ï�þ�û�x�J�ž�ï�B�f�x�Ö�f�f���ï�x�ž�f�ï�Ë�û�g�ž�±���’�x�����ï�Ë�±�ü�û�T�U�g�ï�û���U�ï�I�ž�±�J�û�’���ï
�A�‘�à�à�g�Ü�ï�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�±���U�±�Ò�±�U�‘�û�à�ï�û�x�ž�à�f�x�f�g�Û�ï�x�ž�f�ï�,�A���ï�U���þ�±���û�x�f�g�ß�ï�$�±�J�ž�û�f�à�ï
�
���T�U�û���ï�x���K�g�ï�x�ž�f�ï�T�û���×�±���’�g�Û�ï�Ö�±�x�ž�ï���f�A�T�����ï�
�û�þ�f�g�ï�û���U�ï�����B�f�ï�A�T�ä�û���x�ï�û�à�g���ï
�‡�f�û�x�‘�T�±���’�ï�±���ï�x�ž�f�ï�x���K�ï�‡�±�Ò�f�Ü

�T�û�Ò�±�U�ï�A�f�J�×�ž�û�þ�É�g�ï�f���U�‘�T�±���’�ï�’�à���B�û�à�ï�K�T���‡�±�à�f�ï�K�à�û�J�f�g�ï�ž�±�þ�ï�û�þ�����’�ï�A�T�û�ü�±�à�É�g�ï�þ���g�x�ï
�±���‡�à�‘�f���x�±�û�à�ï�¨�•�ï�g�K���T�x�g�ï�‡�±�’�‘�T�f�g�Û�ï�û�à�����’�g�±�U�f�ï�,�‰���ï�à�f�’�f���U�ï�›���þ�ï�A�T�û�U�ä�Ü�ï�›�f�û�þ�ï
�J�ž���±�J�f�ï�û�þ�����’�ï�A�T�û�ü�±�à�±�û���ï�‡�û���g�ï�±�g�ï�K�T�±�þ�û�T�±�à�ä�ï�U�T�±�Ò�f���ï�B�ä�ï�à�f�’�û�J�ä�ï�û���U�ï�ž�±�g�x���T�ä�Û�ï
�‡���à�à���Ö�f�U�ï�B�ä�ï�±���U�±�Ò�±�U�‘�û�à�ï�K�à�û�ä�f�T�g�ï���T�ï�þ�û���û�’�f�T�g�ï�û���U�ï�J�‘�T�T�f���x�ï�K�f�T�‡���T�þ�û���J�f�Ü�ï
�•�x�û�T�ï�K���Ö�f�T�ï�T�f�þ�û�±���g�ï�û�ï�þ�û�Ï���T�ï�‡�û�J�x���T�ß�ï�����f�ï�x�ž�±�T�U�ï�›�?�?�Î�œ�ï���‡�ï�‡�û���g�ï�g�û�ä�ï�x�ž�f�ä�ï
�Ö���‘�à�U�´���T�ï�ž�û�Ò�f�´�g�Ö�±�x�J�ž�f�U�ï�x�ž�f�ï�x�f�û�þ�ï�x�ž�f�ä�ï�g�‘�K�K���T�x�ï�±�‡�ï�x�ž�f�±�T�ï�‡�û�Ò���T�±�x�f�ï�K�à�û�ä�f�T�ï
�à�f�‡�x�Ü�ï�¡���þ�f�’�T���Ö���ï�g�x�û�T�g�ï�û�à�g���ï�à�f�û�Ò�f�ï�û�ï�à�û�g�x�±���’�ï�þ�û�T�×�â�ï�‡���T�ï�f�ß�û�þ�K�à�f�Û�ï�A�T�à�û���U���ï
�I�±�x�ä�ï�±�g�ï�x�ž�f�ï�x�ž�±�T�U�ï�þ���g�x�ï�‡���à�à���Ö�f�U�ï�$���•�ï�x�f�û�þ�ï�±���ï�A�T�û�ü�±�à�Û�ï�x�ž�û���×�g�ï�±���ï�K�û�T�x�ï�x���ï
�A�T�û�ü�±�à�±�û���ï�à�f�’�f���U�ï���û�×�ü�Û�ï�Ö�ž���ï�K�à�û�ä�f�U�ï�x�ž�f�T�f�ï�±���ï�=�;�<�@�Ü

�›�ž�f�T�f�ï�±�g�ï�g�x�T�����’�ï�û�K�K�f�x�±�x�f�ï�‡���T�ï�à�±�Ò�f�ï�f�Ò�f���x�g�ï�±���ï�A�T�û�ü�±�à�Û�ï�Ö�±�x�ž�ï���Ò�f�T�ï�ž�û�à�‡�ï���‡�ï�¨�•�ï
�g�K���T�x�g�ï�‡�û���g�ï�ž�û�Ò�±���’�ï�û�x�x�f���U�f�U�ï�’�û�þ�f�g�ï�û���U�ï�û�à�þ���g�x�ï�û�ï�‡�±�‡�x�ž�ï�ž�û�Ò�±���’�ï�x�T�û�Ò�f�à�à�f�U�ï�x���ï
�x�ž�f�ï�¨�•�ï�x���ï�Ö�û�x�J�ž�ï�±���ï�K�f�T�g�����Ü�ï�T�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�±�g�ï�f�Q�‘�û�à�à�ä�ï�±�þ�K���T�x�û���x�ß�ï�‡�û���g�ï
���Ò�f�T�Ö�ž�f�à�þ�±���’�à�ä�ï�û�’�T�f�f�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�ï�f���ž�û���J�f�ï
�x�ž�f�±�T�ï�f�ß�K�f�T�±�f���J�f�Ü�ï�•�K���T�x�g�ï�û�K�K�g�Û�ï�à�±�Ò�f�g�x�T�f�û�þ�±���’�Û�ï�û���U�ï�g���J�±�û�à�ï�’�û�þ�±���’�ï�û�T�f�ï�x�ž�f�ï
�þ���g�x�ï�Ò�û�à�‘�f�U�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�Û�ï�û���U�ï�D�@�Î�ï���‡�ï�‡�û���g�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï
�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���Ü

BRAZIL
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

21%

34%

31%

12%

2%

29%

37%

25%

8%

2%

9%

26%

31%

28%

7%

7%

23%

28%

35%

8%

15%

27%

31%

23%

5%

How Closely Brazilian 
Fans Follow US Sports

22%

Michael 
Jordan

13%

LeBron 
James

6%

David 
Beckham

5%

Kobe 
Bryant 

5%

Tom 
Brady

Top 5 
US Based 
Sports Icons 
According to 
Brazilian Fans

Top 5 Factors Shaping
Brazilian Fandom

42%
Individual players/
managers

35%
Team’s current 
performance

29%
Team’s culture 
and values

24%
Media / social 
media presence

23%
Team history
and legacy

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Brazilian Fans

2%

6%

46%
46%

Not at all
influential

Not very
influential

Very
influential Moderately

influential
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40 %

34%

18%

6%

Somewhat interested

Very interested

Not at all interested

Not very interested

Very 
important

Moderately
important

Not very
important

Not important
at all

67% 29% 3% 1%

Importance of Non-Live Digital 
Entertainment for Brazilian Fans

How Brazilian Fans Interact 
with their US Sports Teams

62% 48% 41% 38% 37%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Top
Barriers
for Brazilian
Fans
Following 
US Sports

48%

24%

19%

11%

5%

No, but I plan to

Yes, domestically (i.e. in the country I live in)

Yes, in the US

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to

29%
Cost of

subscriptions

26%

Access to local 
broadcast 
coverage

42%
Time zone 
differences

18%
Lack of time to do 

so I prefer watching 
domestic sports / 

teams

17%
Lack of local 

community / events

Brazilian Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

Brazilian Interest 
in Digital 
Collectibles
and Fan Tokens™
for US Sports
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Top 5 Teams by Turkish Fan Support

SNAP THIS

�›�ž�f�ï�,�A���ï�U���þ�±���û�x�f�g�ï�¨�•�ï�g�K���T�x�g�ï�‡�û���U���þ�ï�±���ï�›�‘�T�×�f�ä�Û�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�E�A�Î�ï���‡�ï
�‡�û���g�Ü�ï�T�f�g�K�±�x�f�ï�x�ž�f�ï�J���‘���x�T�ä�É�g�ï�g�x�T�����’�ï�g���J�J�f�T�ï�ž�f�T�±�x�û�’�f�Û�ï�x�ž�f�ï�$���•�ï�K�f�T�‡���T�þ�g�ï
�Ö�f�à�à�Û�ï�T�û���×�±���’�ï�g�à�±�’�ž�x�à�ä�ï�û�B���Ò�f�ï�x�ž�f�ï�,�‰���ï�±���ï�g�f�J�����U�ï�K�à�û�J�f�Ü

�Å���U�±�Ò�±�U�‘�û�à�ï�û�x�ž�à�f�x�f�g�ï�K�à�û�ä�ï�û�ï�þ�û�Ï���T�ï�T���à�f�ï�±���ï�g�K�û�T�×�±���’�ï�±���x�f�T�f�g�x�ï�±���ï�¨�•�ï�g�K���T�x�g�Û�ï
�Ö�±�x�ž�ï���Ò�f�T�ï�ž�û�à�‡�ï���‡�ï�›�‘�T�×�±�g�ž�ï�‡�û���g�ï�J�±�x�±���’�ï�x�ž�f�þ�ï�û�g�ï�±���‡�à�‘�f���x�±�û�à�Ü�ï�›�ž�f�ï�Ò�û�g�x�ï�þ�û�Ï���T�±�x�ä�ï
�û�à�g���ï�g�û�ä�ï�û�x�ž�à�f�x�f�±�‡���J�‘�g�f�U�ï�J�����x�f���x�ï�û�‡�‡�f�J�x�g�ï�Ö�ž�±�J�ž�ï�x�f�û�þ�g�ï���T�ï�à�f�û�’�‘�f�g�ï�x�ž�f�ä�ï
�‡���à�à���Ö�Ü�ï�¨���g�‘�T�K�T�±�g�±���’�à�ä�Û�ï�,�A���ï�à�f�’�f���U�g�ï�T�û���×�ï�ž�±�’�ž�à�ä�ï�û�g�ï�x�ž�f�ï�þ���g�x�ï�±�þ�K���T�x�û���x�ï
�¨�•�ï�g�K���T�x�g�ï�±�J�����g�Û�ï�Ö�±�x�ž�ï�$�±�J�ž�û�f�à�ï�
���T�U�û���ï�x���K�K�±���’�ï�x�ž�f�ï�à�±�g�x�Û�ï�Ï���±���f�U�ï�B�ä�ï�����B�f�ï
�A�T�ä�û���x�ï�û���U�ï���f�A�T�����ï�
�û�þ�f�g�Ü

�Ë�ž�f���ï�±�x�ï�J���þ�f�g�ï�x���ï�x�f�û�þ�g�Û�ï�±�x�ï�±�g�ï�����B�f�ï�û���U�ï���f�A�T�����É�g�ï���û�×�f�T�g�ï�Ö�ž���ï�U���þ�±���û�x�f�ï
�±���ï�›�‘�T�×�f�ä�Û�ï�Ö�±�x�ž�ï�û�à�þ���g�x�ï�û�ï�x�ž�±�T�U�ï���‡�ï�‡�û���g�ï�g�‘�K�K���T�x�±���’�ï�x�ž�f�ï�‡�T�û���J�ž�±�g�f�Ü�ï�������x�ž�f�T�ï
�±���‡�à�‘�f���x�±�û�à�ï�K�à�û�ä�f�T�ï�±�g�ï�¡���‘�g�x�����ï�€���J�×�f�x�g�É�ï���à�K�f�T�f���ï�•�f���’�’���Û�ï�Ö�ž���g�f�ï�K�T�f�g�f���J�f�ï
�ž�û�g�ï�ž�f�à�K�f�U�ï�x�ž�f�ï�x�f�û�þ�ï�g�‘�T�K�û�g�g�ï�
���T�U�û���É�g�ï�I�ž�±�J�û�’���ï�A�‘�à�à�g�ï�x���ï�J�à�û�±�þ�ï�g�f�J�����U�ï
�K�à�û�J�f�ï�±���ï�x�f�û�þ�ï�g�‘�K�K���T�x�Ü

���ï�à�û�T�’�f�ï�K���T�x�±�����ï���‡�ï�›�‘�T�×�±�g�ž�ï�‡�û���g�ï�ž�û�Ò�f�ï�û�x�x�f���U�f�U�ï�à�±�Ò�f�ï�’�û�þ�f�g�Û�ï�ž�±�’�ž�à�±�’�ž�x�±���’�ï�û�ï
�U�f�U�±�J�û�x�f�U�ï�‡�û���ï�B�û�g�f�Ü�ï�T�±�’�±�x�û�à�ï�f���’�û�’�f�þ�f���x�ï�û�à�g���ï�K�à�û�ä�g�ï�û�ï�×�f�ä�ï�T���à�f�Û�ï�Ö�±�x�ž�ï�x�ž�f�ï
�þ�û�Ï���T�±�x�ä�ï�û�’�T�f�f�±���’�ï�x�ž�û�x�ï�x�f�J�ž�����à���’�ä�ï�û���U�ï�U�±�’�±�x�û�à�ï�f�ß�K�f�T�±�f���J�f�g�ï�f���ž�û���J�f�ï�x�ž�f�±�T�ï
�‡�û���U���þ�Ü�ï�‰�û���g�ï�g�ž���Ö�ï�g�x�T�����’�ï�±���x�f�T�f�g�x�ï�±���ï�������±�à�±�Ò�f�ï�J�����x�f���x�ï�g�‘�J�ž�ï�û�g�ï�g���J�±�û�à�ï
�þ�f�U�±�û�ï�û���U�ï�B�f�ž�±���U�±�x�ž�f�±�g�J�f���f�g�ï�û�J�J�f�g�g�Û�ï�û���U�ï�C�<�Î�ï�f�ß�K�T�f�g�g�ï�±���x�f�T�f�g�x�ï�±���ï
�U�±�’�±�x�û�à�ï�J���à�à�f�J�x�±�B�à�f�g�ï�û���U�ï�‰�û���ï�›���×�f���g���Ü

Los Angeles 
Lakers

Los Angeles 
Chargers

Los Angeles 
Angels

Inter
Miami CF

Los Angeles 
FC

Los Angeles 
Galaxy

Toronto
FC

New York
City FC  

Los Angeles
Rams

New York
Giants

New York 
Mets

Boston 
Red Sox

Philadelphia 
Eagles

Chicago
Bears

Houston 
Rockets

New York
Yankees

Los Angeles 
Dodgers

Golden State 
Warriors

Boston
Celtics

Chicago
Bulls

1 2 3 4 5

15%

32%

16%

33% 21% 16% 12% 11%

25%

15%

14% 14%

17%

13% 12% 11%

15% 11%

14% 12%

New York 
Rangers

Los Angeles 
Kings

Boston
Bruins

16% 15% 10%10% 10%

Dallas Stars Toronto
Maple Leafs

TURKEY
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I am a dedicated fan and follow very closely

I follow regularly throughout the season

I follow casually (big games, major news only)

I am aware of it but don’t actively follow it

I’m not aware of it and I don’t follow it

8%

19%

33%

28%

12%

28%

36%

21%

11%

4%

8%

18%

28%

29%

17%

8%

16%

27%

29%

20 %

11%

23%

30 %

21%

15%

How Closely Turkish 
Fans Follow US Sports

27%

Michael 
Jordan

15%

Kobe
Bryant

10%

LeBron
James

7%

Lionel
Messi

6%

David
Beckham

Top 5 
US Based 
Sports Icons 
According to 
Turkish Fans

Top 5 Factors Shaping
Turkish Fandom

40 %
Team’s current 
performance

34%
Team’s culture
and values

31%
Team history
and legacy

28%
Media / social 
media presence

26%
Individual players/
managers

�-�R���Y�I�R�G�I���S�J���%�X�L�P�I�X�I���*�S�G�Y�W�I�H��
Content on Turkish Fans

2%

8%

47%
43%

Not at all
influential

Not very
influential

Very
influential Moderately

influential
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38%

24%

23%

13%

Somewhat interested

Not very interested

Very interested

Not at all interested

Very 
important

Very
important

Not very
important

Not important
at all

67% 35% 10% 1%

Importance of Non-Live Digital 
Entertainment for Turkish Fans

How Turkish Fans Interact 
with their US Sports Teams

48% 44% 43% 34% 37%

Following highlights or short clips 
(i.e. TV, streaming, or online)

Following team(s)
on social media

Watching live 
matches in full (i.e. 
TV or streaming)

Playing video 
games (e.g. NBA 
2K, Madden)

Engaging with 
team channels 
(non-social 
media) (e.g. 
online blogs, 
newsletters, 
websites etc.)

Top
Barriers
for Turkish
Fans
Following 
US Sports

36%

23%

19%

16%

15%

No, but I plan to

Yes, domestically (i.e. in the country I live in)

Yes, in the US

Yes, not in the US but somewhere else 
abroad (i.e. outside the country I live in)

No, I don’t have any plans to

32%
Cost of

subscriptions

26%

Access to local 
broadcast 
coverage26%

Lack of time to do 
so I prefer watching 

domestic sports
/ teams

52%
Time zone 
differences

17%
Lack of local 

community / events

Turkish Fan
�%���I�R�H�E�R�G�I���E�X
US Sports League 
Events, at Home 
or Abroad

Turkish Interest 
in Digital 
Collectibles
and Fan Tokens™
for US Sports
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���J�T���g�g�ï�û�à�à�ï�þ�û�T�×�f�x�g�ï�±���x�f�T���û�x�±�����û�à�ï�‡�û���g�ï���‡�ï�¨�•�ï�g�K���T�x�g�ï�g�ž���Ö�ï�ž�±�’�ž�ï
�à�f�Ò�f�à�g�ï���‡�ï�f���’�û�’�f�þ�f���x�Û�ï�B�‘�x�ï�Ö�±�x�ž�ï�‡�à�f�ß�±�B�à�f�ï�Ò�±�f�Ö�±���’�ï�ž�û�B�±�x�g�ï�g�ž�û�K�f�U�ï�B�ä�ï
�x�±�þ�f�ï�ü�����f�g�Û�ï�û�J�J�f�g�g�ï�û���U�ï�U�±�’�±�x�û�à�ï�K�à�û�x�‡���T�þ�g�Ü�ï

�•�à���B�û�à�à�ä�Û�ï�Ö�û�x�J�ž�±���’�ï�‡�‘�à�à�ï�’�û�þ�f�g�ï�à�±�Ò�f�ï�T�f�þ�û�±���g�ï�x�ž�f�ï�U���þ�±���û���x�ï�Ö�û�ä�ï�‡�û���g�ï
�f���’�û�’�f�ï�›�A�A�Î�œ�Û�ï�J�à���g�f�à�ä�ï�‡���à�à���Ö�f�U�ï�B�ä�ï�ž�±�’�ž�à�±�’�ž�x�g�ï�û���U�ï�g�ž���T�x�±�‡���T�þ�ï
�J�à�±�K�g�ï�›�@�F�Î�œ�ï�û���U�ï�g���J�±�û�à�ï�þ�f�U�±�û�ï�›�?�E�Î�œ�Û�ï�T�f�±���‡���T�J�±���’�ï�x�ž�f�ï�±�þ�K���T�x�û���J�f�ï
���‡�ï�B���x�ž�ï�à�±�Ò�f�ï�û���U�ï�����±�U�f�þ�û���U�ï�J�����x�f���x�Ü

All Star Fans,
Worldwide:
How International
Fans Engage
with US Sport

55%

49%

38%

Full Games Live
Highlights and 
Short-Form Clips Social Media
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How Fans Engage with US 
Sports Teams They Support.

60 % 59% 35% 29% 25%

Following highlights or short clips 
(i.e. TV, streaming, or online)

Watching live matches in full 
(i.e. TV or streaming)

Watching 
documentaries 
/ TV shows

Following 
team(s) on social 
media

Playing video 
games (e.g. NBA 
2K, Madden)

46% 44% 34% 34% 25%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short clips 
(i.e. TV, streaming, or online)

Following team(s) on 
social media

Watching 
documentaries / 
TV shows

Engaging with team 
channels (non-social 
media) (e.g. online 
blogs, newsletters, 
websites etc.)

64% 58% 57% 19% 16%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Watching 
documentaries / 
TV shows

Following 
team(s) on 
social media

Buying / wearing 
official team 
merchandise

61% 51% 44% 37% 33%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Playing video 
games (e.g. NBA 
2K, Madden)

48% 44% 43% 34% 33%

Following highlights or short clips 
(i.e. TV, streaming, or online)

Following team(s) on 
social media

Watching live matches in 
full (i.e. TV or streaming)

Playing video 
games (e.g. 
NBA 2K, 
Madden)

Engaging with team 
channels (non-social 
media) (e.g. online 
blogs, newsletters, 
websites etc.)

50 % 40 % 34% 33% 29%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short clips 
(i.e. TV, streaming, or online)

Following team(s) on 
social media

Watching 
documentaries 
/ TV shows

Buying / wearing 
official team 
merchandise

62% 48% 41% 38% 37%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Playing video 
games (e.g. NBA 
2K, Madden)

54% 43% 42% 40 % 34%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Playing video 
games (e.g. NBA 
2K, Madden)

71% 55% 47% 42% 39%

Watching live matches in full (i.e. 
TV or streaming)

Following highlights or short 
clips (i.e. TV, streaming, 
or online)

Following team(s) 
on social media

Watching 
documentaries / 
TV shows

Buying / wearing 
official team 
merchandise

45% 41% 38% 34% 24%

Following highlights or short clips (i.e. 
TV, streaming, or online)

Watching live matches in full 
(i.e. TV or streaming)

Watching documentaries 
/ TV shows

Following 
team(s) on social 
media

Playing video 
games (e.g. NBA 
2K, Madden)
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�F�A% 40 % 34%Full Live 
Matches

Highlights Social
Media

�E�F% 40 % 38%Full Live 
Matches

Highlights Documentaries 
or TV Shows

62% 48% 41% �F�E%

71%

Full Live 
Matches 43%Highlights 42%

55%

48%

Full Live 
Matches

Highlights

47%

64%

44%

Social
Media

Full Live 
Matches

�G�5%58% 54% 44%

43%

Highlights

Full Live 
Matches57% Highlights Social

Media
Full Live 
Matches Highlights

Highlights

Socia
Media

Documentaries 
or TV Shows

Social
Media

Full Live 
Matches

60 % 59% 35%Highlights
Full Live 
Matches

Documentaries 
or TV ShowsSouth Korea

Turkey

Australia

Japan

Brazil

Italy �E�:% 44% 41%Full Live 
Matches

Highlights Socia Media or
Documentaries 

Germany

France

UK

Spain Social
Media

How Fans 
Watch.
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29%
16% 14% 13%

Watching Games via TV
or Streaming Specific Athlete TV or Movies Friends or Family

What Drew Fans to 
American Sports.
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What Drew Fans to 
American Sports.

�D�C% 19% 16%Watching 
games on TV

Friends or 
family

Specific 
athlete

Friends or 
family

Friends or 
family

Specific 
athlete

TV or 
movies

�D�5% 15% 15%

34% 15% 13% �6�I%

31%

Watching 
games 21% 11%

31%

30 %

Watching 
games on TV 
or streaming

20 %

31%

14%

Specific 
athlete

Watching 
games

�6�G%17% 15% 13%

14%

Watching 
games on TV13% Specific 

athlete
Watching 
games on TV Highlights

TV or 
movies

Friends or 
family

Social media 
or online clips 

Specific 
athlete

Specific 
athlete

30 % 27% 15%Specific 
athlete

Watching 
games on TV

TV or 
moviesSouth Korea

Turkey

Japan

Brazil

Italy

Germany �6�D% 18% 14%Watching 
games on TV

France

UK

Spain

Australia Friends or 
family

Watching 
games on TV

TV or 
movies

Specific 
athlete

Friends or 
family

Watching 
games on TV
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How Fans Discovered 
Their US Sports Team(s).

30 % 27% 15% 9% 7%

Through a specific
athlete

Through watching games on TV 
or streaming

Through social media 
or online clips

Through social 
media or online 
clips

Through a 
friend or family 
member

34% 15% 13% 12% 8%

Through watching games on TV 
or streaming Through TV or movies

Through a specific
athlete

Through a 
friend or family 
member

Through social 
media or online 
clips

31% 31% 20 % 4% 4%

Through watching games on TV 
or streaming

Through a specific
athlete Through TV or movies

Through studying 
or living in the US

Through a 
friend or family 
member

31% 15% 12% 11% 9%

Through watching games on TV 
or streaming

Through a friend or family 
member

Through TV or 
movies

Through social 
media or online 
clips

Through a 
specific
athlete

31% 14% 14% 11% 11%

Through watching games on TV or 
streaming

Through a specific
athlete

Through social media or 
online clips

Through TV 
or movies

Through a 
friend or family 
member

23% 18% 14% 13% 8%

Through watching games on TV 
or streaming

Through a specific
athlete

Through a specific
athlete

Through TV or 
movies

Through video 
games/ studying 
or living in the US/ 
live event or game 
in my country

31% 17% 13% 12% 11%

Through watching games on TV 
or streaming Through TV or movies

Through a friend or 
family member

Through social 
media or online 
clips

Through video 
games

26% 15% 13% 13% 9%

Through watching games on TV 
or streaming Through TV or movies

Through a friend 
or family member

Through a 
specific athlete

Through social 
media or online 
clips

28% 21% 11% 11% 10%

Through watching games on TV 
or streaming

Through a friend or family 
member

Through a specific
athlete

Through TV 
or movies

Through social 
media or online 
clips

32% 19% 16% 8% 7%

Through watching games on TV 
or streaming

Watching live matches in full 
(i.e. TV or streaming)

Through a friend or family 
member

Through social 
media or online 
clips

Through TV or 
movies
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HOW DIGITAL
EXPERIENCES
                  BRING 

FANS CLOSER
TO THE 
ACTION 
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Digital platforms which have had the most impact on 
international fans experience are streaming services (36%), 
social media platforms (21%) and HD broadcasting (14%)

YouTube is by far the strongest digital platform when it 
comes to the impact on fan experience (61%) followed 
by Instagram (42%) and Facebook (29%)

�T�§�Š�§�t�ø�â�‘�d�±�;�d�E�§�d�÷�F�d�c�‘�¨�”�§�F�”
interest fans of US sports

Spotlight
Stats

83%
79%

9%
say non-live digital content such as 
social media and behind the scenes 
content keeps them engaged

agree that technology and digital 
platforms play a pivotal role in 
enhancing fan experiences 

of US sports fans in international 
markets have engaged via digital 
collectibles and Fan Tokens™ 75% 66% 61% 55% 53% 51%

Mobile apps for
news & stats

Interactive live 
stream features

Social gaming 
& prediction 
games

VR and AR 
experiences

Digital 
collectibles & 
Fan Tokens™

Fantasy 
Leagues

61%
Instagram

42%
Facebook

29%
Youtube
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About The Chiliz Group - The Chiliz Group is the leader in blockchain solutions for the sports and entertainment industry, pioneering the development of Fan Tokens, the leading digital asset for sports. Chiliz also powers Socios.com, which functions as a secure and intuitive hub where users can access exclusive experiences, rewards, and 
opportunities from top-tier sports organisations—including FC Barcelona, Paris Saint-Germain, Manchester City, Juventus, and Inter Milan—to strengthen the connection and loyalty between brands and fans. The Chiliz Chain provides a trusted, decentralised infrastructure for brands, developers, and communities to build the future of the Web3 ecosystem.

About The Chiliz Global Fan Report: U.S. Edition - This online survey of over 15,000 adults who are fans of US sports was commissioned by Chiliz and conducted by market research company OnePoll, in accordance with the Market Research Society's code of conduct. Data was collected across 11 different markets between 17th December 2025 
and 26th March 2026. All participants are double-opted in to take part in research and are paid an amount depending on the length and complexity of the survey. This survey was overseen and edited by the OnePoll research team. OnePoll are MRS Company Partners, corporate membership of ESOMAR and Members of the British Polling Council. 

All third-party trademarks, logos, products, images, and other assets (subject or not to intellectual property rights) referenced herein remain the property of their respective owners and are used for informational purposes only. Their inclusion shall not be construed as implying any affiliation, endorsement, sponsorship, partnership, or other association with us. 

Certain original content, including but not limited to compilations, databases, layouts, analyses, and any other materials contained herein, is owned by Mediarex Enterprises Ltd and its affiliates, and is protected under applicable laws. Any reproduction, distribution, transformation,  or any other use or form of exploitation of such content,  in whole or in part, is strictly 
prohibited without prior written consent from the owner.


